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Preface by Ambassador Ana Martinho 

President of the National Commission of UNESCO Portugal 

 

The Portuguese National Commission for UNESCO is pleased to give its support to the II 

International Conference on Tourism and History, a timely project that the University of the 

Algarve and the University of Caxias do Sul have jointly organised. This conference focuses on 

the role of tourism in the cultural and historical enhancement of Ibero-American space, 

especially those properties inscribed on the UNESCO World Heritage List. 

Although the main cultural objectives of the World Heritage Convention are to protect and 

promote monuments, groups of buildings and sites, the value of UNESCO properties to tourism 

has long been established and attracts increasing numbers of visitors. Whether buildings, 

historic centres, archaeological sites, cultural routes, landscapes or even natural properties, a 

ÓÉÔÅȭÓ ÉÎÃÌÕÓÉÏÎ ÉÎ ÔÈÅ 7ÏÒÌÄ (ÅÒÉÔÁÇÅ ,ÉÓÔ ÉÓ ÅÖÉÄÅÎÃÅ ÏÆ ÉÎÃÒÅÁÓÅÄ ÉÎÔÅÒÅÓÔ ÁÎÄ ÑÕÁÌÉÔÙȟ ÁÎÄ 

becomes a place that deserves to be visited and enjoyed. The reason for this is clear. Only sites 

with outstanding universal value, authenticity and integrity are eligible to join this List after an 

extensive, detailed and demanding nomination process. 

For a long time, culture and tourism were considered mutually exclusive and were managed 

separately, since it was believed that the interests of each sector were conflicting. At times, 

cultural heritage appeared to be an obstacle to the legitimate aspirations of tourism 

development and the use of cultural and natural resources. At other times, tourism projects 

were perceived as a real threat, a destabilising subject within communities that destroyed 

cultures and damaged cultural and natural heritage.  

This is no longer the case. Today UNESCO recognises that the relationship between culture 

and tourism can be beneficial and that this connection may contribute to the protection and 

promotion of heritage. Since 2001, the Organisation has been developing a specific initiative on 

ÔÈÉÓ ÓÕÂÊÅÃÔ ÃÁÌÌÅÄ ÔÈÅ Ȱ5.%3#/ 7ÏÒÌÄ (ÅÒÉÔÁÇÅ ÁÎÄ 3ÕÓÔÁÉÎÁÂÌÅ 4ÏÕÒÉÓÍ 0ÒÏÇÒÁÍÍÅȱȢ 4ÈÅ 

Programme identifies tourism as a positive force that contributes to maintaining the value of 

sites on the World Heritage List and to mitigate potential threats by advocating sustainable 

tourism in these classified properties. This approach is based on dialogue and cooperation 

between stakeholders for better planning of tourism and more efficient heritage management, 

through which natural and cultural sites are valued and protected. 



Ambassador Ana Martinho, President of the National Commission of UNESCO Portugal 
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Portugal has currently  15 World Heritage sites:  Central Zone of the Town of Angra do 

Heroísmo in the Azores; Convent of Christ in Tomar; Monastery of Batalha; Monastery of the 

Hieronymites and Tower of Belém in Lisbon; Historic Centre of Évora; Monastery of Alcobaça; 

Cultural Landscape of Sintra; Historic Centre of Oporto, Luiz I Bridge and Monastery of Serra do 

Pilar; Prehistoric Rock Art Sites in the Côa Valley and Siega Verde; Laurisilva of Madeira; Alto 

Douro Wine Region; Historic Centre of Guimarães; Landscape of the Pico Island Vineyard 

Culture; Garrison Border Town of Elvas and its Fortifications; University of Coimbra ɀ Alta and 

Sofia. Nearly two dozen more sites have been included in the Tentative List of Portugal, which 

was recently updated through a collaborative process coordinated by the Portuguese National 

Commission for UNESCO, in which representatives of public and private entities and specialists 

in several areas participated and that will be submitted to UNESCO in 2017. 

Portuguese heritage is also spread throughout the world, with more than 25 World Heritage 

properties of Portuguese Influence on four continents. This shared heritage is particularly rich in 

,ÁÔÉÎ !ÍÅÒÉÃÁȟ ×ÈÅÒÅ 5.%3#/ ÈÁÓ ÒÅÃÏÇÎÉÓÅÄ ȬÔÈÅ ÏÕÔÓÔÁÎÄÉÎÇ ÕÎÉÖÅÒÓÁÌ ÖÁÌÕÅȭ ÏÆ ΧΨ ÓÉÔÅÓ ÌÉÎËÅÄ 

to the Portuguese Expansion in four countries. These are the Historic Quarter of the City of 

Colonia del Sacramento in Uruguay, the Jesuit Missions of La Santísima Trinidad de Paraná and 

Jesús de Tavarangue in Paraguay and the transnational site Jesuit Missions of the Guaranis: San 

Ignacio Mini, Santa Ana, Nuestra Señora de Loreto and Santa Maria Mayor (Argentina), Ruins of 

Sao Miguel das Missoes (Brazil). Also in Brazil are the Historic Centre of Salvador de Bahia; 

Historic Centre of São Luís; Historic Centre of the Town of Diamantina; Historic Centre of the 

Town of Goiás; Historic Centre of the Town of Olinda; Historic Town of Ouro Preto; Sanctuary of 

Bom Jesus do Congonhas; and Rio de Janeiro: Carioca Landscapes between the Mountain and 

the Sea. 

The study of issues concerning the classification of heritage properties in Ibero-America is, 

therefore, quite important, since this may lead to the identification of shared solutions to 

concerns common to all these sites - such as its use and enjoyment, or physical and virtual 

accessibility -  in accordance with the requirements of the World Heritage Convention. Other 

concerns are the impact of UNESCO recognition on heritage sites and their environment; 

economic, social and environmental sustainability; community participation; heritage public 

policies; and, of course, tourism and its benefits and risks. Many articles in this book focus on 

these issues, and it is useful to ponder on the different perspectives here presented.  

Finally, it is important to acknowledge the relationship between World Heritage and other 

UNESCO recognitions such as Intangible Cultural Heritage, Creative Cities Network, Biosphere 

Reserves, Global Geoparks and the Memory of the World Programme. The chapters in this e-

http://whc.unesco.org/en/list/648
http://whc.unesco.org/en/list/648
http://whc.unesco.org/en/list/275
http://whc.unesco.org/en/list/275
http://whc.unesco.org/en/list/275
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book published by the Interdisciplinary Center of Social Sciences of University of Minho may sow 

the seeds for future studies that will address globally and interconectedly both tangible and 

intangible, cultural and natural heritage issues, thereby significantly contributing to the 

preservation, conservation and safeguarding of Ibero-!ÍÅÒÉÃÁȭÓ ÖÁÌÕÁÂÌÅ heritage.        
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Prefácio pela Embaixadora Ana Martinho 

Presidente da Comissão Nacional da UNESCO de Portugal   

 

É com muito gosto que a Comissão Nacional da UNESCO se associa à II Conferência 

Internacional sobre Turismo e História, que em boa hora a Universidade do Algarve e a 

Universidade de Caxias do Sul decidiram conjuntamente organizar sobre o tema do papel do 

turismo na valorização histórico-cultural do espaço ibero-americano, em especial nos locais 

inscritos na Lista do Património Mundial da UNESCO. 

Apesar de os principais objetivos culturais da Convenção do Património Mundial serem a 

proteção e a promoção dos monumentos, conjunto e locais de interesse, desde há muito que foi 

reconhecido o interesse turístico dos sítios com a chancela UNESCO, que atraem cada vez mais 

visitantes. Quer sejam edifícios, centros históricos, sítios arqueológicos, rotas, paisagens 

culturais ou mesmo bens naturais, o facto de um bem-estar inscrito na Lista do Património 

Mundial é sinónimo de interesse acrescido e qualidade, merecendo que seja visitado e fruído. E 

há uma razão para tal. De facto, apenas os bens com valor universal excecional, autenticidade e 

integridade são elegíveis para integrar esta lista, num processo de candidatura extenso, 

detalhado e exigente. 

Durante muito tempo a cultura e o turismo estiveram de costas voltadas e foram geridos 

individualmente, acreditando-se que os interesses de uns e outros eram antagónicos. Por vezes, 

o património surgia como um entrave às legítimas aspirações de desenvolvimento turístico e de 

aproveitamento dos recursos culturais e naturais; outras vezes, os projetos turísticos eram 

sentidos como uma verdadeiras ameaças, como elementos desestabilizadores das comunidades 

e destrutivos de culturas, danosos para os bens patrimoniais, culturais e naturais. 

Atualmente isto já não acontece. A UNESCO reconhece que a relação entre cultura e turismo 

pode ser benéfica e contribuir para a proteção e promoção do património. Assim, a Organização 

ÄÅÓÅÎÖÏÌÖÅ ÄÅÓÄÅ ΨΦΦΧ ÕÍÁ ÉÎÉÃÉÁÔÉÖÁ ÅÓÐÅÃþÆÉÃÁ ÓÏÂÒÅ ÅÓÔÅ ÔÅÍÁ ÄÅÓÉÇÎÁÄÁ Ȱ0ÒÏÇÒÁÍÁ 5.%3#/ 

0ÁÔÒÉÍĕÎÉÏ -ÕÎÄÉÁÌ Å 4ÕÒÉÓÍÏ 3ÕÓÔÅÎÔÜÖÅÌȱȢ %ÓÔÅ 0ÒÏÇÒÁÍÁ ÉÄÅÎÔÉÆÉÃÁ Ï 4ÕÒÉÓÍÏ como uma 

força positiva que contribui para manter o valor dos sítios inscritos na Lista do Património 

Mundial e para mitigar eventuais ameaças, advogando um turismo sustentável nestes locais 

classificados. Constitui uma abordagem baseada no diálogo e na cooperação entre as partes 

interessadas com vista a um melhor planeamento da gestão do turismo e do património, em que 

os bens naturais e culturais são valorizados e protegidos. 
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Em Portugal existem atualmente quinze sítios do Património Mundial, designadamente o 

Alto Douro Vinhateiro, o Centro Histórico de Angra do Heroísmo nos Açores, o Centro Histórico 

de Évora, o Centro Histórico de Guimarães, o Centro Histórico do Porto, Ponte Luiz I e Mosteiro 

da Serra do Pilar, a Cidade-Quartel Fronteiriça de Elvas e suas Fortificações, o Convento de 

Cristo em Tomar, a Floresta Laurissilva na Madeira, o Mosteiro da Batalha, o Mosteiro de 

Alcobaça, o Mosteiro dos Jerónimos e Torre de Belém em Lisboa, a Paisagem Cultural de Sintra, 

a Paisagem da Cultura da Vinha da Ilha do Pico, os Sítios Pré-Históricos de Arte Rupestre do Vale 

do Rio Côa e de Siega Verde e a Universidade de Coimbra, Alta e Sofia. Muitos outros, cerca de 

duas dezenas, foram inscritos na Lista Indicativa de Portugal, recentemente atualizada através 

de um processo colaborativo coordenado pela Comissão Nacional da UNESCO, no qual 

participaram representantes de entidades públicas e privadas, bem como especialistas nas mais 

diversas área, e que será transmitida à UNESCO em 2017.  

Mas a herança lusa encontra-se também espalhada pelo mundo, podendo contar-se, mais de 

25 bens do Património Mundial de influência portuguesa nos quatro continentes. Esta herança 

partilhada é particularmente fértil na América Latina, onde a UNESCO reconheceu o Valor 

Universal Excecional de doze sítios ligados à expansão portuguesa, em quatro países, 

nomeadamente o Bairro Histórico da Cidade de Colónia do Sacramento (Uruguai), as Missões 

Jesuítas da Santíssima Trindade do Paraná e Jesus de Tavarangue (Paraguai), o bem 

transnacional Missões Jesuítas Guaranis: San Ignacio Miní, Santa Ana, Nuestra Señora de Loreto 

e Santa Marí ala Mayor (Argentina), Ruínas de São Miguel das Missões (Brasil) e ainda nove bens 

brasileiros: Centro Histórico de Ouro Preto, Centro Histórico de Olinda, Centro Histórico de São 

Salvador, Santuário do Bom Jesus de Congonhas, Centro Histórico de São Luís, Centro Histórico 

de Diamantina, Centro Histórico de Goiás  e Rio de Janeiro, paisagens cariocas entre as 

montanhas e o mar. 

O estudo das questões relativas à classificação dos bens patrimoniais no espaço ibero-

americano é, pois, muitíssimo relevante, e permitirá porventura encontrar soluções partilhadas 

para questões comuns a todos estes sítios como a sua utilização e fruição, as acessibilidades 

físicas e virtuais, a gestão de acordo com as exigências da Convenção. São também 

preocupações os impactos do reconhecimento UNESCO no património e na sua envolvente, a 

sustentabilidade económica, social e ambiental, a participação das comunidades, as políticas 

públicas para o património e, naturalmente, o turismo e os seus benefícios e riscos. Muitos dos 

artigos que fazem parte deste livro incidem sobre estas questões, sendo importante a reflexão a 

partir das diferentes perspetivas apresentadas. 
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Finalmente, importa conhecer a relação entre as várias chancelas UNESCO além do 

Património Mundial, como o Património Cultural Imaterial, as Cidades Criativas, as Reservas da 

"ÉÏÓÆÅÒÁȟ ÏÓ 'ÅÏÐÁÒÑÕÅÓ Å ÁÉÎÄÁ Ï ÐÒÏÇÒÁÍÁ Ȱ-ÅÍĕÒÉÁ ÄÏ -ÕÎÄÏȱȢ /Ó ÁÒÔÉÇÏÓ ÓÏÂÒÅ ÅÓÔÁÓ 

convenções e programas na presente publicação do Centro Interdisciplinar de Ciências Sociais, 

Universidade do Minho, constituem a semente para outros estudos que abordem o património 

cultural e natural, material e imaterial, na sua globalidade e inter-relação, contribuindo 

valiosamente para a preservação, conservação e salvaguarda do riquíssimo património Ibero-

Americano. 
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The Alternative Path of Strategic Tourism for Alcobaça:  

Legacy and Sustainability 
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The Alternative Path of Strategic Tourism for Alcobaça: Legacy 

and Sustainability 

 

ALBERTO GUERREIRO1 

ANTÓNIO VALÉRIO MADURO2 

EDUARDO CORDEIRO GONÇALVES3 

 

Abstract:  

The Cistercian Monastery of Alcobaça ɀ a World Heritage site ɀ is the prime monument in the 

local area, and is visited by hundreds of thousands of tourists every year. This flow of tourists 

alone represents an enormous potential and an outlook for the creation of a network-based 

tourism model that is able to stimulate a distinctive and complementary set of cultural 

attractions. This network, although informal, is largely already operational, and is composed of 

important natural and cultural features. 

This article takes as its starting point the statement that there is no formal, operational 

ÔÏÕÒÉÓÍ ÍÏÄÅÌ ÃÏÎÔÒÉÂÕÔÉÎÇ ÔÏ !ÌÃÏÂÁëÁȭÓ ÈÅÒÉÔÁÇÅ ÂÒÁÎÄ ÔÈÁÔ ÕÓÅÓ ÔÈÅ #ÉÓÔÅÒÃÉÁÎÓ ÁÓ ÉÔÓ 

reference point. 5ÓÉÎÇ Á ÄÅÄÕÃÔÉÖÅ ÍÅÔÈÏÄȟ ÔÈÅ ÐÁÐÅÒȭÓ ÐÒÉÍÁÒÙ ÇÏÁÌ ÉÓ ÔÏ Ãarry out a theoretical 

reflection on the theme of cultural tourism as a strategic element for the very preservation and 

sustainability of legacy and heritage.  

This study aims to frame the still controversial and under-conceptualised relation between 

the ÒÅÃÏÇÎÉÔÉÏÎ ÏÆ ÁÎ ÁÒÅÁȭÓ ÈÉÓÔÏÒÉÃÁÌ ÖÁÌÕÅ ÁÎÄ ÔÈÅ ÐÁÔÈ ÔÏ ÆÕÔÕÒÅ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙ ÏÆ ÍÁÔÅÒÉÁÌ ÁÎÄ 

immaterial heritage based on tourism models as mechanisms for building identity and, at the 

same time, disseminating culture. 

This article reviews the historical background that has strengthened the unique Alcobaça 

ȰÂÒÁÎÄȱ ÓÏ ÔÈÁÔ ÉÔ ÃÏÍÐÒÉÓÅÓ ÔÈÅ ÅØÔÅÎÔ ÏÆ ÔÈÅ ÔÅÒÒÉÔÏÒÙ ÁÓ Á ÆÏÕÎÄÉÎÇȟ ÓÔÒÁÔÅÇÉÃ ÅÌÅÍÅÎÔ ÆÏÒ 

preserving cultural heritage and, ultimately, local development. An understanding of these two 

factors ɀ historical (and immaterial) and territorial (material) ɀ determines the formation of a 

sustainable way based on a tourism model that takes cultural heritage as its main bond.  

                                                                 

1 University of Évora, CIDHEUS (UID/HIS/00057 ɀ FCT) and CEDTUR (ISMAI), alberto.guerreiro@gmail.com  
2 University Institute of Maia, CEDTUR and CETRAD ɀ (UID/SOC/04011 ɀ FCT), avmaduro@gmail.com 
3 University Institute of Maia, CEDTUR and CETRAD ɀ (UID/SOC/04011 ɀ FCT), egoncalves@ismai.pt  
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It can be concluded that by following this path, tourism services can form vital leverage for 

Alcobaça to affirm its political and economic position. In this context, the idea of territory takes 

centre stage and, by preserving and revitalising heritage and socio-cultural manifestations, it can 

create a compendium of identity that should be easily recognised inside and outside the area 

through a distinctive chain, a unique brand, which includes the tourist value of the product as 

well as historical features.  

 

Keywords: Cistercians; Alcobaça; Tourism; Heritage; Destination Management  

 

Resumo:  

O Mosteiro cisterciense de Alcobaça, Património da Humanidade, é a primeira referência 

monumental local, sendo anualmente visitado por centenas de milhares de turistas. Este fluxo, 

por si só, representa um enorme potencial e perspetiva a constituição de um modelo turístico de 

estrutura reticular (rede), dinamizador de uma oferta cultural diferenciadora e complementar. 

Esta rede, em grande parte já operacional, ainda que sob uma existência de natureza informal, é 

constituída por importantes polos de feição ambiental e cultural. 

Deste modo, o presente artigo parte da constatação da inexistência de um modelo turístico 

formal e operatório potenciador da marca patrimonial alcobacense que tem como referência 

Cister. Assumindo uma metodologia dedutiva, o trabalho tem como objetivo primordial o 

estabelecimento de uma reflexão teórica sobre o tema do turismo cultural enquanto elemento 

estratégico para a própria preservação e sustentabilidade da herança patrimonial.  

Este estudo pretende enquadrar a relação ainda controversa ou pouco concetualizada sobre 

o reconhecimento do valor histórico do território e a via da sustentabilidade futura do 

património material e imaterial a partir de modelos turísticos que sejam, simultaneamente, 

mecanismos de agregação identitária e disseminação cultural. 

O artigo passa em revisão os ÁÎÔÅÃÅÄÅÎÔÅÓ ÈÉÓÔĕÒÉÃÏÓ ÑÕÅ ÐÏÔÅÎÃÉÁÒÁÍ Á ȰÍÁÒÃÁȱ ÓÉÎÇÕÌÁÒ ÄÅ 

Alcobaça, de forma que se compreenda a dimensão do território enquanto elemento fundador 

e  estratégico para a preservação da herança cultural e, em última instância, para o 

desenvolvimento local. O entendimento destas duas dimensões, histórica (de feição imaterial) e 

territorial (compleição material), determinam a constituição de uma variante de 

sustentabilidade baseada num modelo turístico que assume o património cultural como o seu 

principal vínculo. 

Conclui-se que, por esta via, o préstimo turístico constitui uma alavanca vital para a própria 

afirmação política e económica alcobacense. Nesta equação, a noção territorial toma 
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centralidade, alcançando, pela preservação e dinamização das manifestações patrimoniais e 

sócio-culturais, um compêndio identitário que deve ser reconhecido facilmente de forma 

endógena e exógena através de uma cadeia diferenciadora, uma marca singular, que dá, para 

além do porte histórico, o valor turístico do produto.  

 

Palavras-chave: Cister; Alcobaça; Turismo; Património; Gestão do Destino  

 

Resumen:  

El monasterio cisterciense de Alcobaça, Patrimonio de la Humanidad, es la primera 

referencia monumental local, siendo visitado anualmente por cientos de miles de turistas. Este 

flujo, en sí mismo, tiene un enorme potencial y perspectiva la creación de un modelo de turismo 

de estructura reticular (red), dinamizador de una oferta cultural diferenciadora y complementar. 

Esta red, ya en gran parte operacional aunque de manera informal, se compone de importantes 

centros de índole cultural y ambiental. 

Así pues, este artículo tiene como punto de partida la constatación de la ausencia de un 

modelo de turismo formal y operativo potenciador del valor de la marca patrimonial 

Ȱ!ÌÃÏÂÁÃÅÎÓÅȱ ÃÕÙÁ ÒÅÆÅÒÅÎÃÉÁ ÅÓ ÌÁ ÏÒÄÅÎ ÄÅ #ÉÓÔÅÒȢ 3ÕÐÏÎÉÅÎÄÏ ÕÎÁ ÍÅÔÏÄÏÌÏÇþÁ ÄÅÄÕÃÔÉÖÁȟ ÅÌ 

trabajo tiene como objetivo principal la creación de una reflexión teórica sobre el tema del 

turismo cultural como un elemento estratégico para la correcta conservación y sostenibilidad de 

la herencia patrimonial. 

Este estudio pretende encuadrar la relación aún controvertida o poco conceptualizada sobre 

el reconocimiento del valor histórico del territorio y el camino de la sostenibilidad futura del 

patrimonio material e inmaterial a partir de modelos de turismo que sean al mismo tiempo 

mecanismos de agregación de la identidad y difusión cultural. 

El artículo revisa los antecedentes históricos que potenciaron la "marca" única Alcobaça, de 

manera que se entienda la dimensión del territorio como un elemento fundador y estratégico 

para la conservación del patrimonio cultural y, en última instancia, para el desarrollo local. La 

comprensión de estas dos dimensiones, histórica (de índole inmaterial) y territorial (con carácter 

material), determinan la constitución de una variante de la sostenibilidad sobre la base de un 

modelo de turismo que asume el patrimonio cultural como su vínculo principal. 

Llegamos a la conclusión de que, de esta manera, el turismo es un estímulo vital para la 

propia afirmación política y económica alcobacense. En esta ecuación, la noción territorial toma 

centralidad alcanzando a través de la preservación y promoción del patrimonio y las 

manifestaciones socioculturales un compendio de identidad que debe ser fácil de reconocer de 
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forma endógena y exógena a través de una cadena diferenciadora, una marca singular, que da 

más allá de la posesión histórica, el valor turístico del producto. 

 

Palabras Clave: Cister; Alcobaça; Turismo; Patrimonio; Gestión del Destino 

 

1. Introduction  

 

Cultural tourism provides an opportunity for full sustainable development as long as there 

are cultural assets that encourage people to visit and maintain the inflow of people. It also 

requires public policy, civil society actions and private initiatives to be strategically connected 

under the common umbrella of culture. Alcobaça has the ability to make culture a determining 

part of its way of life, thanks to its historical background as a town of monuments and its own 

particular identity. 

The aims of this research focus on interdisciplinary study and the assessment of cultural 

heritage in connection with cultural tourism. However, they also include connections with 

ÐÌÁÃÅÓȭ ÓÕÓÔÁÉÎÁÂÌÅ ÄÅÖÅÌÏÐÍÅÎÔ ÁÎÄ ÉÎÔÅÒÁÃÔÉÏÎȟ ÉÎ ÔÈÅ ÓÅÎÓÅ ÏÆ ÉÎÔÅÇÒÁÔÅÄ ÄÅÖÅÌÏÐÍÅÎÔ ×ÉÔÈ 

other economic activities and aspects that help create a product, based on the three pillars of 

sustainability: economic sustainability, environmental sustainability and social sustainability. 

The research is based around the following: 

ÁɊ !Î ÁÐÐÒÏÁÃÈ ÔÏ ÃÕÌÔÕÒÅ ÁÓ Á ÐÒÏÄÕÃÔȟ ×ÉÔÈ ȰÃÕÌÔÕÒÁÌ ÔÏÕÒÉÓÍȱ ÁÎÄ ȰÈÅÒÉÔÁÇÅ ÔÏÕÒÉÓÍȱ 

understood as synonyms. The research deals with a primary area of study: heritage tourism and 

the planning and development of tourism within the scope of heritage attractions.  

b) The study will be cross-referenced with social memories of cultural heritage as a 

metacultural symbolic representation of identities, from a socio-anthropological perspective, 

discussed as social constructs. 

c) It also aims to study the processes arising from inserting the tourism system into cultural 

policies and managing hÅÒÉÔÁÇÅ ×ÉÔÈ Á ÖÉÅ× ÔÏ ȰÍÁÒËÅÔÉÎÇ ÃÕÌÔÕÒÅȱȟ ÉȢÅȢ ÔÈÅ ×ÁÙ ÉÎ ×ÈÉÃÈ ÔÈÅ 

consumption of cultural tourism influences the production, form and location of cultural 

attractions, strategic cultural momentum and the imposition of the tourism system. 

d) The study also attempts to reflect on the design of public policies that involve historical 

and cultural heritage. This reflection is based on concepts and a model for analysing public 

policies that boost cultural tourism through on-the-ground knowledge of the Alcobaça case 

study. 
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We therefore propose a reflection on the implementation of a cultural tourism model and 

ÓÔÁËÅÈÏÌÄÅÒÓȭ Á×ÁÒÅÎÅÓÓ ÏÆ ÔÈÅ ÎÅ× ÃÈÁÌÌÅÎÇÅÓ ÂÒÏÕÇÈÔ ÂÙ ÃÕÌÔÕÒÁÌ ÄÉÓÔÉÎÃÔÉÏÎ ÔÈÒÏÕÇÈ ÈÅÒÉÔÁÇÅȢ 

Starting from this analytical basis, this article reflects on the theoretical considerations behind 

the construction of a distinctive, viable cultural tourism model. With this issue at its heart, the 

first part of the study discusses the historical idiosyncrasy that has anchored and guided the 

Alcobaça brand and then deals with issues of territory, development and tourism from the 

perspective of opportunities and risks. Cultural tourism is therefore understood as a 

compendium of several integrated natural, cultural, social and economic resources, which 

requires a wide-reaching, multi-case analysis (Beni, 1998). The conclusions of such analysis must 

include an interdisciplinary reflection arising from the intersection of several subjects, namely 

anthropology, history, economics, management, sociology and other sciences (Jafari, 1990).  

 

2. The unique Alcobaça brand: design and destiny  

 

4ÈÅ ÅÍÂÌÅÍÁÔÉÃ ÌÅÇÁÃÙ ÏÆ !ÌÃÏÂÁëÁȭÓ ÉÄÅÎÔÉÔÙ ÎÏ× ÃÁÌÌÓ ÆÏÒ ÄÙÎÁÍÉÃȟ ÆÌÅØÉÂÌÅ ÃÕÌÔÕÒÁÌ 

management and programming based on local development in which tourism emerges as a 

stimulating facÔÏÒ ÏÆ ÒÅÎÅ×ÁÌ ÁÎÄ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙȢ 0ÒÅÓÅÒÖÉÎÇ !ÌÃÏÂÁëÁȭÓ ÈÅÒÉÔÁÇÅ ÔÈÅÒÅÆÏÒÅ ÔÏ Á 

great extent involves actions to reconcile historical and cultural heritage with local forces (local 

authorities, businesspeople, associations...) by integrating identity values that define the 

territory. This perspective becomes effective from the moment that meaningful urban 

regeneration policies gain momentum (e.g. monumental heritage, museums, historic centres, 

cultural centres, theme parks), thereby reconciling memory with ÓÏÃÉÅÔÙȭÓ ÃÈÁÎÇÉÎÇ ÄÅÓÔÉÎÙ 

(Ribeiro, et al. 2011).  
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Figure 1. Monastery of Alcobaça  

Source: Virgolino Ferreira Jorge 

 

In this line of action, the focus is on making use of heritage and cultural assets and putting 

them at the service of society to create revenue and employability, while at the same time acting 

to conserve them and pursuing a research and knowledge policy that is indispensable to 

strengthening social structure and identity. 

Alcobaça has a historical base that singles it out from the ÒÅÓÔ ÏÆ ÔÈÅ ÃÏÕÎÔÒÙȢ 0ÏÒÔÕÇÁÌȭÓ ÓÅÌÆ-

assertion in medieval Europe actually involved the donation of monastic estates in Alcobaça to 

ÔÈÅ #ÉÓÔÅÒÃÉÁÎÓȢ 4ÈÉÓ ÇÒÁÎÔÉÎÇ ÏÆ ÌÁÎÄ ÃÏÎÆÉÒÍÅÄ ÔÈÅ /ÒÄÅÒȭÓ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÅØÐÁÎÓÉÏÎ ɉÁÌÏÎÇ ×ÉÔÈ 

its religious ideals) and dÅÍÏÎÓÔÒÁÔÅÄ ÔÈÅ ÍÏÎÁÒÃÈÙȭÓ ÉÎÔÅÒÅÓÔ ÉÎ ÂÅÉÎÇ ÉÎ ÔÈÅ ÇÏÏÄ ÇÒÁÃÅÓ ÏÆ 

Bernard of Clairvaux and his network of influence on Christianity and the papacy. It was, in fact, 

a question of tracing a path to get the religious institution to recognise the kingdom, which 

would open doors to a new central political role. The generous donation of 440 km
2
 of land was 

ÌÅÇÉÔÉÍÁÔÅÄ ÂÙ ÐÏÌÉÔÉÃÁÌ ÁÎÄ ÄÉÐÌÏÍÁÔÉÃ ÒÅÁÓÏÎÓ ×ÈÉÃÈ ÂÒÏÕÇÈÔ ÔÏÇÅÔÈÅÒ ÔÈÅ ËÉÎÇȭÓ ÂÅÎÅÖÏÌÅÎÃÅ 

×ÉÔÈ %ÕÒÏÐÅȭÓ ÒÅÃÏÇÎÉÔÉÏÎ ÏÆ ÔÈÅ 0ÏÒÔÕÇÕÅÓÅ ÓÔÁÔÅ ɉΧΧέίɊȢ 

AlcobÁëÁȭÓ ÄÏÍÉÎÁÎÔ ÐÏÓÉÔÉÏÎ ÉÎ ÔÈÅ ÌÏÎÇ ÔÅÒÍ ×ÁÓ ÒÅÆÌÅÃÔÅÄ ÉÎ Á ÓÅÔ ÏÆ ÄÙÎÁÍÉÃÓ ÔÈÁÔ ÈÁÄ ÔÈÅ 

Monastery at its heart. The scholar Joaquim Leite de Vasconcelos (1980: 500) never tired of 

ÐÕÂÌÉÃÉÓÉÎÇ ÔÈÅ ÒÅÇÉÏÎȭÓ ÓÐÅÃÉÆÉÃ ÆÅÁÔÕÒÅÓ ÁÎÄ ÁÄÖÁÎÔÁÇÅÓȟ ÔÈÁÎËÓ ÔÏ ÔÈÅ ÐÒolific work of the 

ȰÆÁÒÍÉÎÇ ÍÏÎËÓȱ ÁÎÄ ÔÈÅÉÒ ÁÂÉÌÉÔÙ ÔÏ ÏÒÄÅÒȟ ÍÁÎÁÇÅ ÁÎÄ ÁÄÍÉÎÉÓÔÅÒ ÔÈÅ ÌÁÎÄ ɉÔÈÅ #ÉÓÔÅÒÃÉÁÎ 

ÍÏÎÁÓÔÉÃ ÅÓÔÁÔÅÓ ÉÎ !ÌÃÏÂÁëÁȟ ÉÎ ÔÈÅ ÁÕÔÈÏÒȭÓ ÏÐÉÎÉÏÎȟ ÓÔÏÏÄ ÏÕÔ ÁÍÏÎÇ ÔÈÅ ÌÁÎÄÓ ÁÔ ÔÈÅ ÈÅÁÒÔ ÏÆ 

Estremadura west of the Tagus). Furthermore, this view had already been discussed and 
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defended by illustrious travellers (diplomats, traders, politicians and men of leisure who in the 

18th century regularly visited the Monastery and the monastic estate). William Morgan Kinsey 

assertively highlighted the ÁÄÖÁÎÔÁÇÅÓ ÏÆ ÔÈÅ ÍÏÎËÓȭ ÆÁÒÍÉÎÇ ËÎÏ×ÌÅÄÇÅȟ ×ÈÉÃÈ ×ÁÓ ÒÅÆÌÅÃÔÅÄ ÉÎ 

the productive landscape, in contrast with the general state of abandonment in which the rest of 

the country found itself (1829: 440). But other visitors, including William Beckford (2009: 29) and 

Giuseppe Gorani (1992: ΧΫίɊȟ ÈÁÄ ÁÌÒÅÁÄÙ ÕÎÄÅÒÌÉÎÅÄ ÔÈÅ ÅØÅÍÐÌÁÒÙ ÎÁÔÕÒÅ ÏÆ ÔÈÅ ÒÅÇÉÏÎȭÓ 

material progress under the protective cloak offered by the Abbey. 

Monasteries were undoubtedly national projects, created by political and religious powers, 

which over time became monuments and anchors for identity. For Alcobaça, this aspect was 

ÅÎÈÁÎÃÅÄ ÂÙ ÔÈÅ ÂÕÉÌÄÉÎÇȭÓ ÍÁÔÅÒÉÁÌȟ ÓÐÉÒÉÔÕÁÌ ÁÎÄ ÓÙÍÂÏÌÉÃ ÐÏ×ÅÒȢ )Ô ÓÔÏÏÄ ÏÕÔ ÁÓ ÔÈÅ ÌÁÒÇÅÓÔ ÁÎÄ 

richest monastic landowner in Portugal, as the head of the Independent Congregation of 

Portugal (1569), and became the royal pantheon, among other things. James Murphy, another 

ÉÌÌÕÓÔÒÉÏÕÓ ÔÒÁÖÅÌÌÅÒ ×ÈÏ ×ÁÓ ÐÁÒÔ ÏÆ ÔÈÅ ÅÌÉÔÉÓÔ 'ÒÁÎÄ 4ÏÕÒȟ ÄÅÓÃÒÉÂÅÄ !ÌÃÏÂÁëÁȭÓ ÁÐÐÅÁÌ ÔÏ 

travelling foreigners due to its intimate relationship with the Portuguese monarchy and the fact 

that the monuments represented the St. Bernard of Clairvaux design and the new architecture 

ÔÈÁÔ ÈÅ ÃÁÌÌÅÄ ȰÍÏÄÅÒÎ .ÏÒÍÁÎ 'ÏÔÈÉÃȱ ɉΧίίήȡ 86-87). Memories of the Grand Tour highlight 

references to the cultural mapping of the landscape, the artistic, architectural and sculptural 

monuments, the majesty of the Gothic church and the Baroque design, and the historic tombs of 

Pedro and Inês. This caught the eye of all the travellers who, as well as visiting the capital and 

surrounding areas, temporarily extended their tour to let themselves be enchanted by Alcobaça, 

Batalha and Tomar. Interestingly, at a time marked by industrialisation and political and 

economic liberalism, which produced a deep divide in development levels, national identities 

emerged in search of cultural legitimacy among the people, thus leading to journey reports that 

lean towards the ethnographic (Maduro, 2012: 150-151). But the Grand Tour, which was 

encyclopaedic in nature, also predetermined the path of the journey, leading to some locations 

being visited repeatedly, making way for meticulously and constantly improved tour routes and 

guides in the following century.  

Not even the extinction of the religious orders in Portugal (1834) would diminish the 

-ÏÎÁÓÔÅÒÙȭÓ ÍÏÎÕÍÅÎÔÁÌ ÁÐÐÅÁÌȟ ÄÅÓÐÉÔÅ ÔÈÅ ÆÁÃÔ ÔÈÁÔ ÔÈÅ ÂÕÉÌÄÉÎÇ ×ÁÓ ÎÏ× ÃÏÎÓÉÄÅÒÅÄ ÔÏ ÂÅ Á 

symbol of leisure characteristic of the Old Regime and the society of dignities. 17th-century 

visitors continued to go to Alcobaça, however, and they would routinely describe the area, 

restoring some of the preconceived ideas of the educated elite that came before them, although 

the cultural settings defined different priorities and perspectives for analysis (which we can 
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confirm in travelogues by Lichinowsky ɀ 1842, Raczynski ɀ 1846, Bégin ɀ 1852, Rattazi ɀ 1879, 

Vigneron ɀ1882, Bergman ɀ1889, Lavigne ɀ 1890, Madame Adam ɀ 1896, Galois ɀ ΧήίήȣɊȢ 

A citizenship movement began to emerge among the intellectuals of the constitutional 

monarchy that intended to safeguard the monumental and artistic heritage that was understood 

to represent the nation, in other words, the heritage that unarguably represented 

universal/civilisational attributes and, at the same time, was bestowed with historical ties. This 

movement had Alexandre Herculano as its leading figure and he was the historian that best 

ÕÎÄÅÒÓÔÏÏÄ ÔÈÁÔ ÂÕÉÌÔȟ ÍÏÎÕÍÅÎÔÁÌ ÈÅÒÉÔÁÇÅ ÃÅÍÅÎÔÓ ÁÎÄ ÒÁÉÓÅÓ ÕÐ Á ÐÅÏÐÌÅȭÓ ÃÕÌÔÕÒÁÌ ÈÅÒÉÔÁÇÅ 

(Custódio, 1993: 34-71). 

The Monastery therefore continued not only to fascinate but was tÈÅ ÐÌÁÃÅȭÓ ÄÅÔÅÒÍÉÎÉÎÇ 

feature, imposing itself as a historical monument and a virtuous celebration of the past. The 

emblematic assertion of the nation state began and this solidified a feeling of belonging to a 

homeland. This outpouring of romantic, historicist awareness, tied to the recreation or 

ÒÅÉÎÔÅÒÐÒÅÔÁÔÉÏÎ ÏÆ ÔÉÍÅÓ ÇÏÎÅ ÂÙȟ ÖÁÌÉÄÁÔÅÄ ÔÈÅ ÂÕÉÌÄÉÎÇȭÓ ÐÁÓÔ ÁÎÄ ÇÁÖÅ ÖÉÓÉÂÉÌÉÔÙ ÔÏ ÔÈÅ 

ÃÏÍÍÕÎÉÔÙȭÓ ÖÁÌÕÅÓ ɉ#ÕÓÔĕÄÉÏȟ ΨΦΧΧȡ έί-81). 

But it was not until the Republic was founded that a classified heritage inventory was drawn 

up and legislation was passed that aimed to protect properties from neglect or abandonment. 

With the advent of the military dictatorship and the New State, a centralist policy emerged from 

which heritage was not excluded. With the formation of the Directorate-General for Buildings 

and National Monuments, the interventionist state began to carry out a thorough 

historiographic review that took form in political action for restoration. The nationalistic 

ideology, or one that glorified the homeland, appropriated monuments and exploited them, 

although this bond did not stop them being propagated and advertised, bringing the population 

closer to higher levels of recognition and identity.  

The changing ideology and culture in the context at the time led to work being carried out 

from the period of the constitutional monarchy until the first decades of the New State. 

Restoration updated the image of the Monastery (purging it of Baroque ornamentation in order 

to recover Gothic purity, i.e. a supposed initial authenticity, following a clearly dated reading) 

and helped reconfigure the way in which it was seen; the monument and its meaning were 

strengthened regardless of this, however. With identity and belonging defended, although 

under the ideological banner of a resurgence in nationalism based on celebration and 

memorialism, the monument remained, nonetheless, frozen in time. In actual fact, the 

monument viewed as or reduced to a symbol is restricted to the building itself and is 

disconnected from the areas of belonging and meaning. The land that had the Monastery as a 
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reference point is, in particular, forgotten, thus removing the opportunity for an integrated view 

that would provide a better understanding of the past. The rural heritage of the monastic 

institution was affected, in fact, by the heavy weight of time; bonds that could not only enrich 

the discourse but also define the Monastery in space began to fade away. Only after the 25th 

April Revolution did heritage begin to form bonds locally, something which heritage defence 

associations were able to achieve to varying extents. Local awareness grew but this momentum 

was not enough to raise the region up around the fundamental monument. Although 

democratic openness stimulated the adoption of ideas such as ecomuseums and intelligent 

relations with heritage in networks, the ability to make successful projects locally was limited 

and conflicted with the dominant idea of heritage uncoupled from the economy, employability 

and development (Silva et al., 2015). 

Although inseparable from the majestic and erudite scale of the Abbey, the singular nature 

of the Alcobaça area today reminds us of the gradual replacement of monastic austerity and 

strictness with a different, more worldly (although no less eloquent) dimension, led by the 

brilliance and expressiveness of the wealth of industrial heritage related to manufacturing and 

ÔÒÁÄÅȢ )Ô ÓÈÏÕÌÄ ÂÅ ÎÏÔÅÄ ÔÈÁÔ !ÌÃÏÂÁëÁȭÓ ÓÏÃÉÏ-economic history helped develop a culture of 

technology ɀ of which water was the greatest exponent ɀ a legacy which formed a proto-

industrial movement and agriculture based on capitalism (Maduro, Mascarenhas, Jorge, 2015). 

This data confirms the innovation and economic efficiency of the land in Alcobaça, a model that 

was led by the Cistercians for a long time. In the 18th century, it gained a new impetus: 

ÒÅÃÏÎÆÉÇÕÒÉÎÇ -ÁÎȭÓ ÒÅÌÁÔÉÏÎÓÈÉÐ ×ÉÔÈ ÔÈÅ ÌÁÎÄÓÃÁÐÅȟ ÃÈÁÎÇÉÎÇ ÁÎÄ ÔÁÍÉÎÇ ÔÈÅ ÃÏÕÒÓÅÓ ÏÆ ÔÈÅ 

rivers, building a new map of the forests, encouraging the colonisation of the high moorlands 

with fields of olive trees, drying and working the lands that the retreating sea had left vacant for 

plants from the new world, spreading the irrigation system throughout the fields, mobilising 

ÔÅÃÈÎÉÑÕÅÓ ÔÈÁÔ ÆÕÒÔÈÅÒÅÄ ÔÈÅ ÌÁÎÄȭÓ ÐÒÏÄÕÃÔÉÖÉÔÙȟ ÅÎÃÏÕÒÁÇÉÎÇ Á ÒÅÏÒÇanisation of the land, 

ÉÎÃÒÅÁÓÉÎÇ ÃÏÍÍÅÒÃÅȟ ÁÎÄ ÂÅÇÉÎÎÉÎÇȟ ÁÈÅÁÄ ÏÆ ÔÉÍÅȟ ×ÈÁÔ ÃÏÕÌÄ ÂÅ ÃÁÌÌÅÄ ȰÍÏÎÁÓÔÉÃ ÃÁÐÉÔÁÌÉÓÍȱȠ 

in short, stoking the fire of sustainable economic development (Maduro, 2011).  

Historical research confirms, in fact, that there was an important industrial presence in the 

Estremadura region with the remnants of textile and ceramics manufacturing sites that had 

been undeniably important to the geo-economic context since the 18th century. It also reveals 

the spirit of innovation and socio-economic development which, despite being based on the 

monastic technical and cultural legacy, was not exclusive to the Cistercian context (Guerreiro, 

2015: 105-120).  
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 Throughout the 20th century, the urban Alcobaça brand was extensively shaped by 

industrial activity. The agricultural Alcobaça of the surrounding parishes was heavily rivalled by 

an urban, industrial Alcobaça, composed of large and medium-scale factories and workshops 

(Tainha, Moreira and Gouveia, 1979). Nonetheless, as we can see today, the urban situation in 

Alcobaça has been gradually worn away in the face of the representativeness and attraction of 

the Monastery. Indeed, institutional policies and investment in heritage have not had the same 

kind of reach in safeguarding distinctive heritage in nearby areas.  

One example of this is the importance of hydraulic systems as assets that justify the 

classification of the Monastery of Alcobaça as World Heritage, described as ȰÁÎ ÅØÁÍÐÌÅ ÏÆ Á 

great Cistercian establishment with a unique infrastructure of hydraulic systems and functional 

buildingsȱ ɉ5.%3#/ȟ ΧίήίɊȢ #ÏÎÓÉÄÅÒÉÎÇ ÔÈÅ ÊÕÓÔÉÆÉÃÁÔÉÏÎȟ ÔÈÅ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎ ÏÆ ÔÈÅ ÈÙÄÒÁÕÌÉÃ 

system itself conveys a (unitary) rationale for preserving and promoting heritage that is the 

same as the rationale used for the monastery. Nevertheless, the surrounding area has not seen 

the same investment and monitoring, corresponding to a clear bankruptcy in surrounding areas 

that are dominated by an urban landscape peppered with heritage, economic and cultural 

references in ruins or on their way to becoming ruins.   

The example of the urban perimeter of Alcobaça shows the need to integrate and, as a result, 

make use of places. It is important, then, to avoid taking only a marginal view of the town that 

has surrounded the Monastery for centuries, while also developing autonomously and often out 

of synch with the monument. It is also necessary not to fall into intervention programmes and 

administration positions that work against its inhabitants, who have protected the monuments 

for centuries against successive neglect; instead, it is important to empower and encourage, 

following an integrated, sustained development strategy. 

!ÌÃÏÂÁëÁȭÓ ÓÉÎÇÕÌÁÒ ÈÅÒÉÔÁÇÅ ÂÒÁÎÄȟ ÁÌÔÈÏÕÇÈ ÂÅÎÅÆÉÔÉÎÇ ÆÒÏÍ ÒÅÃÏÇÎÉÔÉÏÎ ÂÙ 5.%3#/ȟ 

remains outside the design and destiny of regional sustainability. This separation requires 

ÒÅÍÅÄÉÁÌ ÍÅÁÓÕÒÅÓȢ 4ÈÅ ȰÈÅÒÉÔÁÇÅ ÂÒÁÎÄȱ ÓÈÏÕÌÄȟ ÔÈÅÒÅÆÏÒÅȟ ÂÅ ÅÎÖÉÓÁÇÅÄ ÁÓ Á ×ÈÏÌÅȟ ÉÎ ×ÈÉÃÈ 

ÔÈÅ ÎÏÔÉÏÎ ÏÆ Ȱ!ÌÃÏÂÁëÁ ÁÓ Á ÃÕÌÔÕÒÁÌ ÔÏ×Îȱ ÔÁËÅÓ Á ÃÅÎÔÒÁÌ ÐÏÓÉÔÉÏÎȠ ÉÔ ÉÓ Á ÃÕÌÔÕÒÁÌ Ôown thanks to 

the Cistercian features but also due to new policies that bring the critical mass of civil society 

together with political power and those involved in the cultural economy. This situation requires 

investment and development policies sustained by new cultural attractions that intersect to 

generate synergies and maximise audiences. This is the case, for example, for programming and 

ÎÅÔ×ÏÒË ÍÁÎÁÇÅÍÅÎÔ ÉÎÉÔÉÁÔÉÖÅÓ ɉÓÕÃÈ ÁÓ ÔÈÅ Ȱ3ÔÏÒÉÅÓ ÏÆ ÔÈÅ #ÅÎÔÒÅȱ 0ÒÏÊÅÃÔȟ ×ÈÉÃÈ ÃÏÎÎÅÃÔÓ 

heritage/leisure spaces in different municipalities), the growth in renewed attractions (thematic 

tours, museum centres, cultural events), thereby achieving a new level of tourist attractiveness 
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(Maduro, Guerreiro, Oliveira, 2015). A new discourse and practice may emerge from this 

undertaking to understand and explore territorial and cultural resources in a register of 

sustainability and development for Alcobaça as a destination.  

 

 

Figure 2. Oil mill of Ataíja  

Source: Jorge Barros 

 

3. The strategic purpose of legacy: territory and cultural development 

 

4ÈÅ ÉÍÐÏÒÔÁÎÃÅ ÁÎÄ ÓÐÅÃÉÆÉÃ ÎÁÔÕÒÅ ÏÆ !ÌÃÏÂÁëÁȭÓ ÃÕÌÔÕÒÁÌ ÈÅÒÉÔÁÇÅ ÄÅÍÁÎÄÓ ÐÒÏÇÒÁÍÍÉÎÇ 

and management with strategic purpose. This requirement is evident and an urgent need. There 

are two relevant aspects here that must follow their paths together, even though we know they 

ÒÅÐÒÅÓÅÎÔ Ô×Ï ÓÉÔÕÁÔÉÏÎÓ ÔÈÁÔ ÁÒÅ ÁÔ ÔÉÍÅÓ ÄÉÆÆÉÃÕÌÔ ÔÏ ÒÅÃÏÎÃÉÌÅȡ ÔÈÅ ÁÃÃÌÁÉÍÅÄ ȰÃÕÌÔÕÒÅ ÏÆ 

ÄÅÖÅÌÏÐÍÅÎÔȱ ÌÅÄ ÂÙ ÐÏÌÉÔÉÃÁÌ ÄÅÃÉÓÉÏÎ-ÍÁËÉÎÇ ÂÏÄÉÅÓ ÁÎÄ ÔÈÅ ȰÃÕÌÔÕÒÁÌ ÄÅÖÅÌÏÐÍÅÎÔȱ ÐÒÁÃÔÉÓÅÄ 

by local stakeholders. Work to defend the strategic purpose of legacy requires values, concepts 

ÁÎÄ ÁÃÔÉÏÎ ÐÒÁÃÔÉÃÅÓ ÔÏ ÂÅ ÉÎÃÌÕÄÅÄ ÔÈÁÔ ÒÅÑÕÉÒÅ ËÎÏ×ÌÅÄÇÅ ÏÆ ÔÈÅ ÔÅÒÒÉÔÏÒÙȢ 4ÈÅ ×ÏÒËȭÓ ÁÉÍÓ 

should be favourable to an assessment that balances the people´s aspirations with those of the 

promoters. To this regard, interaction with other stakeholders, players and the community is 

essential.  

A conscious, up-to-date impact assessment, showing positive flows and warning of negative 

flows, is therefore fundamental. It is true that the formation of a cultural development policy, 

necessarily connecting worlds that are not always easy to reconcile (culture/economy) by 

implementing the rule of sustained development, carries with it some risks that may call into 
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question intrinsic values of conservation and recognition of cultural heritage. For that reason, it 

is important to understand how these rationales are organised and operate (Guerreiro, 2010). 

The territorial model has its own advantages: it boosts cultural momentum based around a 

primordial economic, strategic and identity-related resource (the territory itself), in that it 

generates competitiveness and stimulates the place and, moreover, favours a closer relationship 

between culture and the different local economic activities, whether they are directly connected 

to heritage and tourism or not, such as industries linked to leisure. Naturally, an up-to-date idea 

of the territory will be fundamental to understanding this strategic aspect of legacy. The notion 

of place should not, therefore, be understood merely as an unmoving abstraction that floats over 

everyday life, resisting the economic, social and cultural forces that come from globalisation 

(Cresswell, 2006). In truth, with globalisation, places, instead, largely tend to extend beyond the 

perimeters surrounding them and become a constituent part of globalisation itself. One piece of 

data that confirms this statement is the exponential rise in the speed of social flows and spatial 

mobility that condition any type of bond to places (whether by identity or simply by social 

acquaintance). This appears to be particularly influenced by conditioning factors generated by 

(global) tourism and culture flows within the local identity space (Carmo, 2008). In this case, 

competitiveness takes on a deteÒÍÉÎÉÎÇ ÒÏÌÅ ÆÏÒ ÔÅÒÒÉÔÏÒÉÅÓȭ ÆÕÔÕÒÅ ÓÕÓÔÁÉÎÁÂÉÌÉÔÙȟ ÁÎÄ ÔÈÉÓ ÉÓ ×ÈÁÔ 

has changed in recent years in four fundamental ways, as Aragonez and Alves (2012) point out: 

 

¶ Competitiveness happens at global level; 

¶ Competitiveness between companies provides an increase in innovation; 

¶ Innovation is born of information dynamics intersecting with codified 

knowledge and technical knowledge;  

¶ Globalisation of the markets and an increase in competition contribute to 

expanded organisational capacities for the territory and enhance regional 

dynamics.  

 

The involvement of all stakeholders is beneficial to building a network, promoting the 

ÒÅÇÉÏÎȭÓ ÃÒÅÁÔÉÖÅ ÁÎÄ ÐÁÒÔÉÃÉÐÁÔÉÖÅ ÂÁÓÅȢ 4ÈÅ ÓÔÒÁÔÅÇÙ ÔÏ ÆÏÌÌÏ× ÉÓ ÂÁÓÅÄ ÁÂÏÖÅ ÁÌÌ ÏÎ ÅØÐÁÎÄÉÎÇ 

participative models that aim to promote a notion of well-being and sustainable development 

(Cedrais, 2006). A gradual transformation of the territory supported by a cultural development 

ÐÏÌÉÃÙȟ ×ÉÔÈ Á ÖÉÅ× ÔÏ ÆÏÒÍ ÁÎ ÅØÔÅÎÓÉÖÅ ÉÎÔÁÎÇÉÂÌÅ ÎÅÔ×ÏÒË ÏÆ ÔÈÅ ÒÅÇÉÏÎȭÓ ȰÌÉÖÉÎÇȱ ÈÅÒÉÔÁÇÅȟ ÉÓ Á 

justifiable alternative that presents itself alongside the characteristics of local geography. The 
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local geography possesses a vast array of resources of historical, ethnographic, archaeological 

and environmental interest, to mention only the most obvious.  

2ÅÇÅÎÅÒÁÔÉÏÎ ÏÆ ÔÈÅ ÔÏ×ÎȭÓ ÕÒÂÁÎ ÁÒÅÁÓ based around their cultural heritage is recurrently 

presented as a strategy to follow in the context of local development policy. The iconoclastic 

force exerted by the monastery is well known; it is an overly unifying temptation that requires 

everything to revolve around its sphere of influence. Nevertheless, cultural development in the 

region is not limited to urban areas, confined to the historic centre of Alcobaça, but instead 

extends a long way beyond it, to the furthest outskirts, to the rural environment, where a 

significant portion of heritage has yet to be studied and made available and is even at risk of 

being lost. The joining of forces here should always be considered to be enormously useful. 

Today, new challenges facing regional and local policy have been identified, and it is necessary 

to move forward with action, taking measures so that public and private institutions and 

organisations can enhance and contribute to competitiveness and productivity while at the same 

time preserving their heritage (Aragonez and Alves, 2012).  

Promoting the territory was always one of the main goals for social and political 

organisation, mainly thanks to the significant influence that it exerts on ways of life and the 

impact it has on the notion of growth and local development. This explains why some 

municipalities (such as Alcobaça) have recently invested in policies directed at the territorial 

market (Aragonez and Alves, 2012). These public policies are gradually making way for a new 

notion of territory, linked to Á ÆÅÅÌÉÎÇ ÏÆ ×ÉÄÅÒ ÃÏÍÍÕÎÉÔÙ ɉȰÔÅÒÒÉÔÏÒÙ ÏÆ ÃÉÔÉÚÅÎÓÈÉÐȱɊ ×ÈÉÃÈ ÉÓ 

characterised by new social groups that are part of a perspective that is more transversal and 

heteronomous and therefore focuses less on traditional attributes and the standardisation of 

socio-economic and cultural activities (Guerreiro, 2015). 
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Figure 3. Alcobaça Wine Museum 

Source: António Cruz 

 

 

Figure 4. Alcobaça Pottery Museum 

Source: António Cruz 

 

4. The tourism alternative: management and sustainability 

 

The state-market functional dichotomy is clearly present at the current time, which does not 

exclude the development of alternative models, but instead involves the stimulation of 

partnerships between state, public bodies on one side, and commercial private bodies, on the 

other. At the heart of this is the cultural democratisation model itself, which directly brings 
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together types of public policy that include the promotion of spaces for participation and socio-

cultural expression (Barbieri, 2015). During tÈÉÓ ÐÒÏÃÅÓÓȟ ÔÈÅ ȰÍÁÒËÅÔÉÎÇȱ ÒÏÌÅ ÔÈÁÔ ÔÈÅ ÌÁÂÅÌ 

ȰÈÅÒÉÔÁÇÅȱ ÒÅÐÒÅÓÅÎÔÓ ÁÎÄ ×ÈÉÃÈ ÉÓ ÉÎÖÅÓÔÅÄ ÉÎ Á ÎÅÔ×ÏÒË ÏÆ ÒÅÌÁÔÉÏÎÓ ÁÎÄ ÒÅÆÅÒÅÎÃÅ ÐÏÉÎÔÓ ÉÓ ÁÎ 

important one (Esperança, 1997). The problem lies in the co-existence of two distinct and 

perhaps antithetical essences within the same world of symbolic assets, which may lead to two 

modes of production and movement through opposing programming rationales (the cultural 

rationale of heritage opposing the economic rationale of tourism). For that reason, it is 

important to understand how these two rationales are organised and operate.  

 This gradual commercialisation of culture, heavily led by aggressive territorial marketing 

policies, cannot fail to elicit preventive measures for heritage, above all when they focus their 

attention on encouraging cultural tourism. The different stakeholders (public bodies, companies 

and the population) have to share these principles and maintain the resulting behaviour, which 

means investing in education and raising public awareness. Underlying this, is the concept of 

sustainable tourism, so it is worth remembering the six principles of the ICOMOS Cultural 

Tourism Charter (1999):  

¶ Domestic and international tourism is among the foremost vehicles for cultural 

exchange and conservation should provide responsible and well managed opportunities 

for members of the host community and visitors experience and understand that 

community's heritage and culture, at first hand; 

¶ The relationship between Heritage Places and Tourism is dynamic and may involve 

conflicting values. It should be managed in a sustainable way for present and future 

generations; 

¶ Conservation and Tourism Planning for Heritage Places should ensure that the Visitor 

Experience will be worthwhile, satisfying and enjoyable; 

¶ Host communities and indigenous peoples should be involved in planning for 

conservation and tourism; 

¶ Tourism and conservation activities should benefit the host community; 

¶ Tourism promotion programmes should protect and enhance Natural and Cultural 

Heritage characteristics. 

Since the beginning of the new century, international heritage bodies have begun to 

recognise the economic dimension of historical and cultural heritage. At this point we should 

remember: the Vienna Statement, issued at the 4th Annual Meeting of the European Heritage 

Heads Forum, which acknowledges that investment in heritage is a successful sustainable 

solution to cope with the economic recession by recognising its economic, environmental and 
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socio-cultural dimensions (EHHF, 2009); the Brussels Charter, recognising the role of cultural 

heritage for the economy (ICOMOS, 2009); and even the Valletta Principles, directed towards 

safeguarding and managing historic urban areas, which highlights, among other things, the 

importance of planning and sustained management for historic centres (ICOMOS, 2011).  

It is important to pay attention to the relation between cultural tourism and territory, which 

is not limited to the relation between cultural tourism and place (Juanchich, 2007). Territorial 

identity, heritage and tourism flows all enter into consideration when seeking a definition for 

this relationship. Mónica Morazzoni, in her book Turismo, Territorio e Cultura (2003), suggests 

establishing different levels of definition based on four different types of cultural tourism region:  

¶ Potential tourist region: the tourism flow is still marginal, and new products need to be 

created using culture and heritage, i.e. by creating and adapting cultural 

attractions/services for tourist clientele; 

¶ Expanding tourist region: cultural tourism attractions/services already exist, but 

increase exponentially in volume and are diversified in accordance with the growing 

demand, above all, in regard to the capacity to receive tourism flows (hotels, camp 

sites, restaurants); 

¶ Mature tourist region: territories that already have a tourist product associated with 

their image and have stable tourism flows. The demand for the territory is growing, but 

less intensely than during the expansion stage. There is a well established market in 

which the local supply of services is successively and eternally reorganised.  

¶ Saturated tourist regionȡ ÔÈÅ ÔÅÒÒÉÔÏÒÙȭÓ ÐÏ×ÅÒ ÏÆ ÁÔÔÒÁÃÔÉÏÎ ÆÁÌÌÓ ÁÎÄ ÆÌÏ×Ó ÍÁÙ ÂÅ 

diverted to competing territories. Demand, rates and investment levels fall and the 

touriÓÍ ÆÌÏ×ȟ ÔÅÒÒÉÔÏÒÉÁÌ ȰÂÒÁÎÄȱ ÁÎÄ ÃÕÌÔÕÒÁÌ ÁÔÔÒÁÃÔÉÖÅÎÅÓÓ ÁÒÅ ÄÏ×ÎÇÒÁÄÅÄȢ 

 

A conscious, up-to-date impact assessment, showing positive flows and warning of negative 

flows, is, therefore, fundamental. One of the safeguards is an assessment of small projects 

ÄÒÉÖÅÎ ÂÙ ÓÍÁÌÌ ÇÒÏÕÐÓ ÏÒ ÂÙ ÔÈÅ ÃÏÍÍÕÎÉÔÙ ÉÔÓÅÌÆȟ ÏÆÔÅÎ ȰÃÒÕÓÈÅÄȱ ÉÎ ÆÁÖÏÕÒ ÏÆ ÂÉÇ ÉÎÉÔÉÁÔÉÖÅÓ 

that bring together public investment and the interests of economic stakeholders. Another risk 

can be identified in the creation of measures that end up causing already established values, 

ÉÍÐÏÒÔÁÎÔ ÆÏÒ ÐÌÁÃÅÓȭ ÍÅÍÏÒÉÅÓȟ ÄÉÓÁÐÐÅÁÒȢ 4ÈÅÓÅ ÖÁÌÕÅÓ ÍÁÙ ÉÎÃÌÕÄÅ ÔÒÁÄÉÔÉÏÎÁÌ ÁÃÔÉÖÉÔÉÅÓ ÏÒ ÔÈÅ 

free movement of people and goods in historic centres, which is essential to preserving their 

original energy.    

According to MoÒÁÚÚÏÎÉȭÓ ɉΨΦΦΩɊ ÄÅÆÉÎÉÔÉÏÎȟ !ÌÃÏÂÁëÁȭÓ ÔÅÒÒÉÔÏÒÙ ÒÅÍÁÉÎÓ Á ÐÏÔÅÎÔÉÁÌ ÔÏÕÒÉÓÔ 

region and, for that reason, needs to link potential natural and cultural sites following an 
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operational dynamic rationale so that they become functional sites that contribute to 

strengthening the tourism and culture sector. In other words, it needs to bring together high-

quality, diversified attractions with competitive prices, which is a rationale that can only be 

achieved by properly managing resources and improving complementary services (goods and 

ÓÅÒÖÉÃÅÓ ÏÒÇÁÎÉÓÅÄ ÉÎ Á ÎÅÔ×ÏÒËɊȟ ÔÈÅÒÅÂÙ ÉÍÐÒÏÖÉÎÇ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎȭÓ ÑÕÁÌÉÔÙ ÏÆ ÌÉÆÅ ÁÎÄ ÂÏÏÓÔÉÎÇ 

existing services regarding external demand. In turn, the infrastructures created should take on 

the battle to educate and raise awareness about local culture in the search for solutions to make 

resources viable, in accordance with a strategy to create a hierarchy of attractions.  

It is indispensable to achieve a framework of reference for the structuring principles of 

balance (best practices) that includes cultural actions and economic solutions applied to the 

integration and revitalisation of heritage within the scope of commercialisation (Benhamou, 

2004). This model implies the recognition of tourism as a path of fundamental importance, both 

as an intangible factor of sustained development (boosting cultural industries, goods and 

resources) and as a contributor to other, similarly intangible factors that create social well-being, 

cultural progress and economic prosperity. This recognition is therefore based on the 

ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÔÈÁÔ !ÌÃÏÂÁëÁȭÓ ÈÅÒÉÔÁÇÅ ÉÓ Á ÆÏÕÎÄÉÎÇ ÐÁÒÔ ÏÆ Á cultural cluster integrated into a 

process of growth and development (Guerreiro, 2015).  

It is important to perform a systematised analysis of the tourism attractions/services on offer 

ÔÏ ÕÎÄÅÒÓÔÁÎÄ ÔÈÅ !ÌÃÏÂÁëÁȭÓ ÓÉÔÕÁÔÉÏÎȢ 5ÓÉÎÇ ÁÎ ÉÎÄÕÃÔÉÖÅ ÍÅÔÈÏÄ ÂÁÓÅÄ ÏÎ ÔÈÅ ÎÏÔÉÏÎ ÏÆ 

territory, it is necessary to first establish the (heritage) attractions that form the main 

component of the tourism services on offer that, in turn, stimulate demand in the market by 

enhancing attractiveness and, in the background, create resources to form a consistent tourism 

product. This requires a range of specific basic infrastructures to support tourist activity itself. 

The analysis demands scrutiny of the tourist products in terms of quality and sustainability from 

the perspective of integration and upgrading for the different components of the heritage on 

offer.  

Let us assume an understanding of tourism as one of the largest economic activities in the 

world, and one which emerges as an activity for the future (World Tourism Organisation, 2008). 

In this respect, public policy views the tourism sector as an activity that can help solve some of 

its economic and social problems (Mathieson and Wall, 1982). But there are significant risks in 

these activities since they are not anchored in sustained development strategies (Costa, 1996). 

Tourism development without a concern for planning and rationality may culminate in decline 

for the territory (Butler, 1980). Forming a model based on planning may, therefore, constitute an 

essential tool for promoting sustainable tourism development.  
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For Alcobaça, as far as investment is concerned, cultural heritage has a significant position 

and requires integrated policies to be followed, i.e. connections between central or local policies 

and sectoral policies. This opportunity involves symmetrical positions at regional and local levels 

as regards the cultural promotion of heritage, strengthening both its relationship with the 

territory and linking it with a diversified cultural product based on the programming and 

management of infrastructure networks. These networks include three centres of influence, with 

the Monastery of Alcobaça as a unifying and disseminating core: 

¶ Historic centre: formation of cultural circuits and areas bringing together spaces for 

leisure, regular cultural events and roaming projects (some of which already exist, such 

as the International Exhibition of Conventual Confectionery and Liqueurs or the 

Cistermúsica music festival, or are being prepared, such as the Gastronomy Festival); 

following the research lines of Mason and Paggiaro (2012), it is also believed that 

gastronomy essentially denotes an experience formed of foods, wine and landscape, 

linking values and customs to products and how they are made (Richards, 2015); 

revitalisation of industry and commerce with particular focus on a policy to certify and 

promote quality local and regional products (farming, fruit growing, ceramics, cutlery); 

¶ Surrounding area: The Wine Museum (refurbished and renovated museum that houses 

the most important wine production collection in Portugal); the Ceramics Museum 

(resizing the current Raul da Bernada Museum and other local spaces, such as the 

Pereira de Sampaio Faience Museum, thereby giving expression to one of the 

ÃÏÒÎÅÒÓÔÏÎÅÓ ÏÆ !ÌÃÏÂÁëÁȭÓ ÉÄÅÎÔÉÔÙɊȠ ÔÈÅ 4ÁÌËÉÎÇ -ÁÃÈÉÎÅÓ -ÕÓÅÕÍ ɉÃÕÒÒÅÎÔÌÙ ÂÅÉÎÇ 

installed, includes one of the most important collections of radio and 

telecommunications equipment in Portugal); the Arts Warehouse (an excellent space 

for cultural programmes, integrated into the national contemporary art circuit); 

¶ Periphery: The Monastery of Cós (monument of public interest ɀ Cistercian heritage); 

the Museum of the Monastic Estates of Alcobaça (intersecting the notions of 

ȰÃÏÌÌÅÃÔÉÏÎȱȾȰÔÅÒÒÉÔÏÒÙȱȾȰÃÏÍÍÕÎÉÔÙȱȟ ×ÉÔÈ Á ÍÕÓÅÕÍ ÐÒÏÇÒÁÍÍÅ ÄÅÄÉÃÁÔÅÄ ÔÏ ÔÈÅ 

monastic estates of Alcobaça, providing information on the features of the relation 

between the region and the Monastery, which has lasted for centuries and crosses 

municipal borders, with a network of museums); intervention and interpretation of the 

landscape, including the preservation of landscape elements by following a new, 

integrated approach (such as the upgrading of riverside areas of the River Alcoa and 

information centres on the natural and cultural features of the Serra de Candeeiros). 
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One of the positive effects that come out of the model proposed here may be the 

ÃÏÎÔÒÉÂÕÔÉÏÎ ÔÏ ÒÅÇÉÏÎÁÌ ÄÅÖÅÌÏÐÍÅÎÔȢ 4ÈÉÓ ÉÄÅÁ ÌÅÁÄÓ ÕÓ ÔÏ #ÕÎÈÁȭÓ ɉΧίίέȡ ΨήέɊ ÆÉÎÄÉÎÇ ÔÈÁÔ Ȱno 

economic sector guarantees the close connection that should exist between regional development 

and national development other than tourism, in that the economic and social effects of tourism 

found in a region spread to the country as a wholeȱȢ 4ÈÅ ÓÁÍÅ ÉÓ demonstrated by the World 

Tourism Organisation (1998), which shows that the benefits of tourism are based not only on its 

ability to generate wealth in the area where it operates, but also on the contribution it makes to 

regional balance. Therefore, tourism is the activity that can best make internal use of local 

(natural, historical or cultural) resources, since it follows the specific features of each area, which 

is only feasible when there are local and regional values that guarantee a calling for tourism 

(Cunha, 1997; Fazenda, Silva and Costa, 2009). It is, then, a factor that can boost local 

economies but it requires a planning policy based on a model that promotes sustainable tourism 

development. 

 

 

Figure 5. Power plant Museum of Alcobaça  

Source: Alberto Guerreiro 
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5. Conclusion 

 

Tourism is a multifaceted activity, which has economic features that include dynamic 

ÍÅÃÈÁÎÉÓÍÓ ÆÏÒ ÒÅÇÉÏÎÓȭ ÇÒÏ×ÔÈ ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔȢ )Î ÔÕÒÎȟ ÔÈÅ ÔÅÒÒÉÔÏÒÙ ÉÓ ÉÔÓÅÌÆ Á ÐÉÅÃÅ ÏÆ 

cultural apparatus. Strengthening a territoriÁÌ ȰÂÒÁÎÄȱ ÓÈÏÕÌÄȟ ÔÈÅÒÅÆÏÒÅȟ ÒÅÃÏÇÎÉÓÅ ÔÈÁÔ ÃÕÌÔÕÒÁÌ 

apparatus and have an essential strategic purpose to foster policies to enhance sustained 

development and planning based on a tourism model that is consistent and distinctive. In light of 

this, there is a need to formally create a cultural tourism model for Alcobaça, with stimulation of 

the economy and regional development as priorities. This model should recognise that the 

repercussions of cultural tourism activities are not restricted to the pulse of the economy, since 

maintaining levels of cultural attractiveness demands the preservation and upgrading of the 

visited spaces. In essence, this model should encourage a virtuous cycle of compromise between 

ÔÈÅ ÌÏÃÁÌ ÅÃÏÎÏÍÙ ÁÎÄ ÔÈÅ ÒÅÇÉÏÎȭÓ ÈÉÓÔÏÒÉÃÁÌ ÌÅÇÁÃy and heritage, reinvigorating the bonds 

between identity-based awareness and responsible citizenship.  
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The Impact of the World Cultural Heritage Classification by 

UNESCO on the Cultural Touristic Demand in Oporto 

 

MARIA CRISTINA MOREIRA4 

JOSÉ M. LOPES CORDEIRO5 

 

Abstract:  

Classified in 1996 as World Cultural Heritage, the historic centre of Oporto has been 

registering, since then, an increasing demand by the tourists who visit the city, raising the 

appearance of new cultural spaces and the requalification of many others. In this study, the 

authors will try to analyse the tourism impact on the historic centre after its classification by 

UNESCO as a World Heritage, through the analysis of the tourism activity´s indicators, in a 

period of two decades, between 1996 and 2015. It will be analysed the international 

tourists´profile who visit Oporto and/ or the North of Portugal. It will be analysed, too, the visits 

to the municipal museums in the historic centre comparing to the remaining variety of museums 

existent in the city of Oporto, in order to detect an UNESCO classification influence. It will be 

given particular attention to the cultural tourism segment, namely the creation of new cultural 

atractions and spaces, as well as the requalification of the existent ones. By the end, it will be 

made an analysis to the historic centre´s touristic advertising by official and private entities. 

 

Keywords: Touris; Touristic Demand and Offer; World Heritage; Oporto Historic Centre 

 

Resumo:  

Classificado em 1996 como Património Cultural da Humanidade, o Centro Histórico do Porto 

vem registando, desde então, uma crescente procura pelos turistas que visitam a cidade, 

suscitando o surgimento de novos espaços culturais e a requalificação de muitos outros. Neste 

artigo, os autores procurarão analisar o impacto do turismo na zona do Centro Histórico após a 

sua classificação pela UNESCO como Património da Humanidade, através da análise dos 
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indicadores da atividade turística, no período de duas décadas, compreendido entre 1996 e 2015. 

Será analisado o perfil dos turistas internacionais que visitam o Porto e/ou Norte de Portugal. 

Procurar-se-á analisar também as visitas aos museus municipais do Centro Histórico em relação 

à restante oferta de museus existente na cidade do Porto, tendo em vista detetar uma influência 

da classificação da UNESCO. Será ainda prestada uma particular atenção ao segmento do 

turismo cultural, nomeadamente à criação de novas atrações e espaços culturais, assim como à 

requalificação dos existentes. Por fim, será efetuada uma análise à promoção turística do Centro 

Histórico por parte das entidades oficiais e privadas. 

 

Palavras-chave: Turismo; Procura e Oferta Turística; Património Cultural da Humanidade; Centro Histórico 

do Porto 

 

Resumen: 

Clasificado en 1996 como Patrimonio Cultural de la Humanidad, el Centro Histórico de 

Oporto ha ido experimentado desde entonces una creciente demanda por parte de los turistas 

que visitan la ciudad, alimentando con ello la aparición de nuevos espacios culturales y la mejora 

de muchos otros. En este estúdio, los autores tienen como objetivo analizar el impacto del 

turismo en la zona del Centro Histórico tras su clasificación por la UNESCO como Património de 

la HUmanidad, a través del análisis de los indicadores de actividad turística durante un período 

de dos décadas, entre 1996 y 2015. Se analizará el perfil de los turistas internacionales que 

visitan Oporto y/o el Norte de Portugal. Se analizarán también las visitas a los museos 

municipales del Centro Histórico en relación a la restante oferta de museos existentes en la 

ciudad de Oporto, con el fin de detectar una (posible) influencia de la clasificación de la 

UNESCO. Se prestará también una particular atención al segmento del turismo cultural, 

particularmente en lo que respecta a la creación de nuesvas atracciones y espacios culturales, así 

como a la mejora de los ya existentes. Finalmente, se llevará también a cabo un análisis de la 

promoción turística del Centro Histórico por parte de las entidades oficiales y privadas.  

 

Palabras Clave: Turismo; Demanda y Oferta Turística; Património Cultural de la Humanidad; Centro 

Histórico de Oporto 
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1. Introduction  

 

The study about the impact of UNESCO World Cultural Heritage classification on the cultural 

touristic demand of Oporto, in the period of two decades, between 1996 and 2015, intend to be 

a contribute to the academic debate about the appreciation of tourism in spaces considered 

World Heritage. 

It was defined a text structure. First, it will be presented the methodological aspects, 

followed by the revision of literature about the theme, and then the case study, which concerns 

two aspects: the international tourists´profile who visit the city of Oporto and/ or the North of 

Portugal, as well as the appreciation of the cultural touristic offer of Oporto in the Cultural World 

Heritage historic centre, and, at the final, the conclusion. 

 

2. Methodology 

 

The methodology used closely followed the procedure used to this kind of studies: 

delimitation of the subject in study, quantitative and qualitative data collection and its posterior 

analysis. 

In what concerns to the data collection, it was conducted a researchof information, using 

primary sources concerning to the number of visitors/ tourists at the Oporto official Tourism 

Offices (1996-2015) and the number of visitors of the main Municipals Museums (2011-2015), 

provided by the Departamento de Turismo da Câmara do Porto (Oporto City Hall Tourism 

Department). 

At the same time, it was used a secondary sources set, namely a selection of the results of a 

few number of works published until then, which analyse the subject and became useful for the 

appreciation of the Oporto historic city centre touristic offer, implementing surveys, 

questionnaires and interviews on the subject matter, in which we highlight the two documents 

conducted by the Turismo Porto e Norte de Portugal (Oporto and North of Portugal Tourism ) 

(2015), Estratégia de Marketing Turístico do Porto e Norte de Portugal (Oporto and North of 

Portugal Tourism Marketing Strategy) (2015-2020)  and  O Perfil dos Turistas do Porto e Norte de 

Portugal (The Oporto and North of Portugal tourists´profile) (2015-2020), as, as well as two 

studies sponsored by the Oporto City Hall Tourism Department about the surveys applied to the 

visitors and tourists at the Oporto official Tourism Offices in the Summer of 2014 and Easter of 

2015. 



The Impact of the World Cultural Heritage Classification by UNESCO on the Cultural Touristic Demand in Oporto 

 

43 | Tourism and History World Heritage ɀ Case Studies of Ibero-American Space 

The lack of primary and secondary statistical sources about the tourism at the Oporto 

historic centre, namely the absence of tourists entry records in the Oporto historic centre, testify 

the relevance of the study about the impact of UNESCO classification as World Heritage on the 

cultural tourism offer of Oporto. 

In the data analysis, there was an attempt to eliminate the subjectivity inherent to the 

tourists´perceptions about the Oporto historic centre, valuing the resulting economic impact of 

the demand. 

 

3. Literature review 

 

Although it may be considered the existence of a cultural tourism since the beginning of the 

tourism activity, the definition of this specific modality has just gained shape since the middle of 

the 80´s of last century, with the appearance of the first cultural tourism projects. There were 

several causes on the basis of this new tourism offer. Among them, it is important to highlight 

the relative exhaustion of the traditional tourism offer ɀ mainly in the South European countries 

ɀ based on sun and beach, arousing interest in a new type of possibility, which could correspond 

too to the alteration on demands that new social sectors had been providing in cultural terms. 

In 1985, the World Tourism Organization presented one of the first definitions of cultural 

ÔÏÕÒÉÓÍȟ ×ÈÉÃÈ ÉÎÃÌÕÄÅÄ ȰÍÏÖÅÍÅÎÔÓ ÏÆ ÐÅÏÐÌÅ ÍÁÉÎÌÙ ÆÏÒ ÃÕÌÔÕÒÁÌ ÍÏÔÉÖÁÔÉÏÎÓȟ ÓÕÃÈ ÁÓ ÆÉÅÌÄ 

trips, performing arts and other cultural trips, festivals and other cultural events, visits to sites 

ÁÎÄ ÍÏÎÕÍÅÎÔÓȟ ÔÒÉÐÓ ÆÏÒ ÓÔÕÄÙÉÎÇ .ÁÔÕÒÅȟ ÆÏÌËÌÏÒÅȟ ÁÒÔ ÏÒ ÐÉÌÇÒÉÍÁÇÅÓȢȱ ɉ7ÏÒÌÄ 4ÏÕÒÉÓÍ 

Organization, 1985: 131). 

However, it was by the initiative of the Council of Europe in 1987, under the programme of 

"European Cultural Routes", that began the first cultural tourism projects as a structured tourism 

product. It began thus to forge the concept of cultural tourism with the launch of the first 

cultural tourism itineraries, covering four specific main themes - the Routes of Santiago de 

Compostela, the Baroque, Rural Habitat and the Silk Routes -, each presenting a historical, social 

and cultural interest, such as to facilitate the rapprochement between the different European 

peoples and cultures in their own subject area. 

Since then, cultural tourism has become diversified, covering a very wide range of cultural 

content, with particular emphasis on the historical heritage and the development of cultural 

tourism itineraries, following on the Council of Europe initiative itself also involved in the 
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creation of new routes, mainly from 1998, with the establishment of the European Institute of 

Cultural Routes, based in Luxembourg. 

In 1999, ICOMOS - International Council on Monuments and Sites also published an 

International Cultural Tourism Charter, with the aim, among others, to "facilitate and encourage 

those involved in the conservation and heritage management to make the significance of that 

heritage accessible to resident community and visitors "(ICOMOS, 1999: 3). 

The literature on the cultural tourism has grown very quickly - books, magazines, guides and 

articles - being virtually impossible, under a single article, to provide a summary of the work 

hitherto established. It also varies according to the theme of different types of cultural tourism 

and the prospects that it is seen, for example, as a tool for sustainable economic development. 

The same is true with the literature on the classification as a World Cultural Heritage. 

However, among the extensive literature related to cultural tourism published in recent 

ÙÅÁÒÓȟ ÓÔÁÎÄÓ ÏÕÔ ÔÈÅ ÂÏÏË Ȱ#ÕÌÔÕÒÁÌ 4ÏÕÒÉÓÍȡ 'ÌÏÂÁÌ ÁÎÄ ,ÏÃÁÌ 0ÅÒÓÐÅÃÔÉÖÅÓȱȟ ÃÏÏÒÄÉÎÁÔÅÄ ÂÙ 

Greg Richards, and that is the Proceedings of an organised Congress in Barcelona, in October 

2003, by the Association for Tourism and Leisure Education (ATLAS). Focused almost exclusively 

on experiences that have taken place in European countries, the book highlights, however, an 

essential aspect, the need to consider a striking reality in the tourism in general, but with the 

same implications for cultural tourism, ie, increased competition in the tourism offer (Richards, 

2006: 109). Thus, it is essential not only to maintain the authenticity and affirm the identity of 

tourist destinations, in order to enhance its attractiveness, a key aspect in the case of the Oporto 

historic centre. The book also highlights the need and importance of the site (or sites) to visit 

constitute more than an aesthetic version of the tourist gaze, and that the cultural experiences 

provided by the visit must be authentic (Richards, 2006: 97). Thus, a steady stream of tourists 

will be guaranteed, maintaining the stability of income from visits to the local economy. 

 

4. Case Study: UNESCO World Cultural Heritage in cultural tourism of Oporto 

 

4.1 The profile of international tourists visiting Oporto and / or Northern Portugal 

 

It is undeniable the dynamics of tourism in the region of Oporto and North of Portugal (see 

attached map, Figure 1), in particular in the 21st century, as shown by document Estratégia de 

Marketing Turístico do Porto e Norte de Portugal (Tourism Marketing Strategy of Oporto and 

North of Portugal) (2015-2020) (Turismo Porto e Norte de Portugal, 2015)  by a set of tourism 

indicators (including VAB, 2004: 15.7% and 2014: 21.5%; Guests 2004: 1.8 million and 2014: 3 
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million; Overnights stays 2004: 3.3 million and 2014: 5.4 million and Bed-occupation rate: 36.8% 

in 2004 and 2014: 41.4%). According to the source, "the performance of the tourism is 

concentrated in the Oporto Metropolitan Area, absorbing about 61% of overnight stays in the 

region" (Turismo Porto e Norte de Portugal, 2015). 

 

 

 

Figure 1. Oporto and North of Portugal 

Source: Turismo Porto e Norte de Portugal, 2015, Estratégia de Marketing Turístico do Porto e Norte de 

Portugal (2015-2020) 

 

In the recent November 2015 study  O Perfil dos Turistas do Porto e Norte de Portugal (The 

profile of tourists from Oporto and North of Portugal) (2015-2020), based on the analysis of the 

application of the results of 1,320 personal surveys in 2014 "in the Sá Carneiro Airport boarding 

lounge (eliminating the Resident in Oporto and North of Portugal, Transit Passengers and 

National Tourists/ Excursionists) "visits to family and friends (39%) and leisure travels (37%) are 

the main segments of the tourist destination Oporto and North of Portugal, 76% of the visitors. 

Even point out the relevance of the third reason for visit, business, representing 18% target 

segment of the Oporto area and North of Portugal, a markedly industrial region with a strong 

export focus. 

According to the document Estratégia de Marketing Turístico do Porto e Norte de Portugal  

(Tourism Marketing Strategy of Oporto and North of Portugal) (2015-2020) (Turismo Porto e 

Norte de Portugal, 2015), the product "Cultural and Landscape Touring" is part of anchor 
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products of all sub-destinations of Oporto and North of Portugal region: Oporto, Minho, Douro 

and Trás-os-Montes (Table 1 and Figure 2) and Heritage Cultural-Historical Wealth is one of the 

destination positioning elements of the region of Oporto and North of Portugal, one of the main 

reasons for the attractiveness of the Oporto historic centre area ɀ World Cultural Heritage, as we 

will get to know in this study. 

 

 Oporto Minho Douro Trás-os-Montes 

Anchor products 

¶ City and short 
breaks; 

¶ Cultural and 
landscape touring 

¶ Nautical tourism 

¶ Gastronomy and 
wine 

¶ Business 
 

¶ Nature (active 
tourism) 

¶ Cultural and 
landscape touring 

¶ Religious tourism 

¶ Nautical tourism 

¶ Gastronomy and 
wine 

¶ Golf 

¶ Nautical tourism 
(cruises and tours 
in Douro) 

¶ Gastronomy and 
wine (farms) 

¶ Cultural and 
landscape touring 

¶ Nature 

¶ Health and well-
being 

¶ Nature 

¶ Cultural and 
landscape touring 

¶ Gastronomy and 
wine 

Complementary 
products 

¶ Health and well-
being 

¶ Golf 

¶ Sun and sea 

¶ Nature 

¶ Health and well-
being 

¶ City and short 
breaks 

¶ Sun and sea 

¶ Religious tourism 

¶ Health and well-
being 

¶ Golf 

¶ Business 

¶ Religious tourism 

¶ Golf 
 

 

Table 1. Oporto and North of Portugal 

Source: Turismo Porto e Norte de Portugal, 2015, Estratégia de Marketing Turístico do Porto e Norte de 

Portugal (2015-2020) 

 

 

Figure 2. Oporto and North of Portugal ɀ Destination Positioning Elements 

Source: authors based on Turismo Porto e Norte de Portugal, 2015, Estratégia de Marketing Turístico do 

Porto e Norte de Portugal (2015-2020) 

AUTENTHICITY 

Genuine destination where 
the traditions and costumes 

are deeply rooted 

PROXIMITY 

Destination less than three 
hours away from the main 

European markets 

 

SECURITY 

Peaceful and secure 
environment 

QUALITY 

High value-added service 

MODERNITY 

Combination between 
tradition and culture with 
innovation and modernity 

HOSPITALITY 

Personalized service and 
familiar environment 

DIVERSITY OF NATURAL 
RESOURCES 

Diverse range of outdoor 
activities and experiences 

RICH HISTORICAL AND 
CULTURAL HERITAGE 

Vast historical, cultural and 
architectural archives 
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4.2 The appreciation of cultural tourism of Oporto in the World Cultural Heritage 

Historic Centre 

 

The award of the World Cultural Heritage by the UNESCO (Mexico) on 4th December 1996 to 

Oporto historic centre encompasses part of the area of the inner city to the route of the ancient 

wall Fernandina, from the 14th century, and some adjacent areas with identical characteristics or 

valued by later achievements for a total of about 49 hectares, territories located in the parishes 

of Sé, São Nicolau, Vitória and Miragaia in the Oporto city (Figures 3 and 4). 

 

 

Figure 3. Panoramic view of Historic Centre of Oporto 

Source: https://www.dreamstime.com/ 

 

 

Figure 4. Oporto historic centre map 

Source: provided by Oporto Official Tourism Board, 2016 

 

https://www.dreamstime.com/
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The study Estatísticas de Turismo Urbano. O Centro Histórico do Porto e o Turismo, from 

Francisco Dias, is particularly useful for analysing the impact of the UNESCO World Cultural 

Heritage classification in cultural tourism of Oporto. Thus, according to this author, the most 

relevant data on the tourist/ visitor´s profile of the city of Oporto, in 2008, and, consequently, its 

historic centre, can be seen in the following Table 2. 

 

Educational background 
Around 70% of the visitors have a college degree (graduated or 

post-graduated). 

Nationality  
70% of the visitors correspond to five nationalities: Portuguese, 

Spanish, British, French and German. 

Visit motivation  

70% of the visitors admit the main motive of their visit is the 
cultural tourism, and they refer as destination´s main attractions 
the monuments, the museums, the historical sites and the wine 

cellars of Oporto. 

Duration of the stay in Oporto 
In 75% of the cases, it is under a week (45% from 2 to 3 days; 30% 

from 4 to 6 days). 

Destinations´ information source 48% used the Internet 

Air transport booking 39% used the Internet 

Accomodation booking 39% used the Internet 

 

Table 2. Visitor/ tourist´s profile  of the city of Oporto (2008) 

Source: Authors, based on Dias, 2011: 195 

 

In addition to several problems and shortcomings indicated by the visitors / tourists, the field 

work of the author also points out the "car and pedestrian mobility, cleaning, recovery and 

conservation of heritage and tourist information" (Dias, 2011: 196). However, it is still significant 

that 70% of visitors have assumed that cultural tourism was the main reason for their visit, 

referring to major attractions monuments, museums, historical sites and the wine cellars of 

Oporto. 

In this study, we present the results of two case studies in research on the impact of UNESCO 

World Cultural Heritage in the historic centre of Oporto: 1) evolution of the number of visitors of 

Municipal Museums of Oporto and 2) evolution in the number of tourists / visitors in the Oporto 

Tourism Offices. 

Thus, the results of research carried out on the data courtesy of the Tourism Department, 

regarding the main Municipals Museums of Oporto, the city and the historic centre of the same 

city, from 2011 to 2015, allow us to state that the total number of Municipal Museums remained 

- being 13 in total - 3 of which are located in the historic centre of Oporto. 
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From 2011 to 2015, the number of visitors of Municipal Museums at the historical centre of 

Oporto increased considerably: in 2011 reached 47.5% of total demand (118,278 visitors / year) in 

2015 amounted to 69.4% (214,965 visitors / year) ie, we can state that the historic centre of 

Oporto is the main geographical space in demand for museums (Table 3). 

 

Municipal Museums 2011 2012 2013 2014 2015 

Museu Romântico da Quinta da Macieirinha 27.846 24.932 28.557 29.842 27.498 

Casa Museu Guerra Junqueiro 16.254 19.791 25.545 27.234 23.559 

Casa Museu Marta Ortigão Sampaio 11.230 13.189 9.621 11.106 7.694 

Museu do Vinho do Porto 23.859 24.843 28.052 26.035 24.351 

Casa Tait 23.436 22.015 13.882 8.054 8.208 

Casa Oficina António Carneiro 5.776 5.526 4.524 4.791 4.753 

Gabinete de Numismática 5.310 4.492 6.026 5.166 5.480 

Arqueo-sítio da Rua de Dom Hugo, n.º 5 406 1.232 780 1.568 1.050 

Visitas à Cidade 682 1.714 3.419 5.580 8.287 

Palacete Pinto Leite 11.279 3.327 8.285 4.174 4.261 

Palacete Viscondes Balsemão 16.339 12.550 12.002 12.073 8.915 

Banco de Materais 4.763 4.914 5.524 6.314 7.240 

Núcleo Museológico da Casa do Infante 101.618 134.590 145.170 176.663 217.356 

TOTALS 248.798 273.115 291.387 318.600 348.652 

 

Table 3. Number of visitors of Oporto´s main museums, 2011-2015 

Source: data provided by Oporto Official Tourism Board, 2016 

 

The most visited municipal museum of the historic centre of Oporto during the five years of 

the review period was the Museum Centre of the Infante House, with 101,618 visitors in 2011 and 

217,356 visitors in 2015, which corresponds to a significant increase in the cultural demand, 

113,8%. The remaining two Municipal Museums - Guerra Junqueiro House-Museum and Rua de 

D. Hugo no 5 archaeo-site - registered a number of visitors, respectively, 16,254 and 406 in 2011 

and 23,559 and 1,050 in 2015. Although both register a lower demand, when comparing to the 

Casa do Infante Museum Centre, the data show the growth of cultural demand in the Guerra 

Junqueiro House Museum, 44.6%, and Rua D. Hugo No. 5 archaeo-site, 158%. 
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Thus, we can conclude that the growth of the annual number of visitors 104.6% in the 

historic centre of Oporto in the last five years was based on a sustainable increase in the cultural 

demand for municipal museums placed in this area. 

The results allow us to state that the richness of historical and cultural heritage of the 

Municipal Historic Centre of Oporto Museums is a target element and attraction of motivation of 

the Oporto historic centre area ɀ World Cultural Heritage. 

From the side of tourism demand, the amazing evolution of the number of visitors / tourists 

annually in official Tourism Offices of Oporto, of 542% between 1996 and 2015, is, in turn, a clear 

indicator of the positive impact of the classification as World Cultural Heritage by UNESCO in 

the cultural tourism demand of Oporto. The research results concluded that tourism demand 

has grown 106% from 1996 to 2000, 36% in the first decade of this century and the trend is for 

growing, based on the registered value between 2010 and 2015, 128% (Table 4). 

 

1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 

70.453 87.313 90.806 102.474 132.321 145.120 122.884 147.791 186.230 138.020 

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 

148.652 191.165 194.139 174.858 198.55 236.408 262.228 303.147 308.694 452.322 

 

Table 4. Evolution of the number of visitors/ tourists at the official Tourism Offices, 1996-2015 

Source: data provided by Oporto Official Tourism Board, 2016 

 

The results allow us to state that the classification of the historic centre of Oporto by 

UNESCO as a World Cultural Heritage in December 1996 had the immediate effect on the 

increasing demand by visitors / tourists. 

An interesting study by Oporto City Hall based on surveys applied to visitors and tourists in 

official Tourism Offices of Oporto in Easter 2015 also highlights the tourism appreciation of the 

historic centre of Oporto: 

The World Heritage is for 24% of tourists and visitors the main attraction 

of the city, followed, according to the preferences of respondents, by Port Wine with 

14% of calculated answers. Events and city nightlife are the least scored by tourists 

and visitors, respectively 2.3% and 1.3% (...). To 19.4% of the sample, the Ribeira is 

assumed as city icon, capitalising Ponte D. Luís 18.5% of preferences of tourists and 

visitors. The Clérigos Tower and the Port wine arise soon after, respectively 14% and 

13%.  
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In turn, a similar study, applied in the Summer of 2014 by the same entity, shows that the 

historic centre of Oporto comes in first place in the preference of tourists and visitors of Oporto 

(21% and 20% of the tourists and visitors of Oporto, respectively in 2014 and 2015, intended to 

visit the historic centre of Oporto). 

Along with the tourism demand growth, UNESCO classification also promoted the 

rehabilitation of the historic centre and, in recent years, the licensing for rehabilitation of homes 

for hostels. Although there are no specific statistics that record tourist demand only for the 

historic centre of Oporto, it is easy to understand that this was one of the attractions that 

contributed to the growth of that demand. 

The opening of the new terminal from Oporto airport at the end of 2005 favored the increase 

of its air accessibility, to which must be added the progressive availability of low cost flights from 

over four dozen European cities. The case of Oporto confirms that airports are the main 

entrance borders of foreign tourists in Portugal, since more than 60% of those who visited 

Oporto and the North of Portugal, in the years of 2012 and 2013, went through the airport and 

travelled on low-cost companies, according to a IPDT (Instituto de Planeamento e 

Desenvolvimento do Turismo) study - Instituto do Turismo (Carvalho, 2013). The fact that the low-

cost airline Ryanair has established in 2009 its base in Oporto contributed surely to the city has 

becoming an increasingly sought destination. The capacity of Leixões Port for large cruise ships, 

with the consequent entry into terminal operation cruise, opened in July 2015, also contributed 

to the increase in tourism demand of Oporto and its historic centre. 

The performance of the different tour operators - public and private - over the past few 

years, through an effective marketing strategy, established the Oporto brand in international 

markets, with increasing interest and demand for its heritage values, of which the historic centre 

is a clear example. 

 

5. Brief Conclusion 

 

The research results are quite clear regarding the existence of a relationship between the 

classification of the Oporto historic centre as World Heritage Site and the increased demand of 

the city as a tourist destination. It is, however, a situation that is not exclusive of Oporto, being 

verified, generally, in the following years to a classification by UNESCO of a particular good/ site 

as a World Heritage Site. What gives some particularity to the case of Oporto is that the tourist 

demand have mainly increased in the last five years, after 2010, that is, more than 14 years after 

the classification date. 
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This increase in demand, specially in recent years, was due also to other factors, such as the 

qualification of the cultural offer of the city and its historic centre, with the creation of new 

museological infrastructure (for example, the Museu das Marionetas (Museum of Marionettes), 

opened in February 2013, or the Museu da Misericórdia (Museum of Mercy), opened in July 2015, 

but whose assets was already visitable), the emergence of low cost flights - greatly facilitating 

access to Oporto from numerous European cities - the phenomenon of hostels, which 

accompanied it, and yet, with a slightly smaller effect, because it was only opened in July 2015, 

the capacity of the Leixões Port for large cruise ships. 
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Abstract: 

Tourism is, nowadays, one of the most important economic activities. European cities compete 

for attracting visitors and tourists, using urban marketing strategies to ensure their visibility and 

projection at European and global level. The design and implementation of innovative architectural 

and urban projects and the realization of scientific, cultural or sporting events are instruments for 

attracting investment and people. 

The identity and image of the city are differentiating factors that determine their competitiveness 

and that are translated in its architectural, historical, socio-cultural heritage, in its climatic features, its 

gastronomy and, increasingly, in the experiments, experiences and animation provided by the city. 

In Oporto, tourism has had an increasing importance in recent years due to diverse factors. There 

is an increasing visibility of the city at national and international level. The main goals of public 

policies in this matter are mainly related with the creation of a city brand ɀ Oporto brand, enhancing 

the identity and characteristics of the city in general and in particular of the city centre. A main 

objective is also to promote and hold events all year long mitigating the seasonality effects that 

characterize tourism industry. 

In this work, it is our objective to analyse the recent dynamics of tourism in Oporto city centre. We 

used a methodological approach that combines quantitative and qualitative methods, namely the 

analysis of statistical indicators and interviews to Oporto city centre agents. The strengths, 

weaknesses, the opportunities and challenges of the local tourism sector are systematized. 

 

Keywords: Oporto City Centre; Tourism Dynamics; Cultural Heritage; Symbolic References; City Marketing 
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Resumo: 

O turismo é, na atualidade, uma das mais importantes atividades económicas. As cidades 

europeias competem entre si pela atração de visitantes e turistas, recorrendo a estratégias de 

marketing urbano para assegurar a sua projeção a nível internacional. A conceção e 

implementação de projetos urbanos e arquitetónicos inovadores e a realização de eventos 

científicos, culturais ou desportivos são usados como formas de atração de pessoas e de 

investimento. 

A identidade e imagem da cidade constituem-se como fatores diferenciadores que 

determinam a sua competitividade, traduzindo-se no património arquitetónico, histórico e 

sócio-cultural, nas condições climáticas, na gastronomia e, de forma crescente, nas experiências 

e na animação que a cidade propicia. 

No Porto, o turismo adquiriu uma crescente importância nos últimos anos, o que se deve a 

diversos fatores. Verifica-se uma crescente visibilidade da cidade a nível nacional e internacional. 

Os principais objetivos das políticas públicas nesta matéria estão relacionados, sobretudo, com a 

criação da Marca Porto, projetando a identidade e as caraterísticas da cidade, em geral, e do seu 

centro, em particular. Uma das principais medidas consiste na promoção de eventos durante 

todo o ano, mitigando assim os efeitos de sazonalidade que caraterizam a indústria do turismo. 

Neste trabalho, constitui nosso objetivo analisar as dinâmicas recentes do turismo no centro 

do Porto, sistematizando os pontos fortes, os pontos fracos, as oportunidades e os desafios do 

setor do turismo local. Para o efeito, recorreu-se a uma abordagem metodológica que combina 

métodos quantitativos e qualitativos, designadamente a análise de indicadores estatísticos e a 

realização de entrevistas a agentes locais. 

 

Palavras-chave: Centro do Porto; Dinâmicas do Turismo; Património Cultural; Referências Simbólicas; 

Marketing Urbano 

 

Resumen: 

El turismo es hoy una de las actividades económicas más importantes. Las ciudades europeas 

compiten entre sí por la atracción de visitantes y turistas, utilizando estrategias de marketing 

urbano para asegurar su proyección a nivel internacional. El diseño e implementación de 

proyectos urbanos y de arquitectura inovadores; así como la realización de eventos científicos, 

culturales y deportivos se utilizan como formas de atraer a personas e inversiones. 

La identidad y la imagen de la ciudad son factores diferenciadores que determinan su 

competitividad, traduciendo hasta el patrimonio arquitectónico, histórico y sociocultural, las 
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condiciones climáticas, la gastronomía y, cada vez más, las experiencias y entretenimiento que 

ofrece la ciudad. 

En los últimos años, el turismo ha adquirido progresivamente más importancia en Porto, lo 

cual se debe principalmente a varios factores. Hay una creciente visibilidad de la ciudad a nivel 

nacional e internacional. Los principales objetivos de las políticas públicas en esta área están 

relacionados principalmente con la creación de la Marca Porto, proyectando la identidad y las 

características de la ciudad en general y de su centro en particular. Una medida clave es la 

promoción de eventos durante todo el año, mitigando así los efectos de la estacionalidad que 

caracterizan a la industria del turismo. 

En este trabajo, nuestro objetivo es analizar la dinámica reciente de turismo en el centro de 

Porto, a través de la sistematización de las fortalezas, debilidades, oportunidades y retos del 

sector turístico local. Con este fin, hemos utilizado un enfoque metodológico que combina 

métodos cuantitativos y cualitativos, incluyendo el análisis de los indicadores estadísticos y la 

realización de entrevistas con actores locales. 

 

Palabras Clave: Centro del Porto; Dinámica del Turismo; Patrimonio Cultural; Referencias Simbólicas; 

Marketing Urbano 

 

1. Introduction  

 

At the end of the 20th century, was recognised the important role that tourism plays in 

economic development of countries, by creation of wealth and employment (Fayos-Solá, 1996). 

At present, cultural industries are considered drivers of economic activity, linking up to what 

is the world's largest industry nowadays ɀ tourism (Soja, 2013).  

Recently, in academia, there has been a particular interest in the relation between tourism 

specialization and economic growth. Studies reveal that tourism dynamics are related with the 

existence of natural, cultural and historical resources and that places with relative abundance of 

these resources have comparative advantages (Sequeira and Nunes, 2008). 

Tourism is a complex industry that affects and interconnects with a wide range of areas (Mei 

et al., 2012, Hjalager, 2015). Interaction and interleaved bonds between sectors should be 

considered for the development of tourism industry (Yildiz and Akbulut, 2013). 

Cities aim to create distinction in order to distinguish them from other destinations (Yildiz 

and Akbulut, 2013). Trademarks are used to project the image and to recognition of products 
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that cities offer. Entrepreneurs in tourism sector put great effort in creation, maintenance and 

grow of their brands (Hjalager, 2007).  

Tourism is an economic and social phenomenon. It refers to the willingness of consumers to 

spend money to buy products or experiences in a certain period of time. So it is constrained by 

the amount of time and money that consumers have (Serra et al., 2014). 

Consumers constantly renew their needs and above all their desires and expectations, 

change their behaviors and lifestyles, which has direct consequences for trade activities. 

There are several factors that have led to an increasing tourist attractiveness of Oporto in 

recent years.  

There is an increasing visibility of the city at national and international level. The main goals 

of public policies in this matter are mainly related with the creation of a city brand ɀ Oporto 

brand, enhancing the identity and characteristics of the city in general and in particular of the 

city centre. A main objective is also to promote and hold events all year long mitigating the 

seasonality effects characteristic of the tourism industry. Agents of Oporto recognize the 

importance of tourism to economic development of city centre. Entrepreneurs are quite aware 

ÏÆ ÃÏÎÓÕÍÅÒÓȭ ÎÅÅÄÓ ÁÎÄ ÅØÐÅÃÔÁÔÉÏÎÓȢ  )Ô ÉÓ ÏÕÒ ÏÂÊÅÃÔÉÖÅ ÔÏ ÁÎÁÌÙÓÅ ÔÈÅ ÒÅÃÅÎÔ ÄÙÎÁÍÉÃÓ ÏÆ 

tourism in Oporto city centre. Our results are based in official statistical information and in 24 

semi-structured face-to-face interviews, made during 2015, to entrepreneurs of different types 

and formats (fixed establishments and urban markets) of economic activity. We used also direct 

observation.  

In what concerns to the structure of this work, we first explain the main theories and 

empirical evidence related with tourism activity in urban context. Then, we explore recent 

developments in tourism sector in Oporto city centre, framing them in recent city dynamics. 

Finally, we present the main conclusions of this research. 

 

2. Theories and empirical evidences of tourism dynamics in urban economy 

 

Travel and tourism are causes and results of globalization (Hjalager, 2007). Decades of 1930s 

and 1940s were marked by social changes that led to the appearance of new forms of tourism. 

Fayos-Solá (1996) argued that this period was marked by mass tourism or Fordian tourism, 

characterized by an offer of standardized and at a good price holiday to consumers that search 

mainly sun and beaches, in a different environment. The author argue that in 1980s a New Age of 

Tourism ÅÍÅÒÇÅÄ ÄÕÅ ÔÏ ÎÅ× ÃÏÎÓÕÍÅÒȭÓ ÎÅÅÄÓȟ ÎÅ× ÔÅÃÈÎÏÌÏÇÉÅÓ ÁÖÁÉÌÁÂÌÅ ÁÎÄ ÎÅ× ÆÏÒÍÓ ÏÆ 
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production and management. This New Age of Tourism was marked by an in-depth knowledge of 

ÃÏÎÓÕÍÅÒȭÓ ÅØÐÅÃÔÁÔÉÏÎÓȟ ÁÎ ÅÆÆÉÃÉÅÎÔ ÓÙÓÔÅÍ ÏÆ ÃÏÍÍÕÎÉÃÁÔÉÏÎ ÁÎÄ ÉÎÆÏÒÍÁÔÉÏÎ, distribution of 

products and flexibility (in reservation and payment methods, for example) in order to be 

competitive with the development of old standardized products (Fayos-Solá, 1996). 

In the 90s of the 20th century, the dynamics and impacts of economic globalization became 

particularly evident (Seixas, 2013). Globalization affects economic, social, cultural and political 

levels of urban development (Yildiz and Akbulut, 2013). Economic and social development 

stemming from globalization influence changes related with local government and management 

practices (Beaumont and Dredge, 2010). Instead the loss of importance of local in new 

geographies marked by global influence, it occurs the affirmation of both the global and the 

local. Glocalization, in the interconnection between the different scales of action and influence, 

has become one of the most important phenomenon of contemporaneity (Seixas, 2013).  

At the end of the 20th century, it was recognised the important role that tourism plays in 

economic development of countries, by creation of wealth and employment (Fayos-Solá, 1996). 

After the high-tech industries and financial services as engines of urban growth, at present, 

cultural industries are considered drivers of economic activity, linking up to what is the world's 

largest industry nowadays ɀ tourism (Soja, 2013).  

It was only in the beginning of the 21st century that tourism attracted attention in the 

scientific literature on economic development. Recently, there has been particular interest in the 

relation between tourism specialization and economic growth (Sequeira and Nunes, 2008). 

Researchers aim to analyse whether tourism dynamics causes economic growth, and to what 

extent, or if economic development contributes to growth in tourism sector (Pablo-Romero and 

Molina, 2013). 

Studies reveal that tourism dynamics are related to the existence of natural, cultural and 

historical resources and that places with relative abundance of these resources have 

comparative advantages (Sequeira and Nunes, 2008). 

Governance is increasingly associated with tourism. Since the 90s of the 20th century that 

governance approach has a prominent role on tourism policy literature. It has implications in 

tourism sustainability, in that it influences relations between policy actors, the state´s action 

capacity and the selection of policy instruments and indicators (Hall, 2011).  

There are an increasing number of studies related with local tourism policy-making, 

networks, impact of different network arrangements and collaboration and organizational 

complexity. In the increasingly networked tourism sector, the effectiveness of tourism 
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governance depends on the effectiveness of institutional processes and structures (Beaumont 

and Dredge, 2010). 

Tourism is a complex industry that affects and interconnects with a wide range of areas (Mei 

et al., 2012, Hjalager, 2015). Interaction and interleaved bonds between sectors should be 

considered for the development of tourism industry (Yildiz and Akbulut, 2013). 

Urban planners, urban designers and architects are working together with the aim of 

designing buildings and public spaces and create cultural, artistic and symbolic activities and 

events that project the city and streamline its tourist attractiveness (Table 1). Cities are working 

to make them unique, to distinguish them from other destinations (Yildiz and Akbulut, 2013). 

Trademarks are important to the products´ image and recognition. Nowadays, entrepreneurs in 

tourism sector put great effort in creation, maintenance and grow of their brands (Hjalager, 

2007). 

Innovation and adaptation are inherent to natural activity of tourism agents. Their goal is to 

offer new or different products or experiences to continue to attract customers and reach new 

audiences, in order to increase their productivity and performance and make them more 

recognised and profitable (Mei et al., 2012, Hjalager, 2015). There are many studies that present 

evidences that accommodation, restaurants and transportation companies are not particularly 

innovative; instead, attractions and travel agencies are considered more slightly innovative. 

Innovations in tourism, more than in other economy sectors, occur in networks and through 

external ideas (Hjalager, 2015). According to Hjalager (2015), tourism innovations can be framed 

in impact categories: i) properties and varieties of goods and services as experiences to tourists; 

ii) social and physical efficacy; iii) productivity and efficacy in tourism enterprises; iv) new 

destinations formation; v) mobility to and within destinations; vi) information transfer within 

and across organizational boundaries; vii) institutional logic and relations power. 
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Urban renewal 
projects 

Re-transformation of port districts and coastal regulations 
Opening new museums 
The new additions to the fabric of the historical city 
Theme parks 
Re-use of historical buildings 
Architectural competitions organised by central and local governments 
Prestigious landscape 
Producing metropolitan centres 

Innovative Approaches 
Innovative approaches to accommodation services (hotels with different concepts) 
Innovative, technological and ecological approaches in architecture 

Cultural Organizations 

Festivals 
Design and fashion weeks, fairs 
Guided tours, city walks 
Local meetings, lectures 
Courses in art education 
Concerts 
The cultural capitals 

Sport Events 

Olympics 
World cups 
Tournaments 
Local races 

 

Table 1. Examples of activities used to project cities 

Source: Yildiz, 2013: 298-299 

 

Tourism sector is extremely sensitive to world macro-economic conjuncture. Tourism 

demand is affected by issues like economic crises, insecurity, health conditions, natural 

disasters, wars, political instability or terrorism (Pablo-Romero and Molina, 2013). 

Tourism is an economic and social phenomenon. It refers to the consumers´willingness to 

spend money to buy products or experiences in a certain period of time, so it is constrained by 

the amount of time and money that consumers have (Serra et al., 2014). 

Consumers constantly renew their needs and, above all, their desires and expectations, 

change their behaviours and lifestyles, which have direct consequences for trade activities. This 

implies challenges to entrepreneurs, in order to survive, which leads them to introduce new 

concepts, innovative environments and new goods and services or goods and services with 

distinguishing characteristics (Cachinho, 2014). Consumer preferences are today much more 

heterogeneous and of highly individual nature (Seixas, 2013). In urban contexts, this society´s 

individualization increased the needs of more entertainment and cultural activities (Yildiz and 

Akbulut, 2013). 

Institutional theory is used as theoretical basis in many tourism studies, focused mainly in 

research areas such as entrepreneurship, innovation, institutional arrangement, governance 

structures and public policy. Institutions are defined as the game´s rules or humanly-devised 

structures that provide incentives and constraints to economic actors. They represent the social 
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rules that are developed in and through history. There are studies that prove that different types 

of tourism organization are influenced by institutional environment. And there is also evidence 

that organizations are active agents that, through action of managers or entrepreneurs, have 

influence in institutions, altering them (Lavandoski et al., Fevereiro 2014). Estrin et al. (2013) and 

Simón-Moya et al. (2014) emphasize the importance of the institutional context to 

entrepreneurship. Authors refer that institutions can be formal (such as the laws or regulations 

where are defined the economic incentives and bureaucratic costs that influence individual and 

organizational choices) or informal (social, cultural or religious norms, customs, traditions, 

beliefs). Informal institutions are socially rooted and are, therefore, more difficult to change. 

They develop informally over time. 

In the last two decades, there has been a strengthening of research in entrepreneurship, with 

particular attention to the spatial dimension of entrepreneurial activities and its causes and 

effects (Bosma and Sternberg, 2014). It is considered that entrepreneurship has a positive effect 

on economic growth by generating economic activity (Castaño et al., 2015, Galindo and Méndez, 

2014, Audretsch, 2015). 

The scientific literature explains entrepreneurship as a product of local context and 

individuals´characteristics. Entrepreneurship process depends on the opportunities offered by 

the territories and the capacity and motivation of individuals to identify, evaluate and exploit 

these opportunities (Bosma and Sternberg, 2014, Boschma and Martin, 2010). 

A growing number of academic studies show that entrepreneurial activity is strongly 

influenced by the institutional context: the entrepreneurs´strategies reflect the opportunities 

and limitations set by institutions. They create the incentive structures that determine the 

choice of being entrepreneur. They also influence the entrepreneurship type and business 

dimension. (Estrin et al., 2013, Simón-Moya et al., 2014). In scientific literature are identified two 

fundamental types of entrepreneurship according to motivation: entrepreneurship by 

opportunity and entrepreneurship by necessity (Bosma and Sternberg, 2014). 

 Castaño et al. (2015) noted the importance of cultural factors and economic 

performance of the territories, to the extent that this performance, being positive, generates 

positive economic expectations and improves the perception of opportunities, motivating 

individuals to engage in entrepreneurial activities. 

Since the 90s of the 20th century that governance approach has a prominent role on tourism 

policy literature. It has implications in tourism sustainability, in that it influences relationships 
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between policy actors, the action capacity of state and the selection of policy instruments and 

indicators (Hall, 2011).  

In a work related with governance and networks, Beaumont and Dredge (2010) examined 

three types of local tourism networks in Redland City, in State of Queensland, Australia: i) a 

council-led network governance structure, ii) a participant-led community network governance 

structure and iii) a local tourism organization-led industry network governance structure. They 

conclude that these different types of networks may be better or worse successful in achieving 

good local tourism governance depending on local characteristics and specificities. 

 Hall (2011) considers that the work of Beaumont and Dredge is useful at an operational 

ÌÅÖÅÌȟ ÂÕÔ ÃÁÎȭÔ ÂÅ ÁÐÐÌÉÅÄ ÔÏ ÃÏÎÃÅÐÔÕÁÌÉÓÁÔÉÏÎÓ ÏÆ ÇÏÖÅÒÎÁÎÃÅ ÂÅÈÉÎÄ ÉÎÔÅÒÖÅÎÔÉÏÎ ÁÎÄ ÐÏÌÉÃÙ 

choice. Michael Hall present four types of governance with implications in tourism policy 

analysis: Hierarchies, Communities, Networks and Markets. The author argues that although 

literature in tourism stresses the role of public-private relations, hierarchies remain a significant 

governance type because of the continuous importance of state in international relations, the 

enforcement of international regulations and the ongoing importance of laws and regulations as 

mechanisms of state control. However, hierarchical governance has become weakened because 

of globalization and the strengthening of political powers at local level. Markets have an 

increased role as a governance mechanism, namely by corporatization and / or privatization of 

ÔÏÕÒÉÓÍ ÆÕÎÃÔÉÏÎÓ ÔÈÁÔ ×ÅÒÅ ÉÎ ÔÈÅ ÄÏÍÁÉÎ ÏÆ ÔÈÅ ÓÔÁÔÅȢ 4ÈÉÓ ÄÏÅÓÎȭÔ ÍÅÁÎ ÔÈÁÔ ÇÏÖÅÒÎÍÅÎÔ 

ceases to influence the market; instead, state uses other forms of intervention (such as financial 

incentives, tax incentives, among others) to encourage tourism industry to move in particular 

directions. Networks have a particular attention in tourism policy and planning because it is 

recognized that they may facilitate coordination of public and private interests and resources. 

Communities are a governance type very much influenced by citizen involvement and public 

participation in tourism public policymaking. These modes of governance could change over 

time, reflecting the dynamic structures of governance and public policymaking. 

The role of public policies in tourism development has long been an issue of interest in 

academia (Hall, 2011). 

Traditionally, public policies related with tourist destinations focused on attracting a greater 

number of visitors, through promotional activities of local places. Despite promotional activities 

remain a key component, in many destinations it has been replaced or supplemented by 

strategies of change in tourism offer, with the aim of making it more environmentally 

sustainable and above all more appealing to new public willing to pay for quality and new 

experiences (Henriksen and Halkier, 2009). Fayos-Solá (1996) argued that issues like 
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globalization of markets, segmentation of demand, the creation of integrated value in tourism 

activities, the availability of new technologies, the demand for sustainable initiatives and the 

challenge of competitiveness through quality and efficiency create the need of new forms in 

public management. The author states that in a first generation of tourism policy, which marked 

the first decade of mass tourism (1930s), the approach was predominantly quantitative; the aim 

was to increase the number of tourists and the volume of receipts. The crisis of 1970s and 

beginning of 1980s, when tourism was up and down, originated a second generation of tourism 

policy, characterized by concerns with social, economic and environmental impacts of tourism 

activity and with the integration of tourism policies in general policies of economic 

development. Legal, economic and financial instruments were used to increase the contribution 

of tourism to the well-being of destinatiÏÎȭÓ ÒÅÓÉÄÅÎÔÓ ÁÎÄ ×ÏÒËÅÒÓȢ 4ÈÅ ÒÅÓÕÒÇÅÎÃÅ ÏÆ 

entrepreneurial paradigm, in the mid of 80s of the 20th century, originated a third generation of 

tourism policies, marked by entrepreneurial competitiveness, quality and efficiency. Issues like 

social, economic and environmental impacts on tourism regions were on the agenda in order to 

guarantee the long-term viability of tourism sector success. In this new form of policy, the 

private initiatives were essential, but also the public-private partnerships. 

In what concerns to the work of Fayos-Solá, Henriksen and Halkier (2009) consider that the 

typology proposed was a systematization of paradigms in terms of tourism policies built over 

time: a first generation marked by more of the same, a second generation marked by more of 

most and a third generation marked by more of the best. The authors state that the 

establishment of strong mutual network dependencies is a requirement for policy change, 

towards more effective and efficient local tourist development strategies. They consider also (in 

2009) that the development of new experiences able to attract more and new tourists would be 

the great challenge of the near future. 

Local governments have increasingly supported a pro-economic development approach of 

local tourism policy, stressing the marketing and promotion of tourism, and in some cases the 

establishment of public-private partnerships (Beaumont and Dredge, 2010). 

The evolution of European urban policy, among other things, goes towards the city 

marketing: promoting the city and the development of image styling for the business and tourist 

markets (Seixas, 2013). 

In the increasingly transnational world system, destinations seek to be the most competitive 

in order to remain in the global tourism industry. In this sense, there has been an increasing 

focus on innovation in order to achieve competitive advantage in tourism (Mei et al., 2012). 
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3. Tourism dynamics in Oporto city centre 

 

In this work, we analyse tourism dynamics in Oporto city centre.  

In terms of geographical area, it should be noted that there is no formally defined and agreed 

limit of the Oporto city centre, whether in academia or within public decision. 

In Figure 1, it is represented both the limit of Oporto Historic Centre and the limit of central 

Urban Rehabilitation Areas, assumed by municipality. City centre is considered broader than the 

Historic Centre, but not as extensive as the limit of Urban Rehabilitation Areas. We consider the 

limit of Urban Rehabilitation Areas as city centre, because it would be reductive and misleading 

choose the other limit. Statistical information available to our analysis scale is scarce. We use a 

data collection mixed-method, combining quantitative and qualitative approaches. 

Our results are based in official statistical information available and in 24 semi-structured 

face-to-face interviews, made during 2015, to entrepreneurs of different types and formats 

(fixed establishments and urban markets) of economic activity. 

We used content analysis to analyse the interviews. This is considered one of the most 

elaborate techniques in the field of documentary observation (Bravo, 1994).  

We used also direct observation, using a framework with aspects on which it was intended to 

gather information as a guide. The news of newspapers and magazines were also taken into 

account, because they reflect what is going on in the city. 

 

 

Figure 1. Reference limits of city centre 

Source: Authors, 2015 
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3.1 Oporto city background 

 

There are several factors that have led to an increasing tourist attractiveness of Oporto in 

recent years. This is due to its landscape, its architectural, historical and cultural heritage, the 

international projection of emblematic equipments (such as the House of Music or Serralves 

Foundation) or buildings (like Lello Bookstore or Café Majestic, both in city centre). And because 

of the Oporto Historic Centre (classified as World Cultural Heritage in 1996 and as official 

national monument in 2010) , but also because of Port wine, gastronomy, cultural and leisure 

events and nightlife (Movida) that city has and offers. The growing international projection of 

the city is due, in large extent, to the proximity of Francisco Sá Carneiro Airport and the growing 

number of low-cost flights and new aviation routes, generating a greater influx of foreign 

tourists. In 2015, Oporto took first place in the "Travelers' choice" list of TripAdvisor in the 

category High season best destinations in Europe. This is just an example of many awards that city 

has conquered in the last years as tourism destination. 

These dynamics are associated with an increased number of accommodation businesses, an 

environment where traditional formats coexist with more modern ones (that hostels are a good 

example). 

The number of hotel beds is considered a significant indicator of tourism potential of cities 

(Yildiz and Akbulut, 2013). There is evidence in Oporto, in recent years, of an increasing 

accommodation capacity, increasing quantity of overnight stays registered in accommodation 

and the growth of earnings by hotels (Table 2). 

Oporto is a city where mass tourism coexists with tourism niches, with particular emphasis 

on the business tourism or tourism related to scientific meetings. 

In terms of public strategies, there is a focus of the municipality on minimizing the effects of 

seasonality by promoting differentiated events throughout the year. There is a concern to 

enhance economic sustainability of tourism, through bringing people not only in the high 

season, but also in the low season through cultural and sporting events. Another important goal 

of city council is to strengthen and project the Oporto brand, a distinctive brand that promotes 

the city nationally, and especially internationally, attracting more people and more investment. 
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Table 2. Tourism dynamics indicators in Oporto 

Source: INE, Infoline, 2015 

 

3.2 Recent tourism dynamics in Oporto city centre 

 

The centre is an emblematic area of Oporto for its role in the city's history. Traditionally an 

important economic hub, it is currently the centre of political and institutional decision of the 

municipality, in addition to the richness of its architectural and cultural heritage (Quaternaire, 

2000).  

Its economy is supported in retail sector, mainly trade and services. 

Recent years are marked by the development of new economic dynamics: strengthening and 

enhancement of coffees and restaurants, trade diversification, the boosting of handicraft trade, 

proliferation and diversification of accommodation businesses and the emergence of urban 

markets. The retail sector has focused on marketing products that meet the expectations of 

visitors, whether they are traditional products either because they have distinguishing 

characteristics. Other strategies are related with the spaces of establishments: entrepreneurs 

seeking to create pleasant, warm and inviting environments. 

This dynamics led to a greater use of the city centre, marked by the intensification of tourists 

and visitors influx and for a stronger use by different social groups of Oporto and the nearby 

Indicator 

Year 

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 

Accommodation 

capacity in hotel 

establishments (no of 

beds/ 1000 hab) 

  35,8 37,3 40,6 42,7 46,9 49,4 53,2 46,2 52,4 54,6 66,3 

Overnight stays in 

hotels (no) 
1.048.462 996.615 1.064.188 1.113.237 1.302.763 1.460.382 1.513.311 1.457.336 1.690.918 1.783.781 1.815.157 2.012.153 2.548.591 

Average stay in hotels 

(no of nights) 
1,9 1,8 1,8 1,8 1,9 1,9 1,9 1,8 1,9 1,9 1,9 1,9  

Proportion of foreign 

guests (%) 
55,9 51,6 54,2 52,5 55,3 57,1 57,2 54,5 56,6 61,1 63,4 66,0 67,6 

Total earning of hotels 

ɉΧΦΦΦ ΏɊ 
       74.245 84.208 83.851 85.169 93.594  

Gains for overnight 

stays on hotels (1000 

ΏɊ 

       51.863 61.038 62.011 63.096 69.302  
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(such as students or workers) at different times of the day. The attractiveness of the centre are 

due also to the different cultural and sporting events that occur throughout the year. It is 

important to note the music festivals, the Fantasporto (a reference in terms of film festivals), the 

festivities of St. John, the editions of Portugal Fashion (one of the most important fashion 

events in Portugal), the business and scientific meetings, the numerous guided tours, the local 

races, among others. Avenida dos Aliados, the emblematic central avenue of centre, is host to 

numerous events: Christmas animation, the New Year's Eve and other casual celebrations. 

In the specific case of Historic Centre of Oporto, it turns out that the riverfront has become 

an important attractive place, being a factor of development of the economy of the city, and 

even the Douro region, in what concerns to tourism industry (Porto Vivo, Dezembro 2011).  

)Î ÔÅÒÍÓ ÏÆ ÉÎÔÅÒÖÉÅ×Óȭ ÒÅÓÐÏÎÄÅÎÔÓ ÐÒÏÆÉÌÅȟ ×Å ÉÎÑÕÉÒÙ Ï×ÎÅÒÓȟ ÍÁÎÁgers or workers of 

ÅÓÔÁÂÌÉÓÈÍÅÎÔÓ ÁÎÄ Á ÒÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÕÒÂÁÎ ÍÁÒËÅÔÓȭ ÏÒÇÁÎÉÚÁÔÉÏÎȢ 2ÅÓÐÏÎÄÅÎÔÓ ÏÆ 

establishments with an innovative character, establishments of accommodation and tourism 

and urban markets are generally younger (in their 20s, 30s and 40s). Respondents of traditional 

economic activities are generally older (in their 60s, 70s and 80s) and have lower levels of 

qualifications. Centenary establishments were inquired, some of them emblematic 

establishments of city (like Lello Bookstore), that constitute a family heirloom, this is successful 

business passed from parents to their children. Establishments opened in recent years were also 

surveyed. And here we have two types of situation in terms of motivations to open the business: 

situations of unemployment or precarious employment, to whom the openness of a business 

was a way of getting a source of income and situations of those who work or were somehow 

connected to the type of economic activity, aspiring to have their own business. 

In respondentśopinion, urban rehabilitation had a crucial role in tourism dynamics of city 

centre. Renewal projects of Quarteirão das Cardosas, Praça de Lisboa or Rua das Flores are 

examples of private and public initiatives that constitute driving forces of the emergence of new 

businesses in the area and of a greater influx of people, particularly tourists. 

The rehabilitation of historical buildings was another factor of attractiveness. Culturgest is an 

example of a cultural equipment that settled in a historical building at Avenida dos Aliados. This 

equipment opened in 2002 upon the completion of the Oporto as European Capital of Culture, in 

2001.  

Modern approaches in terms of accommodation buildings are a factor of attractiveness of 

new audiences. In recent years, has increased the number of hostels and other formats of 

ÁÃÃÏÍÍÏÄÁÔÉÏÎ ÔÁÒÇÅÔÅÄ ÔÏ ÙÏÕÎÇ ÐÅÏÐÌÅ ÔÈÁÔ ÄÏÎȭÔ ÈÁÖÅ ÍÕÃÈ ÍÏÎÅÙ ÔÏ ÓÐÅÎÄ ÁÎÄ ÆÁÍÉÌÉÅÓ 
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that prefer to spend money in cultural equipment and events and other experiences than in 

accommodation. 

The location of business in the city centre brings advantages derived from the centrality of 

the area, particularly in terms of the high concentration of shops and services, and to that extent 

a large supply area is more prone to increased demand. The flow of people is greater and the 

potential number of customers is naturally potentially higher. 

This concentration occurs particularly in the case of hotels, travel and tourism agencies and 

recreational tourism operators. Data for 2015 shows that accommodation establishments 

located in city centre represent 69% of all accommodation establishments existing in the city 

(hostels not included). Of all travel and tourism agencies existing in the city, 52% are located in 

city centre. The recreational tourism operators (including activities such as boating, boat rental 

or organization of tours related to the historical, architectural, cultural and natural heritage) 

located in city centre represents 46% of the total existing in the city. It should be noted that, in 

this case, operators located in the Historic Centre represent 29% of the total, largely due to 

proximity to the Douro River (Table 3). 

 

 Oporto City centre 
% of City centre in 

Oporto 
Historic centre 

% of Historic 
centre in Oporto 

Accommodation (no of hotels) 80 55 68,8 8 10,0 

Travel and tourism agencies (no) 85 44 51,8 4 4,7 

Recreational tourism operators 
(no) 

28 13 46,4 8 28,6 

 

Table 3. Tourism agents by location ɀ December, 2015 

Source: Turismo de Portugal I.P., Registo Nacional de Turismo, December 2015 

 

Tourists generate a greater flow of people and strengthen the economic activity of city 

centre. The most traditional retail stores (health food stores, pharmacies, jewelry shops or 

bookstores) do not consider to have great benefits of these positive dynamics, with the 

exception of the flagship establishments (such as Lello Bookstore, for example) that are 

themselves tourist attractions. Recent accommodation establishments (particularly hostels) 

opened because of the opportunities created by the increasing tourist attractiveness of the 

centre in recent years and currently benefit from this same attractiveness. The focus on urban 

renewal that has been made in recent years helps to make the centre more attractive. They 

confirm a positive economic dynamism marked by investment in accommodation, restaurants 
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and marked by diversification of trade. Nightlife bars and entertainment are factors of a great 

attractiveness of people at night, mainly in weekends. Respondents of 24 semi-structured face-

to-face interviews confirm a positive economic dynamism marked by investment in 

accommodation, restaurants and marked by diversification of trade. Nightlife bars and 

entertainment are considered factors of a great attractiveness of people at night, mainly in 

weekends. 

In the general opinion of respondents of the interviews, tourism dynamics are considered 

positive factors shifting the city centre; but it is important refer that not all respondents see 

tourism as positive to the area.  

Respondents consider that the city centre is today a modern and cosmopolitan place, with 

innovative features compared with past. However, they consider that still remain the downturn 

in consumption caused by economic and financial crisis. There are many people moving in the 

streets, that enter in establishments only to see but do not consume. And this is attributed 

generally to the lower purchasing power of the population compared to the years before the 

crisis. This situation occurs especially with inhabitants and workers of the area. Tourists 

generally buy products or services.  

There are still many vacant buildings in the centre that reflect local degradation and social 

and territorial exclusion of some people and some places. In addition, there are social problems, 

many of them evident in the main streets (begging, poverty, drugs and prostitution). Insecurity 

is intensely perceived in some places, often to suit the reality (there are areas where burglaries 

actually happen), sometimes caused by "bad" environment of some spaces. 

Respondents would like that urban renewal continue, resolving the problems that persist; 

they would like that centre attracts more investment in trade, including through the location of 

major global brands and anchor tenants capable to attract even more people - and tourists - to 

the area. It is generally agreed that parking should be cheaper or even free, because in the 

respondents´opinion, despite the good supply of public transport (in terms of quantity, diversity 

and land cover) and public encouragment efforts to their use, a large part of consumers move in 

their own vehicle. It is suggested the creation of more pedestrian areas, which are considered 

more likely for the movement of a greater flow of people and for encouragement of 

consumption. Evening entertainment (Movida) is consider responsible for excessive noise and 

dirty streets and this is a challenge to public policies, in order to solve the conflict between those 

that want to have fun and those that live in the area and want to rest at night. 
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Finally, say that the dynamics of tourism has led to greater internationalization of this urban 

space (more foreign tourists, more international franchising, and more citations in international 

journals). The territory of city centre is spatially organized, has its own temporal dynamics 

supported by different social appropriations. This poses challenges to public policies, given the 

complexity of interests and issues involved. 

 

4. Conclusion 

 

Since the 90s of the 20th century, the dynamics and impacts of economic globalization 

became particularly evident in cities of developed countries, occurring the affirmation of local on 

global and of global on local ɀ the phenomenon of glocalization. Tourism sector is nowadays a 

key economic activity. In Oporto, tourism has had an increasing importance in recent years. 

There is an increasing visibility of the city, and particularly its city centre, at national and 

international level. 

In this research, our focus was study tourism dynamics in Oporto city centre through a 

quantitative and qualitative approach. 

Oporto is, at present, marked by the dynamics of tourism. The city, and in particular its 

centre, is a fashionable tourist destination. 

Quantitative indicators show the concentration of accommodation establishments, travel 

and tourism agencies and recreational tourism operators in city centre.  

Respondents of 24 semi-structured face-to-face interviews consider that tourism dynamic is 

the main factor of the recent economic development of city centre of Oporto, mainly by the 

investment in new accommodation establishments (particularly hostels), restaurants and 

nightlife bars, the diversification of trade, the promotion of cultural, artistic, and sportive events 

and the promotion of city centre at national and international level. This generates a greater 

influx of people, in general, and tourists, in particular, all them potential customers. Urban 

rehabilitation had a crucial role in development of attractiveness of city centre; however, there 

are still many vacant buildings in city centre that reflect degradation. Social problems and 

territorial exclusion of some streets are problems to solve. There are some conflicts between 

residents and people who want to have fun, especially at night. Moreover, not all respondents 

(business owners or managers) consider tourism positive to the centre. This constitutes 

challenges to public policies in order to conciliate interests and to promote a sustainable 

development of tourism sector. 



Tourism Dynamics and Architectural, Cultural and Symbolic Heritage: The Case of Oporto City Centre 

71 | Tourism and History World Heritage ɀ Case Studies of Ibero-American Space 

Above all, we conclude that tourism dynamics are positive to city centre and that city centre 

is nowadays a modern and cosmopolitan place, with innovative features compared with past. 
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The Alto Douro Landscape and Vineries: World Heritage with 

Literary and Artistic Potential  

 

ISILDA LEITÃO9 

 

Abstract: 

The Douro, the river that lends its name to a region, and deemed a cultural landscape of 

universal value by UNESCO in 2001, has long since been as a source of inspiration for writers, 

filmmakers and artists. With this article, with some of the most important contemporary 

intellectuals as our company, we seek to voyage through this fictional environment, which 

welcomed many such cultured travellers that toured here and all contributing in one way or 

another to this region attaining its universal heritage status. 

Taking the river Douro as our guide, we set out on this journey with a brief description of the 

Alto Douro Wine region and the reasons justifying its candidacy. We then advance with a 

reflection on the relation between this landscape, Literature, Arts and Tourism. We then 

subsequently summarise some of the literary promotional initiatives implemented in the period 

since the region received its UNESCO recognition and correspondingly presenting some of the 

national and international 19
th

 and 20
th

 centuries intellectuals that might, through their works, 

motivate a journey through these lands. Between what remains and what changes, we close 

with some final considerations as to the great tourism potential of this region. 

 

Keywords: Alto Douro Wine Region; Douro Landscape; Literature and Arts 

 

Resumo: 

O Douro, rio que dá nome a uma região, considerada paisagem cultural de valor universal pela 

UNESCO em 2001, foi fonte inspiradora para escritores, cineastas, pintores. Com este artigo, 

tomando por companhia alguns dos nossos mais importantes intelectuais contemporâneos, 

pretendemos viajar através desse espaço ficcional, a que não foram alheios muitos viajantes 

cultos que o cruzaram, contribuindo todos eles, de alguma forma, para elevar esta região a 

património universal. 

                                                                 

9 Estoril Higher Institute for Tourism and Hotel Studies, Estoril, isilda.leitao@eshte.pt 
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Tomando como guia o rio Douro, iniciaremos este percurso com uma breve apresentação da 

região do Alto Douro Vinhateiro e razões da sua candidatura. Seguidamente, faremos uma 

reflexão sobre a relação entre paisagem, Literatura, Artes e Turismo após o que, sumarizando 

algumas das iniciativas de promoção literária levadas a cabo desde o ano de atribuição desta 

classificação, apresentaremos alguns intelectuais, nacionais e estrangeiros, dos séculos XIX e XX, 

que nos poderão motivar, através das suas obras, a partir em demanda destas terras. Entre o que 

permanece e o que muda, terminaremos tecendo algumas reflexões finais sobre a grande 

potencialidade de exploração turística desta região. 

 

Palavras-chave: Alto Douro Vinhateiro; Paisagem Duriense; Literatura e Artes 

 

Resumen: 

El Duero, río que da nombre a una región considerada paisaje cultural de valor universal por la 

UNESCO en 2001, fue fuente de inspiración para escritores, cineastas, pintores. Con este 

artículo, en compañía de algunos de nuestros más importantes intelectuales contemporáneos, 

pretendemos viajar a través de ese espacio ficcional ante el que no permanecieron ajenos 

muchos viajeros cultos que lo cruzaron. Contribuyendo todos ellos de alguna forma a elevar esta 

región a patrimonio universal. 

Tomando como guía el río Duero, iniciaremos este recorrido con una breve presentación de 

la región del Alto Duero Vinatero y las razones de su candidatura. Seguidamente haremos una 

reflexión sobre la relación entre paisaje, Literatura, artes y Turismo. Tras lo cual, -resumiendo 

algunas de las iniciativas de promoción literaria llevadas a cabo desde el año de atribución de 

esta clasificación-, presentaremos a algunos intelectuales, nacionales y extranjeros, de los siglos 

XIX e XX. Quienes podrán motivarnos, a través de sus obras, a salir en busca de estas tierras.  

Entre lo que permanece y lo que cambia, terminaremos tejiendo algunas reflexiones finales 

sobre el gran potencial de explotación turística de esta región. 

 

Palabras Clave: Alto Duero Vinatero; Paisaje Duriense; Literatura y Artes 
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1. Introduction ɀ The Douro and Alto Douro Vinhateiro regions 

 

Just as travel guides influence specific spatial practices (of tourism), the 

tourism development plans and the subsequent developments favour certain spatial 

practices that result from specific ways of perceiving the landscape.
10

 

(João Sarmento, 2004: 340) 

 

The source of the river Douro lies at 2080 metres in altitude, up in the Serra de Urbión 

mountains (Sória, Castela-a-Velha, Spain) and flows down to the Atlantic Ocean alongside the 

city of Oporto (Portugal) over a route spanning some 850km in length
11

. For the Alto Douro 

Vinhateiro landscape to rank as world cultural and natural heritage, this necessarily first involved 

meeting the criteria defined by UNESCO for this status and covering both the ecological and 

biological characteristics endowing its natural beauty (as regards, the international and national 

routes of the river Douro and its respective tributaries, amongst other aspects), and the 

aesthetic component established by its vineyards
12

, within the framework of the Pombaline Era 

Demarcation (the worÌÄȭÓ ÆÉÒÓÔ ÉÎÓÔÉÔÕÔÉÏÎÁÌ ÍÏÄÅÌ ÆÏÒ ÔÈÅ ÏÒÇÁÎÉÓÁÔÉÏÎ ÁÎÄ ÃÏÎÔÒÏÌ ÏÆ Á ×ÉÎÅ 

producing region (Aguiar, 2002), hence, this represents the longest established regulated wine 

production region worldwide. 

The first demarcations came upon the orders of the Marquis of Pombal (between 1757 and 

ΧέάΧɊ ÁÎÄ ×ÅÒÅ ÆÏÌÌÏ×ÅÄ ÂÙ ÏÔÈÅÒÓ ÅØÐÁÎÄÉÎÇ ÔÈÅ ÏÒÉÇÉÎÁÌ ÓÃÏÐÅȟ ÔÈÅ Ȱ-ÁÒÉÁÎ ÄÅÍÁÒÃÁÔÉÏÎÓȱ 

before subsequent demarcations during the reign of King Carlos (1907) and the classification of 

wine producing plots of land by Álvaro Moreira da Fonseca (1932-1980), already under the 

Estado Novo regime. The Demarcated (and regulated) Region of Douro is now almost 300 years 

old and currently divided up into three zones: Baixo-Corgo, Cima-Corgo and Douro Superior. 

The Region classified by UNESCO spans the councils of Mesão Frio, Peso da Régua, Santa Marta 

de Penaguião, Vila Real, Alijó, Sabrosa, Murça, Carrazeda de Ansiães, Torre de Moncorvo, 

Lamego, Armamar, Tabuaço, S. João da Pesqueira and Vila Nova de Foz Côa
13

. Vila Nova de Gaia 

                                                                 

10 With the exception of Saramago`s and Schultz`s english quotations, all the other were made by us. 
11 112 km of border are shared with Spain and designated Douro International, following which there is a 213km distance 

before the river reaches its mouth at Foz. 

12 Wine was cultivated here under Roman rule and later, in the 12th century, during the period of Reconquest by the 
monks of Cister. In the second half of the 17th century, the production and export of Port began before getting 
strengthened by the Treaty of Methuen in 1703, celebrated between Portugal and England, and by the trading post 
that the English would set up in the city of Oporto (alongside the Douro river mouth). 

13 Vide on this issue, Bianchi de Aguiar (2002) and Roteiros Turísticos do Património Mundial no Norte de Portugal, Douro 
Vinhateiro e Vale do Côa (2012). 
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(the city located in front of the city of Oporto) was the site where port would be matured in 

cellars and almost exclusively transported here by the famous rabelo vessels through to the 

building of a railway connection
14

 in the 19
th

 century. 

Beyond the historical nature of the wine region demarcation, highlights among the 

ÄÉÓÔÉÎÃÔÉÖÅ ÈÅÒÉÔÁÇÅ ÆÅÁÔÕÒÅÓ ÁÌÓÏ ÉÎÃÌÕÄÅ ȰÔÅÒÒÁÃÅÓȱ ɉÔÒÁÄÉÔÉÏÎÁÌÌÙ ×ÉÔÈ ÓÃÈÉÓÔ ×ÁÌÌÓ ÂÕÔ ÃÕÒÒÅÎÔÌÙ 

with new means of supporting the vinesɊ ÁÎÄ ÔÈÅ ȰÉÎÔÅÒÃÈÁÎÇÅ ÏÆ ÃÕÌÔÕÒÅÓȱ ÓÔÒÅÔÃÈÉÎÇ ÂÁÃË 

millennia (from Pre-History to contemporary days). Bianchi de Aguiar (ibidem: 146-147) 

summarises the other justifications presented in the application that, resulting from a 

multidisciplinary study project, provided clear evidence for a total area spanning some 250,000 

ÈÅÃÔÁÒÅÓ ÏÆ ȰÔÈÅ ÅØÃÅÐÔÉÏÎÁÌ ÃÈÁÒÁÃÔÅÒ ÏÆ ÔÈÅ !ÌÔÏ $ÏÕÒÏ 6ÉÎÈÁÔÅÉÒÏ ×ÉÔÈÉÎ ÔÈÅ ÃÏÎÔÅØÔ ÏÆ ÔÈÅ 

ÅÎÔÉÒÅ ÈÙÄÒÏÇÒÁÐÈÉÃ ÂÁÓÉÎ ÏÆ ÔÈÅ $ÏÕÒÏȾ$ÕÅÒÏȱȢ !Ó ÒÅÇÁÒÄÓ ÔÈÅ ÐÒÏÐÏÓÅÄ ÁÒÅÁȟ ×ÈÉÃÈ ÃÏÖÅÒÓ 

some 24,600 hectares
15

 (thus representing around 10% of the demarcated region) and that 

ÅØÔÅÎÄÓ ÁÌÌ ȰÁÌÏÎÇ ÔÈÅ ÂÁÎËÓ ÏÆ ÔÈÅ ÒÉÖÅÒ $ÏÕÒÏ ÁÎÄ ÉÔÓ ÔÒÉÂÕÔÁÒÉÅÓȟ ÉÎ ÐÁÒÔÉÃÕÌÁÒ ÔÈÅ 6ÁÒÏÓÁȟ 

#ÏÒÇÏȟ 4ÜÖÏÒÁȟ 4ÏÒÔÏ ÁÎÄ 0ÉÎÈÞÏ ÒÉÖÅÒÓȱ ɉibidem: 145), the following aspects are especially worth 

highlighting: 

 The unique character of the relationship between Man and Nature in a 

situation of scarcity and the adversity of the natural elements ɀ water, soil and the 

steeply sloping banks; the dimension of wisdom in the relationship resulting from 

deep knowledge about the Mediterranean cultures and their adaptation to scarcity 

and the diversity of the natural elements where vines provide the crop of excellence in 

association with olive and almond trees. A significant example of a landscape 

illustrating various periods of human history. Bearing witness to the different modes 

of organising the vines in the respective historical periods that have evolved in 

function of the emergence of new technology while maintaining a strong identity and 

reflecting the knowledge, technical customs and the traditional rituals and beliefs of 

ÔÈÅ ÌÏÃÁÌ ÐÏÐÕÌÁÔÉÏÎÓ ɉȣɊ 4ÈÅ ÄÉÖÅÒÓÉÔÙ ÁÎÄ ÒÉÃÈÎÅÓÓ of its architectural vernacular 

(ibidem: 146).    

 

                                                                 

14 To provide but one example, Régua Railway Station, which serves this historical port wine city, was built in 1879 
(Caminhos-de Ferro- Portugueses, 2006: 31). The Douro line, which departs from S. Bento station, in Oporto, ends in 
Barca d`Alva (a station on the border with Spain closed in 1988). 

15 We would note however that the Alto Douro region covers 36,000 hectares of steep slopes in total and is considered 
the most significant in Europe as regards steeply sloping wine making regions (Bianchi de Aguiar, ibidem). 
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We would also stress the different dimensions taken into consideration in the justification of 

this application as they also draw upon the literature and the artistic works that portray the 

Douro River in general, and the Douro region in particular
16

, and that also ensure this region gets 

associated with events relevant to European and world culture and history (as is, for example, 

the case with the period of the French invasions at the beginning of the 19
th

 century). 

 

2. The Landscape, the Literature, the Arts and the Places of Tourism 

 

4ÈÅ ÄÉÓÃÏÕÒÓÅÓ ɉȣɊ ÔÈÁÔ ÈÉÇÈÌight the intact character of regions may be 

studied from diverse perspectives. The dominant representations have emerged 

above all from the exterior and contributing towards the construction of another 

space. Nevertheless, this intact and unpolluted character needs to be broken down. 

0ÒÅÓÅÎÔÌÙȟ ÔÈÅÓÅ ɉȣɊ ÒÅÇÉÏÎÓ ɉ7ÅÓÔ #ÏÒË ÁÎÄ ÔÈÅ !ÚÏÒÅÓɊ ÂÅÁÒ ÆÅ× ÒÅÓÅÍÂÌÁÎÃÅÓȟ ÉÎ 

physical, social, economic or political terms with that which they were centuries ago 

ÏÒ ÅÖÅÎ ÊÕÓÔ ÏÎÅ ÏÒ Ô×Ï ÄÅÃÁÄÅÓ ÂÁÃËȢ ɉȣɊ 4ÈÅÓÅ ÌÁÎÄÓÃÁÐÅÓ stated and publicised as 

natural are in fact human and cultural landscapes, worked and lived. (Sarmento, 

ibidem: 259-260). 

 

Before turning our attentions to the Alto Douro Vinhateiro landscape as perceived by the 

intellectuals who described it, we would like to first provide a few considerations that may aid in 

grasping the importance of Literature and Art to the construction of places of tourism. The 

former, recalling that the term and concept of landscape, that initially emerged in the 16
th

 

century (Buescu, 1990), and took root and underwent consolidation in the period from late 18
th

 

century over the course of the 19
th

 ÃÅÎÔÕÒÙ ȰÁÓ Á ÐÒÉÖÉÌÅÇÅÄ ÐÌÁÃÅ ÆÏÒ ÁÐÐÒÏÁÃÈÉÎÇ ÔÈÅ ÑÕÅÓÔÉÏÎ ÏÆ 

«representation» and the «world» (idem, ibidem: 18), and the ways in which certain 

ȰÐÅÒÓÏÎÁÌÉÔÉÅÓȱ ÉÎÔÅÒÒÅÌÁÔÅ ×ÉÔÈ ȰÎÁÔÕÒÅȾÌÁÎÄÓÃÁÐÅȱ ɉibidem: 19). The nationalisms of the 19
th

 

century, emergent and convergent with the Romantic Movement, consolidated the European 

nation-ÓÔÁÔÅÓ ȰÁÒÔÉÆÉÃÉÁÌȱ ÔÏ Á ÇÒÅÁÔÅÒ ÏÒ ÌÅÓÓÅÒ ÅØÔÅÎÔȢ 4ÈÅÓÅ ÐÏÌitical spaces would end up 

circumscribing and bringing about the consolidation of those cultural spaces deemed relevant. 

                                                                 

16 Vide the study by Pinto da Costa (1977) as regards the local Alto Douro community; its traditions, habits and customs; 
its official (Catholic) and marginal religions (blending with other beliefs, myths and rites drawing upon the profane); the 
tasks and labours involved in wine productioÎ ɉÔÈÁÔ ÃÏÎÓÉÓÔÓ ÏÆ ÂÏÔÈ ÔÈÅ ÖÉÎÅ ÇÒÏ×ÉÎÇȟ ÔÈÅ ȰÁÇÒÉÃÕÌÔÕÒÁÌ ÎÁÔÕÒÅȱȟ ×ÈÉÃÈ 
ÔÁËÅÓ ÐÌÁÃÅ ÅØÃÌÕÓÉÖÅÌÙ ÉÎ ÔÈÅ !ÌÔÏ $ÏÕÒÏȟ ÁÎÄ ÔÈÅ Ȱ×ÉÎÅ ÍÁËÉÎÇȱȟ ÁÌÒÅÁÄÙ ȰÉÎÄÕÓÔÒÉÁÌȱȟ ×ÈÉÃÈ ÆÉÎÄÓ ÉÔÓ ȰÆÉÎÁÌ ÁÎÄ ÄÅÃÉÓÉÖÅ 
ÐÈÁÓÅ ÉÎ ÔÈÅ ×ÁÒÅÈÏÕÓÅÓ ÏÆ 6ÉÌÁ .ÏÖÁ ÄÅ 'ÁÉÁȱȟ ÁÌÒÅÁÄÙ Âeyond the scope of the demarcated region), in the first three 
decades of the 20th century. Another important study to the knowledge on this tourism region was made by Sousa e 
Pereira (1988). 
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Whether Naturalism/Realism is deemed a scientific art (Hobsbawam, 1988: 392) in Literature 

or in Art, the way in which the Author/creator represents the world and interrelates with a 

specific landscape has ever since been a constant presence. In the literary landscape, through 

literary description while the artistic landscape gets approached by pictorial, photographic and 

later cinematographic descriptions.  

The second such consideration stems from the relationship between Literature and Tourism 

ÈÉÇÈÌÉÇÈÔÉÎÇ ÔÈÅ ÒÏÌÅ ÔÈÉÓ ÐÌÁÙÓ ÉÎ ȰÐÒÏÍÏÔÉÎÇ ÔÏÕÒÉÓÍȱȢ )Î ÔÉÍÅÓ ×ÈÅÎ ÔÈÅÒÅ ×ÅÒÅ ÎÏ 

photographs, cameras or mobile phones, we would here recall the important role played by 

literature as a driver of tourism destinations. As Florence Deprest states, the poem Die Alpen by 

Hallier, published, translated and widely circulated as from its original publication in 1732, and 

×ÈÉÃÈ ÕÎÄÅÒÇÏÅÓ ȰÁÔ ÌÅÁÓÔ ÔÅÎ ÅÄÉÔÉÏÎÓ ÂÅÔ×ÅÅÎ ΧέΪί ÁÎÄ ΧέέΨȱ
17

, was what brought the Alps into 

fashion and even before the publication of Nouvelle Héloise by Jean Jacques Rousseau, in 1760. 

The author also refers to how the Enlightenment period, the century of the philosophes, also 

ÃÏÒÒÅÓÐÏÎÄÉÎÇÌÙ ÐÒÏÖÉÄÅÄ ȰÁÎ ÅÎÔÉÒÅ ÓÏÃÉÁÌȟ ÉÄÅÏÌÏÇÉÃÁÌ ÁÎÄ ÁÅÓÔÈÅÔÉÃ ÃÏÎÔÅØÔ ÔÈÁÔ ÆÁÖÏÕÒÅÄ ÔÈÅ 

ÉÎÖÅÎÔÉÏÎ ÏÆ ÔÈÅ !ÌÐÉÎÅ ÍÏÕÎÔÁÉÎȱ ɉ$ÅÐÒÅÓÔȟ ΨΦΦΪȡ ίΪ- 95). 

The landmark is thus an inventio, a fundamental construto of culture as these and other 

mountains in Europe and the rest of the world were normally only crossed by traders, were 

inhospitable places, home to rural populations, in the majority illiterate, dedicated to agriculture 

or raising animal stock. And, in this way, courtesy of the philosophers, writers and artists of the 

18
th

 and 19
th

 ÃÅÎÔÕÒÉÅÓȟ ×ÅÓÔÅÒÎ ÃÕÌÔÕÒÅ ÁÄÖÁÎÃÅÄ ×ÉÔÈ ÔÈÅ ȰÁÅÓÔÈÅÔÉÃ ÃÏÎÓÅÃÒÁÔÉÏÎ ÏÆ ÎÁÔÕÒÅȱȟ 

×ÈÉÃÈ ÅÎÁÂÌÅÓ ÕÓ ÔÏ ÇÒÁÓÐȟ ×ÉÔÈ ÔÈÅ ÃÕÒÒÅÎÔ ÒÅÓÕÒÇÅÎÃÅ ÏÆ !ÅÓÔÈÅÔÉÃȟ ȰÔÈÅ ÐÏÓÓÉÂÌÅ ÆÏÕÎÄÁÔÉÏÎ ÏÆ 

a new philosophy of nature, capable of integrating the aesthetic dimension or uniting the 

scientific ÖÉÓÉÏÎ ×ÉÔÈ ÔÈÅ ÁÅÓÔÈÅÔÉÃÁÌ ÖÉÓÉÏÎ ÏÆ ÎÁÔÕÒÅ ÁÔ ÓÏÍÅ ÈÉÇÈÅÒ ÌÅÖÅÌ ɉȣɊ ÆÏÒ Á ÎÅ× 

relationship between Man and Nature in which aesthetics are not considered a luxury but rather 

an essential component ÔÏ Á ÇÏÏÄ ÌÉÆÅ ɉȣɊȱ ɉ3ÁÎÔÏÓȟ ΨΦΦΧȡ ΧέΩ-174). In these principles, we 

perhaps perceive the consecration of the matrix to a substantial proportion of that constituting 

Rural and Nature Tourism, the mountain. 

Furthermore, we should not overlook how, simultaneously and paradoxically, from the 

second half of the 18
th

 ÃÅÎÔÕÒÙ ÏÎ×ÁÒÄÓȟ ÔÈÅ )ÎÄÕÓÔÒÉÁÌ 2ÅÖÏÌÕÔÉÏÎ ÂÒÏÕÇÈÔ ÁÂÏÕÔ ȰÔÈÅ ÓÙÓÔÅÍÁÔÉÃ 

practice of the landscape as a place-in-the-×ÏÒÌÄȟ ÁÓ Á ÈÙÐÏÔÈÅÓÉÓ ÆÏÒ ÉÍÍÁÎÅÎÃÅ ɉȣÔÈÁÔɊ 

emerges from confronting the awarenÅÓÓ ÔÈÁÔ ÔÈÅ ÌÁÎÄÓÃÁÐÅ ÁÌÓÏ ÇÅÔÓ ÌÏÓÔ ɉȣɊ 4ÈÉÓ Á×ÁÒÅÎÅÓÓ ÏÆ 

the precarious character of Nature, its historicity (human in overall terms) integrates into the 

                                                                 

17 A. Roger, cit. Deprest, 1997: 95. 
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ÎÏÔÉÏÎ ÏÆ ÌÁÎÄÓÃÁÐÅ ÁÎÄ ÉÎ ÓÏÍÅ ×ÁÙ ÏÒ ÏÔÈÅÒ ÉÔÓ ÍÏÓÔ ÖÁÒÉÅÄ ÍÁÎÉÆÅÓÔÁÔÉÏÎÓȱ ɉ"ÕÅÓÃÕȟ ΨΦΧΨȡ ΧΧɊȢ 

Many of these philosophic assumptions, to a greater or lesser extent dissimulated, have broadly 

been carried over into the current concerns displayed by sustainable tourism. In relation to the 

authors cited above, with their literary or artistic works potentially suggesting tourist itineraries, 

their descriptions equally reflect everything of the most human and real that these landscapes 

contain, specifically the humble lifestyles of their populations. Alternatively expressed, the 

paisagem literária (literary ÌÁÎÄÓÃÁÐÅɊ ȰÃÏÎÓÔÉÔÕÔÅÄ ÏÎÅ ÏÆ ÔÈÅ ÍÏÓÔ ÉÎÔÅÒÅÓÔÉÎÇ ÍÁÎÉÆÅÓÔÁÔÉÏÎÓ ÏÆ 

the historical nature of place as well as how such reflects and configures the human relationship 

with that imagined as transcendent. The landscape is one way of demonstrating how place falls 

ÖÅÒÙ ÆÁÒ ÓÈÏÒÔ ÏÆ ÁÎÙ ÃÏÎÆÉÎÅÍÅÎÔ ÔÏ ÁÎ ÉÄÙÌÌÉÃ ÖÉÓÉÏÎ ÏÆ ÉÔÓ ÒÅÓÐÅÃÔÉÖÅ ÃÏÍÐÏÎÅÎÔÓ ɉȣɊ ÉÔÓ 

aesthetic foundations (and hence historical-cultural), as a concept, forms part of this same 

ÎÁÔÕÒÅ ɉȣɊ ! ÌÁÎÄÓÃÁÐÅ ÉÓ ÎÅÖÅÒ ÒÅÓÔÒÉÃÔÅÄ ÔÏ ȺÂÅÉÎÇ ÔÈÅÒÅȻȢ 4ÈÉs thereby constitutes a happening 

ÔÈÁÔ ÔÈÅ ÓÕÂÊÅÃÔ ÃÏÎÓÔÒÕÃÔÓ ÉÎ ÈÉÓÔÏÒÙȱ ɉ"ÕÅÓÃÕȟ ΧίίΦȡ ίɊȢ  

)Î Ȱ,ÅÁÒÎÉÎÇ ÔÏ ÇÏ ÏÕÔȱȟ $ÅÐÒÅÓÔ ÆÕÒÔÈÅÒÍÏÒÅ ÅØÐÌÁÉÎÓ ÒÅÇÁÒÄÉÎÇ ÔÈÅ ÒÏÌÅ ÐÌÁÙÅÄ ÂÙ ÔÈÅ 

ÉÎÔÅÌÌÅÃÔÕÁÌÓ ÁÎÄ ÔÈÅ ÃÏÎÔÒÉÂÕÔÉÏÎ ÔÏ×ÁÒÄÓ ÔÈÅ ÄÉÆÆÕÓÉÏÎ ÏÆ ÔÏÕÒÉÓÍ ÔÈÁÔ ȰÔhat was not so much 

about the legislation for paid holiday periods but rather the centuries old work of the cultural 

elites to disseminate models of spatial practice that do not belong to the quotidian, which 

enabled the development of tourism. This phase of learning provides an explanation for the 

difference in the legislation (1936 for France) and the actual start-up of tourism phenomena in 

ÔÈÅ ΧίΫΦÓ ÁÎÄ ΧίάΦÓ ÂÅÙÏÎÄ ÔÈÅ ÆÁÃÔ ÔÈÁÔ 7ÏÒÌÄ 7ÁÒ )) ÔÏÏË ÐÌÁÃÅ ÉÎ ÂÅÔ×ÅÅÎ ÔÈÉÓ ÐÅÒÉÏÄȱ 

(ibidem: 19)
18

.  

  Whilst not fully in agreement with the author, given we also place emphasis on the role 

of the political framework and the trade union movements in fostering culture and the learning 

reflected in tourism travel as she herself does elsewhere reference (ibidem: 16-19), we did not 

wish to fail to emphasise this point regarding the role of intellectuals in spreading the taste for 

travelling and even the right to travel across all social levels whenever possible. We should also 

not forget how the author of Nouvelle Heloise is also the author of the Social Contract, a 

fundamental foundation stone of European and world democracy. 

Furthermore, as regards Rousseau and the rural bucolic portrayal of Nouvelle Heloise, we 

would finally highlight that the term landscape subsequently recalls the famous city-country 

ÄÉÃÈÏÔÏÍÙȟ Á ȰÔÈÅÍÅ ÏÆ ÆÁÓÃÉÎÁÔÉÏÎ ÆÏÒ ÔÈÅ %ÕÒÏÐÅÁÎ ÉÍÁÇÉÎÁÒÙ ÔÈÁÔ ÃÒÙÓÔÁÌÉÓÅÄ ÁÒÏÕÎÄ ÔÈÅ 

                                                                 

18 In the case of Portugal, holiday pay was granted in the wake of the 25th April 1974 revolution. Portugal had hitherto 
been essentially only a tourism receptor country. Cuts in holiday pay or its non-payment clearly jeopardises the 
domestic tourism of any country. 
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ÃÏÎÃÅÐÔ ÏÆ ÃÉÖÉÌÉÓÁÔÉÏÎȱ ɉ-ÁÃÈÁÄÏȟ ΨΦΦΧȡ ΩΪɊȟ ÔÈÁÔ ×ÏÕÌÄ ÓÕÆÆÕÓÅ %ÕÒÏÐÅÁÎ ,ÉÔÅÒÁÔÕÒÅ ÁÎÄ ÔÈÅ 

Arts of the final decades of the 19
th

 century and would echo in Portugal through the Generation 

of 70 and Eça de Queirós as its great precursor. In his work, The City and the Mountains, with its 

peasant backdrop scenario unfurled exactly in Santa Cruz do Douro (the famous Quinta de 

Tormes, in the Queirós imaginary, today the Eça de Queirós Foundation, which is dedicated 

both to cultural diffusion and to Rural Tourism), Eça had already expressed his doubts as regards 

the concept of civilisationȟ ÉÎ ÁÎÁÌÏÇÙ ×ÉÔÈ ÏÔÈÅÒ ÁÕÔÈÏÒÓ ÁÎÄ ȰÅØÐÒÅÓÓÉÎÇ ÁÔ each step of the way 

a profound disillusionment and an infinite tedium towards the great civilisations of the great 

ÍÅÔÒÏÐÏÌÅÓȟ ÅÓÐÅÃÉÁÌÌÙ ÁÓ ÒÅÇÁÒÄÓ 0ÁÒÉÓȱ ɉibidem: 38-39). 

The city is of interest here because although while we are primarily dedicated to the Douro 

landscape of steeply sloping vineyards, in this article, even if only briefly, we also refer to the 

landscapes of the Douro in the place where they mingle with the Atlantic: the city of Oporto and 

its river mouth. Indeed, the city gets widely referenced (both the city and its river) by artists and 

poets. To provide but one example, we would point to the anthology Ao Porto, Colectânea de 

Poesia sobre o Porto (2001). 

We would recall here some of the reflections and concepts because we thereby encounter 

the matrixes of Western thinking on the mission undertaken by UNESCO World Heritage in 

seeking to ensure all countries around the world sign up to its 1972 Convention in the sense of 

guaranteeing that they thus protect their natural and cultural heritage across all of its different 

facets: landscapes, biological, geological, architectural, artistic, literature, tangible and 

intangible.  

 

3. Some Literary Tourism promotion projects implemented in the North of Portugal and in 

the Alto Douro Vinhateiro region 

 

4ÈÅ ÓÐÁÔÉÁÌ ÐÒÁÃÔÉÃÅÓ ÓÔÒÕÃÔÕÒÅ ÁÎÄ ÃÏÎÓÔÒÕÃÔ ÐÌÁÃÅÓ ɉȣɊ $ÕÆÆÙ ɉΧίίέȣɊ 

suggesting that the paths followed by artists in their «search for views» not only 

identify with but also favour those paths taken by tourists. (João Sarmento, 2004: 

340) 

 

While the interest in the House-Museums of writers (or other intellectuals), the cemeteries 

where they are buried, literary places and site have always been the objective of curiosity and 

worship, we also know of their rising importance within the scope of literature related tourism 
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phenomena as from the 17
th

 century onwards but especially as from the 1980s (Watson, 2006; 

Robinson, 2007; Hendrix, 2012 and Leitão, 2012). 

Despite some pioneering projects (as is the case of the House-Museum of Guerra Junqueiro, 

in Oporto, or the House of José Régio, in Portalegre), this interest in Literary Tourism arrived in 

Portugal primarily since the beginning of this century, a time when both the Centro Regional 

Directorate of Culture and the Norte General Directorate of Culture began developing Literary 

Tourism related projects. In the case of the latter, in the specific case of the Travel Withȣ ÐÒÏÊÅÃÔ 

that established itineraries dedicated to writers such as Aquilino Ribeiro, Miguel Torga, José 

Régio, Eça de Queirós, Guerra Junqueiro, Teixeira de Pascoaes, Trindade Coelho and Ferreira de 

Castro. The books published within the scope of this Literary Suitcase functioned almost as route 

ÇÕÉÄÅÓ ÆÏÒ ÔÈÏÓÅ ×ÈÏ ËÎÏ× ÔÈÅ ×ÏÒËÓ ÏÆ ÔÈÅÓÅ ÁÕÔÈÏÒÓ ÁÓ ÔÈÅÙ ÒÅÆÅÒ ÔÏ ÔÈÅÉÒ ÒÅÓÐÅÃÔÉÖÅ ȰÐlaces of 

ÉÎÓÐÉÒÁÔÉÏÎȱ ÁÎÄ ȰÌÉÔÅÒÁÒÙ ÔÙÐÏÇÒÁÐÈÙȱȟ ÉÎ ÁÄÄÉÔÉÏÎ ÔÏ ÃÏÎÖÅÙÉÎÇ ÇÁÓÔÒÏÎÏÍÉÃ ÁÎÄ ÏÔÈÅÒ 

information associated with their works and their host regions. These works also included maps 

of the cities and regions, indications for tourism offices, etcetera. (Leitão, 2012 and 2016). 

More recently (2013), the Norte General Directorate of Culture relaunched the 4ÒÁÖÅÌ ×ÉÔÈȣ 

The Paths of Literature projects, reissuing some of the works by the aforementioned authors, 

especially Eça de Queirós and Aquilino Ribeiro, but stripping them of the tourism literature 

mentioned above that, from our perspective, was a step backwards for Literary Tourism. 

However, this strengthened the role of the Writers of the North, including in this initiative the 

Cupertino Miranda Foundation and the writers-painters Cruzeiro Seixas and Mário Cesariny 

(Leitão, 2016). 

Within the scope of the most recent Literature dedicated initiatives, susceptible to 

promoting Literary Tourism in the Douro region, we encounter references to the project Ȱ4ÈÅ 

$ÏÕÒÏ ÏÎ ÔÈÅ 0ÁÔÈÓ ÏÆ ,ÉÔÅÒÁÔÕÒÅȱȟ ÁÎ ÉÎÉÔÉÁÔÉÖÅ ÁÌÓÏ ÓÔÁÇÅÄ ÂÙ ÔÈÅ .ÏÒÔÅ 2ÅÇÉÏÎÁÌ $ÉÒÅÃÔÏÒÁÔÅ ÏÆ 

Culture. This correspondingly announced that the aforementioned project, which spans writers 

of the 19
th

 and 20
th

 centuries, 

takes as its central theme the literary heritage of the Douro region, in 

particular that which has been created by multiple writers, with prominent positions 

in the history of Portuguese Literature, who had their birth roots and lives in the Alto 

$ÏÕÒÏ 6ÉÎÈÁÔÅÉÒÏ ÒÅÇÉÏÎ ɉȣɊ 4ÈÕÓȟ Á series of seven documentaries was produced in 

ÔÈÅ $6$ ÆÏÒÍÁÔ ÁÎÄ ÁÌÌ ÄÅÄÉÃÁÔÅÄ ÔÏ $ÏÕÒÏ ×ÒÉÔÅÒÓ ɉȣɊ Thus, the following writers 

were included: Miguel Torga, João de Araújo Correia, Aquilino Ribeiro, Guerra 

Junqueiro, Trindade Coelho, Pina de Morais and DomÉÎÇÏÓ -ÏÎÔÅÉÒÏ ɉȣɊ With the 

goal of capitalising on the work undertaken during the production of these 
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documentaries based upon the photographic, iconographic and documental materials 

gathered, seven bibliographic exhibitions were produced respectively alluding to each 

ÏÎÅ ÏÆ ÔÈÅ ÐÁÎÅÌÓ ɉȣɊ 4ÈÅ ÅØÈÉÂÉÔÉÏÎÓ ÔÈÅÍÓÅÌÖÅÓ ÁÒÅ ÍÁÄÅ ÕÐ ÏÆ Á ÔÏÔÁÌ ÏÆ ΧΪέ ÐÁÎÅÌÓ 

ɉȣɊȢ
19

 

 

According to the information provided, we also learn that this project then toured the 

municipal libraries of the northern regions including S. João da Pesqueira as well as its exhibition 

ÉÎ ÔÈÅ Ȱ-ÏÎÕÍÅÎÔÓ ÏÆ ÔÈÅ $ÏÕÒÏȱȟ ÓÕÃÈ ÁÓ ÔÈÅ -ÏÎÁÓÔÅÒÙ ÏÆ 4ÉÂÞÅÓȢ 4ÈÅ ÐÒÏÊÅÃÔ ÁÌÓÏ ÅØÔÅÎÄÅÄ ÔÏ 

non-Douro writers but who had nevertheless written about the Douro, such as Alves Redol. 

 

 

 

 

Figures 1 and 2. Panoramic view of Douro Wine Region. 

Source: http://www.dourovalley.eu/en/ 

 

We would cite these initiatives as among the means of deepening the involvement of cultural 

and local government institutions and ongoing in the North of Portugal (which does not always 

                                                                 

19 http://www.portodosmuseus.pt/redirect-teste/direccao-regional-da-cultura-do-norte/ (consulted on: 26.01.2016). 

http://www.portodosmuseus.pt/redirect-teste/direccao-regional-da-cultura-do-norte/
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prove the case in the Centro and Sul regions with the exception of the recent 2015 Folio Festival 

in the town of Óbidos (Leitão, 2016)) in the affirmation of Literary Tourism, especially in the Alto 

Douro Vinhateiro region as well as a means of discovering some of the most illustrious 19
th

 and 

20
th

 centuries Portuguese writers connected to its northern region. 

However, not only are there these projects that reference the national writers and have most 

contributed to launching the image of this region. Despite Literature mixing the real with the 

imaginary, we would interestingly point to the extent that, in order to understand just how the 

populations on the two banks of this beautiful river actually lived over the course of the 20
th

 

century, there are many researchers who have made recourse not only to the agricultural or 

ethnographic technical records, all of great interest to the lives of the vine growers, or even the 

records of traders, but rather the fictional pages containing descriptions of the practically 

inhuman hardships of the labours involved in the agriculture and the transport of grapes and 

other products via the rabelo boats, making up the daily lives not only of the men but also the 

women and children in this region (indeed, the exploitation of male labour, as well as female and 

child, became a leit motive, both fictional and real, mentioned above all by the writers of Neo-

Realism, prior to the revolution in 1974). Pinto da Costa, in his important anthropological study 

on this region, referenced ÅÎÃÏÕÎÔÅÒÉÎÇ ÔÈÅ ÎÅÅÄ ÔÏ ÃÏÎÓÕÌÔ ÔÈÅ ×ÏÒËÓ ÓÕÃÈ ÁÓ ÔÈÏÓÅ ÂÙ Ȱ#ÁÍÐÏÓ 

Monteiro, Pina de Morais, Miguel Torga, Araújo Correia, Alves Redol, Domingues Monteiro, 

'ÕÅÄÅÓ ÄÅ !ÍÏÒÉÍ ÁÎÄ *ÏÓï !ÇÕÉÌÁÒȱ ɉibidem: 19) in order to be able to study the way of life then 

prevailing. 

 

3. 1. The Literature: the vision of some national writers 

 

Among the works either referring or dedicated to this region, written in the middle of the last 

century by Portuguese authors, we would like to highlight one that provides a fairly poetic 

description of the characteristics already mentioned about this place. This came against the 

background of Spanish and Portuguese (Miranda do Douro, Picote and Bemposta) dams having 

tamed the formerly raging torrents of the river. The work is entitled Portugal, first published in 

1950, and might serve as a literary itinerary as it spans the country from north to south. Within, 

ÔÈÅ 4ÒÁÎÓÍÏÎÔÁÎÏ ×ÈÏ ×ÁÓ ÂÏÒÎ Ȱ)Î 3Ȣ -ÁÒÔÉÎÈÏ
20

, the first land in the Douro and hence of a 

ÖÉÎÅ ÇÒÏ×ÉÎÇ ÐÁÔÒÏÎÁÇÅȱ ɉ4ÏÒÇÁȟ ΧίΪΫȡΧ3), Adolfo Coelho da Rocha (1907-1995) a doctor who 

                                                                 

20 This refers to S. Martinho da Anta, in the council of Sabrosa, one of those incorporated into the UNESCO heritage 
area. 
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adopted the pseudonym of Miguel Torga
21

, knowing the importance of the river, a pillar for the 

entire region, ÁÆÆÉÒÍÓ ÁÓ ÒÅÇÁÒÄÓ ÔÈÅ Ȱ$ÏÉÒÏȱȡ 

Beginning in Miranda (do Douro) and ending in Foz (in Oporto), this calvary 

ɉȣɊ $ÏÉÒÏȟ ÒÅÇÉÏÎ ÁÎÄ ÒÉÖÅÒȟ ÉÓ ÃÅÒÔÁÉÎÌÙ ÔÈÅ ÍÏÓÔ ÓÅÒÉÏÕÓ ÒÅÁÌÉÔÙ ÔÈÁÔ ×Å ÈÁÖÅȢ .Ï ÏÔÈÅÒ 

of our rivers flow at such a heavy rate, encountering the most embedded obstacles, 

ÍÏÓÔ ÁÒÄÕÏÕÓÌÙ ÓÔÒÕÇÇÌÉÎÇ ÁÌÏÎÇ ÁÌÌ ÔÈÅ ÒÏÕÔÅ ɉȣɊ )Î ÓÕÍÍÅÒȟ ÔÈÅ ÈÅÁÔ of a furnace 

bakes the schist and transforms the current into a hallucination of moving lava; in 

winter, even the eyes of the vines weep with the cold. Beauty it does not lack 

×ÈÁÔÅÖÅÒ ÔÈÅ ÓÅÁÓÏÎ ɉȣɊ ɉΧίίΩȡ ΪΫ-47). 

 

4ÈÅ ×ÏÒË ÈÁÄ ÂÅÅÎ ÐÒÅÃÅÄÅÄ ÂÙ ÔÈÅ ÁÕÔÈÏÒȭÓ ÆÉÒÓÔ ÎÏÖÅÌȟ ÐÕÂÌÉÓÈÅÄ ÉÎ ΧίΪΫȟ Vindima, in 

homage to the Douro landscape and its peoples, who went through troubled and impoverished 

lives, in the midst of an unfair society, a description that contrasts with the idyllic, natural and 

human scenarios and landscapes that contemporary tourism hands down to us. Torga evokes 

the River Douro (and its tributaries), the Douro estates/vineyards, recalling some of the most 

resounding names in the 19
th

 century construction of the Port empire, including Antónia 

Adelaide Ferreira and the Baron of Forrester (also known for his cartographic contribution to this 

region). He conveys a clear image of the landscape and the work of vineyard labourers both 

before and after the harvesting. As he states: 

The great grape must festival is about to begin. And the pilgrims flock in 

ÆÒÏÍ ÁÆÁÒȟ ÄÒÁ×Î ÉÎ ÂÙ ÔÈÅ ×ÁÖÅ ÏÆ ÖÉÎÅ ÓÈÏÏÔÓ ɉȣɊ &ÒÏÍ ÅÁÒÌÙ ÄÁ×Î ɉȣɊ ×ÏÍÅÎ 

harvest the grapes, the children empty the full baskets, the men hoist them up onto 

thÅÉÒ ÓÈÏÕÌÄÅÒÓ ɉȣɊ 5ÎÔÉÌ ÎÉÇÈÔÆÁÌÌȢ "ÕÔ ÁÌÏÎÇ ÔÈÅ ÓÔÅÅÐ ÁÎÄ ÙÅÌÌÏ×ÉÓÈ ÓÌÏÐÅÓ ÁÌÏÎÇ ÔÈÅ 

entire length of the Douro, on terraces held up by a succession of walls and parallels, 

ÔÈÅ ÇÒÁÐÅ ÈÁÒÖÅÓÔÉÎÇ ÃÏÎÔÉÎÕÅÓȢ &ÌÏÃËÓ ÏÆ ×ÏÍÅÎȟ ÈÅÒÅ ÁÎÄ ÔÈÅÎ ɉȣɊ ËÎÏÔÓ ÏÆ ÍÅÎ 

beÁÒÉÎÇ ÔÈÅÉÒ ÂÕÒÄÅÎÓ ÁÌÏÆÔ ÁÓ ÔÈÅÙ ÈÅÁÄ ÔÏ ÔÈÅ ÄÅÐÔÈÓ ÏÆ ÔÈÅ ÇÒÁÐÅ ÐÒÅÓÓÅÓ ɉȣɊ 

ÄÏÕÂÌÅÄ ÕÐ ÉÎ Ó×ÅÁÔ ÕÎÄÅÒ ÔÈÅ ×ÅÉÇÈÔ ɉȣɊ )Î ÔÈÅ ÐÒÏÆÉÌÅ ÏÆ ÔÈÅ ÈÁÒÖÅÓÔÅÄ ÓÌÏÐÅȟ ÔÈÅ 

moonlight throws into emphasis the sadness of the vines without their grapes. The 

vines reach for the heavens with their stripped branÃÈÅÓ ÁÓ ÉÆ ÉÎ ÓÏÍÅ ÐÒÏÔÅÓÔ ɉȣɊ 

(Torga, 1945: 15, 19, 39, 190-191). 

                                                                 

21 Among the other dedicated to the Alto Douro region, such as some of the pages from his Diaries (16 Volumes), or the 
Stories of the Mountain ɉΧίήέɊȟ ÅÓÐÅÃÉÁÌÌÙ ÔÈÁÔ ÅÎÔÉÔÌÅÄ Ȱ4ÈÅ 'ÒÁÐÅ (ÁÒÖÅÓÔȱȢ 
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João de Araújo Correia (1899 - 1985), a doctor and writer, born in Peso da Régua, where he 

lived and died, dedicated much of his work to the Alto Douro region. From among his works 

(short stories and novels, some best sellers in their time), we would highlight his chronicles in 

which allusions to the town and its surrounding parishes almost invariably make an appearance. 

In Portugal Pequeno (Small Country, 1977), for example, reflections commonly dwell upon the 

problems faced in local populations´ lives, stressing the importance of revitalising the railway 

ÌÉÎÅȟ Ȱ4ÈÅ %ØÐÒÅÓÓȱ ÔÈÁÔ ÓÅÔ ÏÆÆ ÆÒÏÍ 3Ȣ "ÅÎÔÏ ɉ/ÐÏÒÔÏɊ ÁÎÄ ÒÁÎ ÔÈÒÏÕÇÈ 2ïÇÕÁ ɉÁÎÄ ÖÉÃÅ-versa), 

but that contrary to what the name might suggest, really made its very slow way over a three 

ÈÏÕÒ ÐÅÒÉÏÄȟ ÁÓ ×ÅÌÌ ÁÓ ÄÅÆÅÎÄÉÎÇ ÔÈÅ ÉÎÔÒÏÄÕÃÔÉÏÎ ÏÆ Ȱ"ÕÓÅÓȱȟ ÆÏÒ ÔÈÅ ȰÐÒÏÌÅÔÁÒÉÁÎÓȱ ×ÈÏ ȰÌÉÖÅ ÉÎ 

0ÅÓÏȟ ÉÎ #ÏÒÇÏȟ ÉÎ -ÏÌÅÄÏ ÁÎÄ ÉÎ 2ÏÄÏȱ ɉΧίέέȡ ήΧɊȢ  !Ó ÒÅÇÁÒÄÓ ÔÈÅ ȰÍÏÓÔ ×ÏÎÄÅÒÆÕÌ ÅØÃÕÒÓÉÏÎ 

ÔÈÁÔ ÙÏÕ ÍÁËÅȱ ÂÙ ÃÁÒȟ Ȱ&ÒÏÍ 2ïÇÕÁ ÔÏ 0ÉÎÈÞÏȱȟ ÈÅ ÃÒÉÔÉÃÉÓÅÓ ÈÏ× ÔÈÅ ÒÏÁÄ ÈÁÄ ȰÄÅÇÅÎÅÒÁÔÅÄ 

ÉÎÔÏ Á ÒÕÒÁÌ ÔÈÏÒÏÕÇÈÆÁÒÅȱȟ ÁÎÄ ÈÏ× ȰÔÈÅ 2ÅÇÕÅÎÓÅÓȟ ÓÌÁÖÅÓ ÏÆ ÆÏÏÔÂÁÌÌ ÏÒ ÔÈÅ ÃÁÆïȱȟ ÓÈÏÕÌÄ ÁÔ 

ÌÅÁÓÔ ÍÁËÅ ȰÏÎ 3ÕÎÄÁÙÓȟ ÁÔ ÌÅÁÓÔ ÏÎÃÅ ÐÅÒ ÅÁÃÈ ÓÅÁÓÏÎȟ ÔÈÁÔ ÖÅÒÙ ÒÉÃÈ ÅØÃÕÒÓÉÏÎȱ ɉibidem: 117), 

ÁÆÆÉÒÍÉÎÇȟ ÁÓ ÒÅÇÁÒÄÓ ÔÈÅ ÌÁÎÄÓÃÁÐÅȡ Ȱ4ÈÁÔ ÓÔÒÅÔÃÈ ÏÆ ÒÏÁÄȟ ÔÈÁÔ ÒÕÎÓ ÆÒÏÍ 2ïÇÕÁ ÔÏ 0ÉÎÈÞÏȟ ÉÎ 

ÓÉÇÈÔ ÏÆ ÏÕÒ ÒÉÖÅÒȟ ÖÉÅ×Ó Á ÎÏÂÌÅ ÐÒÏÐÏÒÔÉÏÎ ÏÆ ÏÕÒ ÖÉÎÅÙÁÒÄ ÃÏÕÎÔÒÙȱȟ ×ÈÅÒÅ ÖÉÓÉÔÏÒÓ ÍÁÙ ÅÎÊÏÙ 

ÔÈÉÓ ȰÓÌÉÃÅ ÏÆ ÂÌÅÁË ÃÈÏÒÅÏÇÒÁÐÈÙȱȟ ÔÈÅ ȰÅÆÆÏÒÔÓ ÅØÐÅÎÄÅÄ ÏÎ ÍÁÉÎÔÁÉÎÉÎÇ ÔÈÉÓ ÌÁÎÄȱ ÁÓ ×ÅÌÌ ÁÓ 

ÓÐÏÔÔÉÎÇ ÔÈÅ ȰÌÉÎÅ ÏÆ ÅÓÔÁÔÅÓ ɉȣɊ ÖÅÎÅÒÁÂÌÅȱȟ ÔÈÅ ȰÆÉÒÓÔ ÃÈÁÐÔÅÒ ÉÎ ÁÎÙ ÐÏÅÍ ÏÒ ÎÏÖÅÌ ÁÂÏÕÔ 0ÏÒÔȱ  

(ibidem: 117-118). 

Despite the temporal distance separating us from Araújo Correia, we cannot but evoke how 

this writer, beyond his love for his homeland, strives to draw attention to the problems afflicting 

the country, for example, abandoning the maintenance of many secondary roads and railway 

lines that serve not only the daily lives of their inhabitants but also national and international 

tourism in place of strictly tourism based products. In this latter case, there is currently a tourism 

train running from Régua to Pocinho pulled by a historical steam powered engine dating to the 

early 20
th

 century with wooden carriages (Comboios de Portugal, 2011) alongside the tourism 

cruises along the Douro valley and through the UNESCO registered zones. Furthermore, as 

regards the regional train today plying the Douro line, we may still describe it as belonging to the 

ÔÉÍÅÓ ÏÆ ÔÈÅ Ȱ%ØÐÒÅÓÓȱ ɉÉÎ ÈÉÓ ΧίΫέ ×ÒÉÔÔÅÎ ÃÈÒÏÎÉÃÌÅɊ ÄÅÓÃÒÉÂÅÄ ÂÙ #ÏÒÒÅÉÁȢ   

Another of the authors interconnected with this heritage, even while the contents of her 

work step beyond the essentially regionalist character, is Agustina Bessa-Luís (Vila Meã, 

Amarante, 1922 ɀ Oporto). In her novel Vale Abraão, she begins her fictional narrative as follows: 

 The demarcated region of the Douro, that occupies almost the totality of 

its right bank, at least proves that the solar rays have an effect on the business of 

-ÅÎ ÁÎÄ ÄÅÔÅÒÍÉÎÅÓ ÔÈÅÉÒ ÁÄÄÒÅÓÓÅÓ ɉȣȢɊ (Ï×ÅÖÅÒȟ ÔÈÅÒÅ ÉÓ ÏÎ ÔÈÅ ÃÕÒÖÅ ÔÈÁt feeds 
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the river and its gritty rock bluff, on leaving Régua, a river valley that still produces 

ÔÈÅ ÓÃÅÎÔÅÄ ÖÉÎÅÓ ÔÈÁÔ ÅØÔÅÎÄ ÏÆÆ ÉÎ ÔÈÅ ÄÉÒÅÃÔÉÏÎ ÏÆ ÔÈÅ ÃÉÔÙ ÏÆ ,ÁÍÅÇÏ ɉȣɊ 4ÈÉÓ ÉÓ 6ÁÌÅ 

Abraão, with its estates and presses that seem to deepen memories of Moorish 

transit, which would bring from Granada the goods from the Orient and, perhaps, the 

ÔÁÓÔÅÓ ÆÏÒ ÔÈÅ ÃÉÔÒÕÓ ÇÒÏÖÅÓ ɉȣɊ !ÌÍÁÎëÏÒ ×ÁÓ ÏÎÃÅ Á ÒÅÓÉÄÅÎÔ ÉÎ ,ÁÍÅÇÏ ÁÎÄ ×ÒÏÔÅ 

there a history of the campaign with his allies, the Mozarab counts (Bessa-Luís, 2014: 

5).  

    

The Voyager through the low lands (in his case, born in Ribatejo) José Saramago (1922-2010) 

equally focuses his attentions on this region in the literary itinerary he set out for the country, 

Journey in Portugal (first edition in Portuguese, 1981). He begins his tour in international Douro
22

, 

in Miranda do Douro. Remaining close to the dorsal spine that is the river (and its tributaries), he 

sets out a series of considerations regarding the UNESCO demarcated regions and its landscape 

heritage along with those who have worked these lands down through centuries, in addition to 

the built heritage distinguishing this region as is the case with the 18
th

 century manor houses:  

Here, between Vila Real and Peso da Régua, the art of terracing reaches its 

peak of perfection. It`s a permanent, on-ÇÏÉÎÇ ÐÒÏÃÅÓÓ ɉȣɊ 3ÅÅÎ ÆÒÏÍ Á ÄÉÓÔÁÎÃÅȟ ÍÅÎ 

and women appear as dwarves, natural inhabitants of the kingdom of Lilliput, and 

ÆÉÅÒÃÅÌÙ ÍÉÓÔÒÕÓÔÆÕÌ ÏÆ ÔÈÅ ÍÏÕÎÔÁÉÎÓ ÔÈÅÙ ÓÅÅË ÔÏ ÔÁÍÅ ɉȣȢɊ 4ÈÅ ÂÅÓÔ ÔÈÉÎÇȟ ÔÈÅ ÏÎÅ 

sure way he couldn`t possibly lose out, was to go up to Fontanelas and higher still 

among the farmsteads, gaze out over the terraced vineyards, see the river far below 

him, pausing with a great sense of peace in his soul before the minutely quartered 

vineyards ɀ Nasoni`s rustic grandsons, descendants of the blessed architect who 

ÃÁÍÅ ÔÏ ÔÈÅÓÅ ÌÁÎÄÓ ɉȣɊȢ (Saramago, 2002: 44) 

 

3.2. The Literature: the vision of some international writers 

 

Within the scope of the international authors referring to the river Douro and praising its 

landscapes in the first half of the 20
th

 century, we would highlight the Spanish writer Miguel de 

Unamuno (1864-1936). He is one of the leading Spanish writers and not only displayed an 

interest in Portugal and reading and/or maintaining relations with some of its own writers, but 

                                                                 

22 Currently, there is a Rota do Douro Ibérico do Património Mundial, which brings together ten World Heritage sites 
located in the Norte region of Portugal and the Castilla-Léon region over the border in Spain.   
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also travelled throughout the country and publicised the voyages he made through articles in the 

Spanish press.  

His first visit to Portugal, in 1906, took in Oporto. Among others, in this city he would write 

one ÏÆ ÔÈÅ ÐÏÅÍÓ ÄÅÄÉÃÁÔÅÄ ÔÏ 0ÏÒÔÕÇÁÌ ÅÎÔÉÔÌÅÄȡ Ȱ%Î ÕÎÁ ÃÉÕÄÁÄ ÅØÔÒÁÎÊÅÒÁȱ ɉ5ÎÁÍÕÎÏ in 

Marcos de Diós, ibidem: 77-ήΨɊȢ )Î ΧίΧΦȟ ÏÎ ÒÏÕÔÅ ÔÏ ÔÈÅ ÓÁÍÅ ÃÉÔÙȟ ÈÅ ×ÒÏÔÅȡ Ȱ! ÂÏÒÄÏ ÄÅÌ 

Ⱥ2ÏÍÎÅÙ ÒÕÍÂÏ Á /ÐÏÒÔÏȻȱ ɉidem, ibidem: 85-90). Between 1928 and 1930, he wrote three 

ÖÅÒÓÉÏÎÓ ÏÆ ÈÉÓ ÐÏÅÍ Ȱ$ÕÒÉÕÍ-Duero-$ÏÕÒÏȱȟ ×ÈÅÒÅ ÈÅ ÒÅÆÅÒÓ ÔÏ ÌÏÃÁÔÉÏÎÓ ÉÎ ÔÈÅ 3ÐÁÎÉÓÈ ÁÎÄ 

Portuguese Douros. From the first version of this poem, we here transcribe the following lines: 

ɉȣɊ 4ÏÒÍÅÓȟ <ÇÕÅÄÁȟ ÍÉ $ÕÅÒÏ ɉȣɊ Ⱦ ÙÁ $ÏÕÒÏ ÃÏÊÅÓ ÁÌ 4ÜÍÅÇÁ ɉȣɊ / 

ÁÂÒÅÖÁÎÄÏ ÐÁÒÄÏÓ ÃÁÍÐÏÓ ɉȣɊ Ⱦ "ÁÒÃÁ ÄǬ!ÌÖÁ ÄÅÌ ÁÂÒÁÚÏ Ⱦ ÄÅÌ <ÇÕÅÄÁ ÃÏÎ ÅÌ $ÕÅÒÏȟ Ⱦ 

Douro que bordando viñas / vas a la mar prisioneiro. / En la Foz de Oporto sueña / con 

ÅÌ 5ÒÂÉĕÎ ÁÌÔÁÎÅÒÏ ɉȣɊ (Unamuno in Marcos de Diós, 1985: 93). 

 

In 1949, The Selective Traveller in Portugal was published in Britain before going on later to 

get an American publication. Fairly recently translated into Portuguese under the title Duas 

Inglesas em Portugal (2008), the English ladies referenced in the Portuguese title are the writers 

Ann Bridge and Susan Lowndes, who toured the country in the summer of 1947 in a car they 

rented along with a driver (Vicente, 2008: 8-9). The book proved an enormous success at the 

time and became one of the guidebooks to mainland Portugal. Ann arrived in Lisbon in 1939, 

and immediately set off to discover Portugal. In a letter to Susan, she tells about her tourist 

experience in Alto Douro: 

)ȭÖÅ ÊÕÓÔ ÒÅÔÕÒÎÅÄ ÆÒÏÍ Á ÍÁÒÖÅÌÌÏÕÓ ×ÅÅË ÉÎ ÔÈÅ ÒÉÖÅÒ $ÏÕÒÏȟ ÓÅÅÉÎÇ ÈÏ× 

you do the entire grape harvesting process. I myself trod the grapes, wearing a 

bathing costume to feel just what it was like (Bridge, cit. Vicente, ibidem: 5). 

 

Many of these enthusiastic impressions do not always come across in such a way in Selective 

Traveller, with its writing more contained even while not in the merely denotative language 

typical of current guidebooks. While they do not overlook the landscapes, the Douro region is 

presented through observations more (as in the case of the built heritage such as the churches 

and manor houses) or less favourable (in the case of the accommodation available at that time). 

By their side, we may enter into this territory: 
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 In the direction of the North, setting off from Lamego, the road descends, 

approximates the Douro, over a big, modern bridge in Régua, where the Country of 

Wine begÉÎÓ ɉȣɊ (Bridge and Lowndes: 243).  

 

In turn, veteran American travel journalist Patricia Schultz (?- ?), in her work 1,000 Places to 

See Before you Die, refers as follows tÏ Ȱ0ÏÒÔÏ ÁÎÄ ÔÈÅ $ÏÕÒÏ 6ÁÌÌÅÙȱȡ 

There`s magic in the air ɀ or the rocks ɀ in the upper Douro River Valley, 

where the vintners conjure wine from the stony river banks. The vineyards that cling 

to towering cliffs above the golden river that snakes along a deep gorge are tended by 

hand becaÕÓÅ ÔÒÁÃÔÏÒÓ ÃÁÎǬÔ ÎÅÇÏÔÉÁÔÅ ÔÈÅ ÓÔÅÅÐ ÉÎÃÌÉÎÅȢ 9ÅÔ ÏÕÔ ÏÆ ÔÈÅ ɉȣɊ ÌÁÎÄÓÃÁÐÅ 

comes one of the world`s sweetest and richest wine ɀ ÐÏÒÔ ɉȣɊȢ 4ÈÅ ÐÏÒÔ ×ÉÎÅ ÇÒÏ×Î 

in the upper Douro comes downriver to Porto, the country`s second largest city, to 

mature (Schultz: 2011: 244-245). 

 

4. The Arts 

 

Despite the UNESCO classified region spanning only the aforementioned councils, the entire 

extent of the landscape running alongside the river Douro, from its source to its mouth, has 

elicited the inspiration of multiple authors and expressed through different literary and artistic 

works, given the beauty, sparse and bleak, to a greater or lesser extent, beauty of the lands 

adjoining the river and its tributaries. After all, the Douro has been flowing since the beginning 

of tiÍÅȣȢ (Ï×ÅÖÅÒȟ ÎÏÔ ÁÌ×ÁÙÓ ÈÁÓ ÐÁÉÎÔÉÎÇ ÃÁÐÔÕÒÅÄ ÔÈÅÓÅ ÌÁÎÄÓÃÁÐÅÓ ÁÎÄ ÔÈÅ ×ÁÙÓ ÏÆ ÌÉÆÅ ÔÈÁÔ 

best define them with photography instead successfully attaining this goal from the mid-19
th

 

century onwards (for example the photographer to the Royal Household Emílio Biel, the 

ÉÎÄÕÓÔÒÉÁÌÉÓÔ ×ÈÏ ÓÅÔ ÕÐ ÔÈÅ ÃÏÕÎÔÒÙȭÓ ÆÉÒÓÔ ÈÙÄÒÏÅÌÅÃÔÒÉÃ ÐÌÁÎÔ ÉÎ 2ÉÏ #ÏÒÇÏɊȟ ×ÈÉÃÈ ÈÁÓ 

subsequently also proven the case with literature and cinema through into this century. As 

stated above, in relation to the Alps of the 17
th

 century and afterwards, we continue to believe 

that the reasons primarily stem from changes in the mentalities and living conditions with the 

very means of communications, such as the railways, coming to revolutionise ancestral practices 

and facilitate access to such localities.  
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4.1 Painting  

 

If the voyager Saramago experienced, during his Voyage, difficulties in expressing the colours 

of the Alto Douro and their associated landscapes through writing, this task would certainly be 

no easier in the case of painting even while the vine growing and wine making activities have 

triggered the attentions of artists. 

In the corpus chosen for this pictorial research, we selected some of the most renowned 

Portuguese landscape painters (featuring the customs, mountains and fields, whether or not 

cultivated, with or without cattle; locations whether by the river or by the sea, with vessels and 

fishermen, beaches with bathers), who were dedicated not only to the painting of landscapes 

but also produced commissions (such as historical facts, portraits, etc.) from the mid-19
th

 

century through to the first decades of the 20
th

 ÃÅÎÔÕÒÙȟ ÐÁÉÎÔÅÒÓ ×ÈÏ ÅØÐÅÒÉÅÎÃÅÄ ÔÈÅ Ȱ'ÒÕÐÏ ÄÏ 

,ÅÞÏȱ ÁÎÄ .ÁÔÕÒÁÌÉÓÍ
23

 periods, some with impressionist characteristics as well as those working 

as the 20
th

 century dawned within the context of Decadentism-Symbolism. As specifically 

regards the  

20
th

 century itself, we also drew upon some of the painters that span the Neo-Realist phase, 

which formally began in the 1930s. 

Without wishing to overlook any artist, we here specifically refer to António Carvalho da 

Silva/Silva Porto
24

, João Marques de Oliveira
25

, António Ramalho
26

; Henrique Pousão (painter, 

sculptor)
27

, Aurélia de Sousa
28

, António Carneiro
29

, Joaquim Lopes
30

 and Dominguez Alvarez
31

 

                                                                 

23 6ÉÄÅȟ ÔÏ ÔÈÉÓ ÅÎÄȟ Ȱ4ÈÅ ,ÅÞÏ 'ÒÏÕÐȱ ÁÎÄ Ȱ4ÈÅ ÆÉÒÓÔ .ÁÔÕÒÁÌÉÓÔ 'ÅÎÅÒÁÔÉÏÎȱ ɉ&ÒÁÎëÁȟ ΧίίΦȡ ΨΩ-67). 
24 Born in Oporto in 1850, he passed away in Lisbon in 1893. He studied at the Oporto Academy of Fine Arts. He was 

invited to teach at the Academy of Lisbon as master of landscape painting. He was a member of the Grupo do Leão 
alongside José Malhoa, António Ramalho, João Vaz, Cesário Verde, Columbano and Bordalo Pinheiro (França, 1990: 
23-45) 

25 Born in Oporto in 1853 and passing away in this same city in 1927. He studied at the Oporto Academy (França, idem, 
ibidem). 

26 "ÏÒÎ ÉÎ ΧήΫίȟ ÉÎ 6ÁÌÅ -ÏÒÅÉÒÁȟ ÉÎ ÔÈÅ ÐÁÒÉÓÈ ÏÆ "ÁÒÑÕÅÉÒÏÓȟ ÉÎ -ÅÓÞÏ &ÒÉÏ ÃÏÕÎÃÉÌȟ ȰÈÉÓ ÆÁÔÈÅÒ ×ÁÓ ÔÈÅ Ï×ÎÅÒ ÏÆ Á ÒÁÂÅÌÏ 
boat, the majority activity in this region economically dominated by wine proÄÕÃÔÉÏÎ ÁÃÔÉÖÉÔÉÅÓȱ ÁÎÄ ×ÈÅÒÅ ÔÈÅ ÍÁÊÏÒÉÔÙ 
of inhabitants lived in poverty (Markl, 2004:11); in Oporto, he took up residence on Rua Formosa; fled to Lisbon in 1874-
1875 before entering the School of Fine Arts in Lisbon; and between 1905-1909 painting the Noble staircase in Palácio 
da Bolsa, Oporto; in 1916, he died in Figueira da Foz. He painted two universes, those who work and those out strolling 
(ibidem: 47) (Vide Rodrigues, 2004) 

27 Born in Vila Viçosa in 1859, son of a magistrate; in 1872, he enrolled in the Oporto Academy of Fine Arts; in 1880, 
alongside fellow artists, he founded the Portuense Artistic Centre; he died in Vila Viçosa in 1884. (Vide Silva, 2004) 

28 Born in Valparaíso in 1866; daughter of an Oporto man who emigrated to Chile and a Chilean mother, she arrived in 
Oporto at the age of 3 with her numerous family occupying the Quinta da China estate, on the right bank of the Douro, 
just outside the city of Oporto after 1869; between 1893-1896, she attended the Oporto Academy of Fine Arts; she died 
on the aforementioned estate in 1922. (Vide Castro, 2004)  

29 Born in 1872 in Amarante, a city bathed by the river Tâmega, a tributary to the river Douro; he came from a poor 
family; in 1879, he was left an orphan and interned in an asylum; in 1884, he is a student of the Oporto Academy of Fine 
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(still connected to Portuguese/Galician and Spanish Naturalism). We thus chose those artists 

interrelated with Oporto or its adjoining regions, whether through birth, period of residence, 

study or employment. We also include all of those with international experiences whether in 

France, Italy or Spain. Some came from extremely humble backgrounds, such as António 

Ramalho (born in one of the councils later gaining Unesco recognition, that is Mesão Frio) or 

António Carneiro, whose career did not prevent him from chasing his artistic dreams. This also 

includes Aurélia de Sousa, who, while not having financial issues, did encounter some of the 

difficulties inherent to a period not yet populated by female intellectuals. 

In common, within the research that we undertook, it would nevertheless seem that no artist 

allowed themselves to be taken by surprise by the landscapes and working practices surrounding 

the vine growing and wine making activities of the Alto Douro even while, in accordance with 

that stipulated by Naturalism-Realism and the end-of-century Symbolism, depicting the city of 

Oporto and its surroundings, for example, Henrique Pousão - Ȱ2ÕÓÔÉÃ (ÏÕÓÅ ÉÎ #ÁÍÐÁÎÈÞȱ 

ɉΧήήΦɊȟ ÏÒ Ȱ,ÁÎÄÓÃÁÐÅ ÏÆ /ÐÏÒÔÏ ɉΧήήΦɊȟ ×ÉÔÈ ÔÈÉÓ ÌÁÔÔÅÒ ×ÏÒË ÐÏÒÔÒÁÙÉÎÇ Á ÂÕÌÌ-cart transporting 

grapes; the river Douro ɀ ÁÓ !ÎÔĕÎÉÏ #ÁÒÎÅÉÒÏȟ Ȱ#ÁÌÍ 0ÏÒÔ ɀ 4ÈÅ 2ÉÖÅÒ $ÏÕÒÏ ÁÔ !ÎÃÅÄÅȱ ɉΧίΨέɊȠ 

or depicting the more tranquil landscapes in a more impressionist style as is the case with Aurélia 

ÄÅ 3ÏÕÓÁ ɉȰ/Î ÔÈÅ 6ÅÒÁÎÄÁȱ ɉ ÓȢÄȢɊȟ Ȱ6ÉÅ× ÏÆ ÔÈÅ $ÏÕÒÏȱ ɉÓȢÄȢɊȟ Ȱ,ÁÎÄÓÃÁÐÅȟ /Î ÔÈÅ "ÁÎËÓ ÏÆ ÔÈÅ 

$ÏÕÒÏȱ ɉÓȢÄȢɊȟ Ȱ,ÁÎÄÓÃÁÐÅȱ ÁÎÄ Ȱ2ÉÖÅÒ $ÏÕÒÏȱ ɉÓȢÄȢɊȢ 

In relation to the absence of landscape works of vine and wine producing activities, this 

ÐÅÒÈÁÐÓ ÄÅÒÉÖÅÓ ÆÒÏÍ ×ÈÁÔ !ÎÄÒÁÄÅ ÒÅÆÅÒÓ ÔÏ ÉÎ ÈÉÓ ÁÒÔÉÃÌÅ Ȱ/Î ÔÈÉÓ $ÏÕÒÏ ÄÏ×Î×ÁÒÄÓȱȡ Ȱ7Å ÔÈÅÎ 

discovered that the Douro of the highlands (for example Sebadelhe, in Vila Nova de Foz Côa) 

wasȟ ÔÈÒÏÕÇÈ ÔÏ ÔÈÅ ÍÉÄÄÌÅ ÏÆ ÔÈÅ ÌÁÓÔ ÃÅÎÔÕÒÙȟ Á ÌÁÎÄ ÏÆ ÃÏÒÎ ÓÏ×ÅÒÓ ÁÎÄ ÒÅÁÐÅÒÓ ɉȣȢɊ ÐÒÉÏÒ ÔÏ 

having been colonised by vine culture. And we grasped how the stretches of river show 

significantly different geographies to those after having been redesigned following the 

ÉÎÓÔÁÌÌÁÔÉÏÎ ÏÆ ÄÁÍÓȱ ɉΨΦΦίȡ έɊȢ 

In keeping with this, we encounter Almeida Moreira stating in 1935 as regards the landscape 

ÏÆ ÔÈÅÓÅ ÃÏÒÎÆÉÅÌÄÓ ÁÎÄ ÔÈÅ ÍÏÕÎÔÁÉÎ ÈÅÉÇÈÔÓ ÏÆ Ȱ,ÁÎÄÓ ÏÆ 3ÅÂÁÄÅÌÈÅȱ ɉΧίΨΩɊ ɉÂÅÌÏÎÇÉÎÇ ÔÏ ÔÈÅ 

                                                                                                                                                                                

Arts; in 1918, he became a full time teacher at that Academy; in 1925, he opens an atelier on Rua Barros Lima (now Rua 
António Carneiro), in Oporto; he died in this city in 1930. 

30 Born in Vilar do Paraíso (Vila Nova de Gaia), in 1883 and dying in Oporto in 1956. He was a student of Teixeira Lopes, 
José de Brito and Marques de Oliveira. Painter, designer and watercolourist, he painted everything from landscapes to 
portraits. He was a Professor at the Oporto School of Fine Arts. As is the case with these other artists, he has works in 
ÖÁÒÉÏÕÓ ÎÁÔÉÏÎÁÌ ÍÕÓÅÕÍÓ ɉ3ÏÁÒÅÓ ÄÏÓ 2ÅÉÓȟ ÄÏ $ÏÕÒÏȟ 'ÒÞÏ 6ÁÓÃÏȣɊ ɉ3ÉÌÖÁȟ ΨΦΧΨɊȢ (Vide Catálogo 2006) 

31 Born in 1906 in Oporto, son of an employed tradesman and a Galician mother; in 1926, he became a student at the 
Oporto School of Fine Arts; in 1942, he was a guest professor at the Oporto based Infante D. Henrique industrial 
school; in 1942, he died at hiÓ ÆÁÔÈÅÒȭÓ ÈÏÍÅ ÁÔ ÎÏȢ έέΦ ÁÔ 2ÕÁ ÄÁ 6ÉÇÏÒÏÓÁȟ /ÐÏÒÔÏȢ (Vide Couto, 2005) 
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aforementioned council of &ÏÚ #ĖÁɊ  ÐÁÉÎÔÅÄ ÂÙ *ÏÁÑÕÉÍ ,ÏÐÅÓȟ ÉÎ Á ÌÅÔÔÅÒ ÔÏ ÔÈÉÓ ÁÒÔÉÓÔȡ Ȱ) ×ÅÎÔ 

ÔÈÒÏÕÇÈ 3ÅÂÁÄÅÌÈÅ ɉȣɊ .Ï×ȟ ) ÁÄÍÉÒÅ ÓÔÉÌÌ ÄÅÅÐÅÒ ÙÏÕÒ ÐÁÉÎÔÉÎÇ ÁÆÔÅÒ ÈÁÖÉÎÇ ÔÏÕÒÅÄ ÁÌÌ ÏÆ ÔÈÁÔ 

landscape from Pinhão to São João da Pesqueira and from there to Vila Nova de Foz Côa, taking 

in Sebadelhe on the way! Your work is very impressive and that I already admired greatly even 

×ÉÔÈÏÕÔ ÈÁÖÉÎÇ ÇÏÎÅ ÔÈÒÏÕÇÈ ÁÌÌ ÔÈÏÓÅ ÍÏÕÎÔÁÉÎÓȱ ɉ-ÏÒÅÉÒÁȟ ÃÉÔȢ 3ÉÌÖÁȟ ΨΦΧΨȡ άΫɊȢ )ÎÄÅÅÄȟ 

confirming this change in agricultural landscape (in the transition from cereals to vines), which 

reflects in the different mutations these places have undergone, courtesy of human action on 

the landscape, far from dampening the tourism interest in the work of art or the specific 

landscape, paradoxically may serve to boost a more creative type of tourism in which the duly 

informed tourist may imagine another landscape distinctively different to that under 

contemplation. 

Dominguez Alvarez painted, in a disturbing fashion, the city of Oporto, with its streets and 

ÔÁÖÅÒÎÓ ɉȰ$ÏÏÒ ÏÆ Á (ÏÕÓÅȱ ɉÓȢÄȢɊȟ Ȱ3ÁÎÔÏ )ÌÄÅÆÏÎÓÏȱȟ ɉÓȢÄȢɊ ȟȰ!ÄÅÇÁ ÄÏ 'ÁÌÏȱ ɉΧίΩΦɊȟ Ȱ4ÁÖÅÒÎȱ 

ɉÓȢÄȢɊȟ Ȱ2ÕÓÓÉÁÎ 4ÁÖÅÒÎȱ ɉΧίΨίɊȟ Ȱ6ÉÅ× ÆÒÏÍ ÔÈÅ #ÌïÒÉÇÏÓȱ ɉΧίΩΨɊȟ ÁÎÄ ÁÌÏÎÇÓÉÄÅ ÒÉÖÅÒÓÉÄÅ 

ɉȰ,ÁÎÄÓÃÁÐÅ ×ÉÔÈ 2ÉÖÅÒ ÁÎÄ 2ÏÃËÓȱ ɉÓȢ ÄȢɊ ÁÎÄ ÁÇÒÉÃÕÌÔÕÒÁÌ ÓÃÅÎÅÓȟ ×ÉÔÈ ÔÈÅ ÌÁÔÔÅÒ without either 

any river or people working the land. The exception in relation to this vine related theme would 

seem to be the painter of customs and habits, with Silva Porto a pioneer of Naturalism in 

Portugal, José Malhoa
32
Ȣ 4ÈÅ ÁÕÔÈÏÒ ÏÆ Ȱ&ÁÄÏȱ ÁÎÄ Ȱ/Î 2ÏÕÔÅ ÔÏ ÔÈÅ 0ÉÌÇÒÉÍÁÇÅ &ÅÓÔÉÖÁÌȱ at the 

end of the 19
th

 ÃÅÎÔÕÒÙ ÐÁÉÎÔÅÄ Ȱ4ÈÅ 'ÒÁÐÅ (ÁÒÖÅÓÔȱȟ Á ×ÏÒË ÄÅÐÉÃÔÉÎÇ ÒÕÒÁÌ ÁÃÔÉÖÉÔÉÅÓ ÅÖÅÎ ×ÈÉÌÅ 

not knowing either which location is under portrayal or where the painting itself actually is. 

Another of the artists ×ÈÏȟ ÌÉËÅ -ÁÌÈÏÁȟ ×ÁÓ ÎÏÔ ÂÏÒÎ ÉÎ /ÐÏÒÔÏ ÂÕÔ ×ÈÏ ȰÐÒÏÍÏÔÅÄȱ ÔÈÅ 

Douro region was Falcão Trigoso (Lisbon, 1879 - ,ÉÓÂÏÎȟ ΧίΫάɊȟ ×ÉÔÈ ÈÉÓ ×ÏÒË Ȱ/ÕÒ ,ÁÄÙ ÏÆ 

3ÁÌÔÏȱȟ ÐÁÉÎÔÅÄ ÉÎ 2ÉÏ 3ÏÕÓÁȟ Á ÔÒÉÂÕÔÁÒÙ ÏÎ ÔÈÅ ÒÉÇÈÔ ÂÁÎË ÏÆ ÔÈÅ ÒÉÖÅÒ $ÏÕÒÏȢ )Î ÔÈÉÓ ÐÌÁÃÅȟ ÔÈÅÒÅ 

is a Chapel dedicated to Our Lady of Salto about whom there is a legend interrelated with the 

miracle that she is said to have made. In the following generations, we also come across Lima de 

Freitas
33

 who, in his Neo-Realist phase, illustrated the work Blood Grape Harvest (1949), the third 

volume in the Port-Wine Cycle by Alves Redol (1911-1996), which also includes the works Closed 

Horizon (1949) and The Men and the Shadows (1953)
34

.   

                                                                 

32 José Vital Branco Malhoa was born in 1855 in Caldas da Rainha and died in Figueiró dos Vinhos in 1933. He studied at 
the Royal Academy of Fine Arts in Lisbon. (Vide França, 1985) 

33 José Lima de Freitas was born in Setúbal in 1927 and died in Lisbon in 1998. He was an illustrator and opted in a first 
phase for Neo-Realism before later work demonstrated his Surrealism influences. 

34 In our research on grape harvesting in the region, we ÁÌÓÏ ÕÎÓÕÃÃÅÓÓÆÕÌÌÙ ÒÅÖÉÓÉÔÅÄ ÔÈÅ #ÈÉÁÄÏ -ÕÓÅÕÍȭÓ ɉΨΦΦΦɊ 
retrospective catalogue of the great landscape painter from Lisbon, João Cristino da Silva (1829-1877), who was in 
Oporto in 1865 for the International Exposition in Palácio de Cristal. 
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Of the catalogues that we surveyed, there were references to three retrospective exhibitions, 

among others, of the artist Júlio Pomar
35

, in keeping with the period the artist was associated 

with Neo-Realism, the 1940s and 1950s, specifically: Pomar, Autobiography (2004); Júlio Pomar 

and the Neo-Realist Experience (2008); Júlio Pomar, Works from the Millenium BCP Collection 

(2015); with the latter two containing some references to the paintings/murals done for the 

Batalha Cinema between 1946-ΧίΪέȢ )Î ÔÈÅ ΨΦΦή ÃÁÔÁÌÏÇÕÅȟ ÉÎ ÈÉÓ Ȱ3ÔÕÄÙ ÆÏÒ ÔÈÅ "ÁÔÁÌÈÁ #Énema 

ÆÒÅÓÃÏȱ ɉΧÓÔ ÖÅÒÓÉÏÎȟ Χί46: 94), there are clear references to vine related activities, including men 

carrying the baskets of harvested grapes. 

 

4.2. The Cinema of Manoel de Oliveira  

 

Aware of the importance of artistic works to candidacies to world heritage, we should 

correspondingly incorporate the contributions made by the Seventh Art. Inevitably included 

among the elites of cinema is the Portuguese filmmaker Manoel de Oliveira (1908-2015), with his 

entire career at the national and the international level involving the exporting of images of 

Oporto, his city of birth, and the landscapes of the river Douro out to the American or broader 

European worlds. 

In 1993, he filmed Vale Abraão, based on the similarly named novel by Agustina Bessa-Luís 

(1991)
36

 about the Douro. Set on the Quinta da Pacheca estate, amidst the vine covered slopes 

ÏÆ ÔÈÅ $ÏÕÒÏȟ ÔÈÅ ÐÁÉÎÔÅÒ 'ÒÁëÁ -ÏÒÁÉÓ ÁÆÆÉÒÍÅÄ ÁÓ ÒÅÇÁÒÄÓ ÔÈÅ ÆÉÌÍȡ Ȱ) ÍÁÒÖÅÌ ÁÔ ÔÈÅ ÌÁÎÄÓÃÁÐÅÓ 

ÏÆ ÔÈÅ $ÏÕÒÏȢ ! ÆÉÌÍ ÔÈÁÔ ÉÓ ÔÈÅ ÅØÁÌÔÁÔÉÏÎ ÏÆ ÌÉÆÅ ÁÎÄ ÄÅÁÔÈȱ ɉ*. ΨΦΦήȡ έɊȢ In turn, the writer 

!ÍÁÄÅÕ "ÁÐÔÉÓÔÁ ÄÅÄÉÃÁÔÅÄ ÔÏ ÔÈÅ ÄÉÒÅÃÔÏÒ ÁÎÄ ÈÉÓ ÆÉÌÍ ÔÈÅ ÐÏÅÍ Ȱ-ÁÎÏÅÌ ÄÅ /ÌÉÖÅÉÒÁȢ /Î Á 

sequence from Vale Abrãoȱ ɉΨΦΦΧȡ ΨΧΫɊȢ 4ÈÉÓ ÆÉÌÍ ×ÁÓ ÓÈÏ×Î ÁÔ ÔÈÅ &/,)/ &ÅÓÔÉÖÁÌ ɉΨΦΧΫɊȟ ÉÎ 

Óbidos. 

 

 

 

                                                                 

35 Júlio Pomar (Lisboa, 1926 -). In 1947, Cinema Batalha, in Oporto, was inaugurated with its largest fresco unfinished 
given that Pomar was under arrest. Following a hostile campaign, the mural paintings (the mural stretched over 100 
square metres), commissioned from Pomar, were removed in 1948 on the orders of the Estado Novo regime 
(1926/1933 - 1968/1974). In 1946, he was sacked by the Oporto School of Fine Arts for having participated in student 
protests against the Salazar dictatorship (2014: 84-86). 

36 As Almeida sÔÁÔÅÓȡ Ȱ/Æ ÔÈÅ ΩΨ ÆÕÌÌ ÌÅÎÇÔÈ ÆÅÁÔÕÒÅ ÆÉÌÍÓ ÔÈÁÔ ÍÁËÅ ÕÐ ÈÉÓ ÃÁÔÁÌÏÇÕÅȟ Á ÈÁÌÆ ÆÉÎÄ ÔÈÅÉÒ ÏÒÉÇÉÎÓ ÉÎ ÌÉÔÅÒÁÒÙ 
works. However, like no other writer, he cultivated the proximity he established with Agustina-Bessa-Luís. In total, this 
novel writer made her mark on seven films, including Francisca (1981), Vale Abraão and The ConventȢȱ ɉ*. !ÌÍÅÉÄÁȟ 
2008: 12) 
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5. Final Reflections 

 

In the 1940s, as regards the external communications of the region and the role of the train, 

!ÌÖÅÓ 2ÅÄÏÌ ÒÅÃÁÌÌÅÄȡ Ȱ!ÎÏÔÈÅÒ ÌÉÆÅ ÈÁÓ ÁÒÒÉÖÅÄ ÉÎ ÔÈÅ $ÏÕÒÏȢ 4ÈÅÒÅ ÁÒÅ ÔÒÁÖÅÌÌÉÎÇ ÔÒÁÄÅÒÓȟ 

prostitutes, thieves, technicians and tourists, a totally different humanity. Those who were living 

ÔÈÅÒÅ ÆÅÅÌ ÏÐÐÒÅÓÓÅÄ ÁÓ ÉÆ ÔÈÅÙ ÈÁÄ ÈÁÄ ÔÈÅÉÒ ÈÏÍÅÓ ÉÎÖÁÄÅÄ ÁÎÄ ×ÉÓÈÅÄ ÔÏ ÅØÐÅÌ ÔÈÅÍ ɉȣɊ )Î 

ÃÁÍÅ ÁÌÌ ÔÈÅ ÖÉÃÅÓ ɉȣɊ 3ÈÁÒÅÓ ÁÎÄ ÃÏÍÐÁÎÉÅÓ ÁÒÒÉÖÅÄ ÁÌÏÎÇ ×ÉÔÈ ÔÈÅ ÂÁÎËȢ )Î ÃÁÍÅ 5ÓÕÒÙ ÁÎÄ 

Letters. Getting off the train came Sealed 0ÁÐÅÒ ÁÎÄ ÔÈÅ 4ÁØ )ÎÓÐÅÃÔÏÒȱ ɉ2ÅÄÏÌȟ ÃÉÔȢ 0ÉÎÔÏ ÄÁ 

Costa, ibidem: 47)
37

. Almost immutable in its flows, despite the dams and dikes, the Douro 

continues unstoppably to form part of one of the phenomena of longa duration that Braudel told 

us about, resisting any and all mutations to human tastes and fashions. 

However, nothing prevents, and this is here our goal, dynamically boosting the tourism of 

this region through taking as our point of departure the literary texts alongside references to the 

artists, especially the pictorial. These may trigger the motives and interests in visiting the other 

tourism infrastructures such as the museums, in particular the Soares dos Reis Museum, in 

Oporto or the Museum of the Douro, in Peso da Régua. Hence, tourism agencies might develop 

literary tourism itineraries that not only present the region from the vineyard and wines point of 

view but also include the reading (in Portuguese or in other languages) to tourists (national and 

international) of extracts from the authors and their works such as, and for example, those 

referenced above. The guides, specialised in tourism information, who frequently accompany 

trips by coach and minibus parties, would have to develop these skills in terms of knowing how 

to interact with the literary texts, works of art and films that form part of the cultural heritage of 

a country, its surrounding environment in this and in other geographic contexts. On the cruise 

ships or the tourist trains might also serve as venues to convey this means of looking at the 

landscape. As is widely known, there are already literary and artistic circuits and itineraries (in 

urban and rural zones) incorporating visits to the House-Museums of writers and artists that 

have had their lives influenced by the surroundings or places that they refer to in their works. 

Through safeguarding such heritage emerges the value of difference, a stance in the battle 

against the ever advancing homogenisation. The attention paid to history and to the tangible 

and intangible heritage, as factors enhancing the tourist experience, testify to this and ranging 

from the restoration of water mills to historic city centres, Minho and Mediterranean 

gastronomy through to Fado and Alentejan Cante. Similarly, the landscape and nature have 

                                                                 

37 Alves Redol (1911 - 1969), in his period known as the Port-Wine Cycle, dedicated three novels to Oporto, to the Douro, 
and to Alto Douro and harvesting the grapes: Closed Horizon, The Men and the Shadows and Grape Blood Harvest.  
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become increasingly valued in attempts to ensure their preservation within the framework of the 

struggle to halt the environmental and human risks that may lead to their break-up. 

Without a doubt, this region, alongside other areas, including the surrounding cities and 

towns, given the richness of its landscapes, features great potential for tourism development 

correspondingly also reflected and confirmed by some of the already diverse initiatives that have 

already taken place with some referenced over the course of this article in addition to others 

associated with the Arts (with the Rupestrian ancestral art of Foz Coa as its flagship landmark). 

They are nevertheless all potential sites for the attentions of artistic and literary itineraries. 

These would come alongsiÄÅ ÇÁÓÔÒÏÎÏÍÉÃ ÉÔÉÎÅÒÁÒÉÅÓ ɉÔÈÅÒÅ ÁÒÅ ȰÍÅÎÕÓȱ ÔÈÁÔ ÁÒÅ ÄÅÓÃÒÉÂÅÄ ÁÎÄ 

proposed in the very works of writers), religious (also referenced in works by the aforementioned 

authors such as Torga; with a guide to the religious heritage already in publication Douro 

Religioso, Pereira, 2011); or the built and intangible heritage (broadly described/registered in 

many of the works of these writers and painters). As tourism should not be molecular in 

structure, these all constitute contributions that may be drawn upon to collectively continue the 

development of tourism in Alto Douro Vinhateiro and in Portugal. 
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Abstract: 

Within the major role, the tourism industry is taking in sustaining and enhancing growth in 

economies all around the world, the cultural segment deserves a particular look as, in most 

cases, it is playing a leading role. This has to do with the idea of touÒÉÓÔÓȭ ÖÉÓÉÔÓ ÁÓ Á ÍÅÍÏÒÁÂÌÅ 

happening and an authentic experience and relates to the psychological dimension of tourist 

demand. This study investigated the motivation behind the choice of a cultural/heritage 

destination, and particularly a World Heritage Site (WHS). Taking the case of Guimarães, the 

ÓÔÕÄÙ ÉÎÑÕÉÒÅÄ ÏÎ ÔÈÅ ÔÏÕÒÉÓÔÓȭ ÍÏÔÉÖÁÔÉÏÎÓ ÁÎÄ ÐÅÒÃÅÉÖÅÄ ÁÔÔÒÉÂÕÔÅÓ ÏÆ ÔÈÅ ÃÉÔÙ ÔÏ ÃÏÎÃÌÕÄÅ ÏÎ 

the level of satisfaction tourists get from their visits and the destination attributes. The 

methodology used in this research had a quantitative nature, based on a self-administered 

survey applied to 325 tourists who visited Guimarães during 2015. In that analytical approach, 

tourists were organised according to their main visit motivation, i.e., if they were mainly 

motivated by visiting a World Heritage Site or by other reasons. An interesting result was that 

despite WHS visitors reporting higher satisfaction levels, the other type of visitors want to return 

in greater numbers. The study concluded that the destination is performing well, but is suffering 

from not having a consolidated image in the market. Looking at these and other results 

ÏÂÔÁÉÎÅÄȟ ÓÅÖÅÒÁÌ ÒÅÃÏÍÍÅÎÄÁÔÉÏÎÓ ×ÅÒÅ ÍÁÄÅ ÔÏ ÉÎÃÒÅÁÓÅ ÔÏÕÒÉÓÔÓȭ ÓÁÔÉÓÆÁÃÔÉÏÎ ÖÉÓ-à-vis the 
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destination, by mainly addressing the strategy to be used in advertising the set of products and 

services it can provide to visitors. 

 

Keywords: Heritage Tourism; Cultural Tourism; Destination Attributes; 4ÏÕÒÉÓÔÓȭ 3ÁÔÉÓÆÁÃÔÉÏÎ; Guimarães 

 

Resumo: 

Considerando o papel crescente que a indústria do turismo tem vindo a desempenhar no 

crescimento das economias em todo o mundo, o segmento cultural merece uma atenção 

especial. Esta importância deriva da ideia de os turistas visitarem e vivenciarem acontecimentos 

memoráveis e experiências autênticas, e está relacionada com a dimensão psicológica da 

procura turística. Este estudo investigou a motivação da escolha de um destino 

cultural/patrimonial e particularmente um local classificado como Património Mundial (WHS). 

Tomando o caso de Guimarães, o estudo analisou as motivações dos turistas e os atributos 

percebidos da cidade para concluir sobre o nível de satisfação dos turistas relativamente à visita 

e aos atributos do destino. A metodologia utilizada neste estudo foi de caráter quantitativo, com 

base num questionário autoadministrado aplicado a 325 turistas que visitaram Guimarães 

durante o ano de 2015. Na abordagem analítica realizada, os turistas foram organizados em dois 

grupos, de acordo com a motivação da visita principal, ou seja, se escolheram Guimarães por se 

tratar de um local classificado como Património Mundial (um grupo) ou por outras razões (outro 

grupo). Um resultado interessante foi que, apesar de o grupo que escolheu Guimarães por ser 

Património Mundial reportar maiores níveis de satisfação, o outro grupo de visitantes deseja 

retornar em maior número. O estudo concluiu que o destino está a desenvolver-se bem, mas 

ressente-se de não ter uma imagem consolidada no mercado. Analisando estes e outros 

resultados obtidos, várias recomendações foram feitas para aumentar a satisfação dos turistas 

em relação ao destino, principalmente ao nível da estratégia a ser utilizada na publicidade 

relativa aos produtos e serviços que pode oferecer aos visitantes. 

 

Palavras-chave: Turismo Patrimonial; Turismo Cultural; Características do Destino; Satisfação dos Turistas; 

Guimarães 
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Resumen: 

Considerando el creciente papel que la industria del turismo ha desempeñado en el 

crecimiento de las economías de todo el mundo, el segmento cultural merece una especial 

atención. Esta importancia se deriva de la idea de que los turistas visiten y vivan acontecimientos 

memorables y experiencias auténticas, relacionada con la dimensión psicológica de la búsqueda 

turística. En este estudio se investigó la motivación de la selección de un destino 

cultural/patrimonial, y particularmente de un lugar clasificado como Patrimonio Mundial (WHS). 

En este trabajo se ha seleccionado el caso de Guimarães. En este estudio se analizaron las 

motivaciones de los turistas y los atributos percibidos de la ciudad, con el fin de obtener las 

conclusiones sobre el nivel de satisfacción de los turistas en relación a la visita y a los atributos 

del destino. La metodología utilizada en este estudio fue de carácter cuantitativo, en base a un 

cuestionario auto-administrado aplicado a 325 turistas que visitaron Guimarães durante el año 

2015. En el abordaje analítico, los turistas se dividieron en dos grupos, de acuerdo con las 

motivaciones principales de la visita, es decir, si estos escogieron Guimarães por tratarse de un 

lugar clasificado como Patrimonio Mundial (un grupo) o bien si estos escogieron la ciudad por 

otras razones (otro grupo). Como resultado destacado a resaltar en este estudio se obtiene que, 

a pesar de que el grupo que escogió Guimarães por ser Patrimonio Mundial reporta mayores 

niveles de satisfacción, el otro grupo de visitantes manifiesta mayor interés por regresar. El 

estudio concluye que, el destino evoluciona de forma adecuada, sin embargo no tiene una 

imagen consolidada en el mercado. Analizando estos y otros resultados obtenidos, se recogieron 

en la investigación varias recomendaciones, con el fin de aumentar la satisfacción de los turistas 

en relación al destino, principalmente orientados a la estrategia que debe ser utilizada en el 

ámbito de la publicidad, relativa a productos y servicios que se pueden ofrecer a los visitantes. 

 

Palabras Clave: Turismo Patrimonial; Turismo Cultural; Características del Destino; Satisfacción de los 

Turistas; Guimarães 

 

1. Introduction  

 

Heritage tourism has been pointed out as one of the most ancient forms of tourism 

(Timothy, 2011). Nowadays, motivations to visit a destination are very diverse and can range 

from the desire to get an educational experience from a cultural destination to just use some 

free time. 
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Nevertheless, there is still some controversy around the concepts of heritage and cultural 

tourism in terms of separating one from the other. This article refers to the debate on the issue 

later in the review of the literature. In this chapter, it makes use of both concepts; as the authors 

conceive it, heritage tourism is a segment of cultural tourism. 

4ÈÅ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ÔÏÕÒÉÓÔÓȭ ÐÅÒÃÅÐÔÉÏÎÓ ÏÆ Á ÈÅÒÉÔÁÇÅ ÄÅÓÔÉÎÁÔÉÏÎ ÁÎÄ ÔÈÅ ÍÏÔÉÖÁÔÉÏÎ 

behind choosing to visit such a site are essential keys to developing successful marketing 

strategies to promote and position the destination. This chapter addresses the motivations of 

ÔÏÕÒÉÓÔÓ ÔÏ×ÁÒÄÓ ÖÉÓÉÔÉÎÇ 'ÕÉÍÁÒÞÅÓ ÁÎÄ ÔÈÅ ÐÅÒÃÅÉÖÅÄ ÁÔÔÒÉÂÕÔÅÓ ÏÆ ÔÈÅ ÃÉÔÙȢ 4ÈÅ ÉÓÓÕÅ ÏÆ ÖÉÓÉÔÏÒÓȭ 

general satisfaction was also inquired in the survey of 325 visitors taken during 2015. 

The number of studies conducted in Portugal on the aforementioned issues is still quite 

scarce, and those focusing on heritage tourism destinations are even scarcer (Remoaldo et al., 

2014). This empirical investigation adds knowledge on the issue by contrasting the motivation of 

cultural/heritage tourists ×ÉÔÈ ÔÈÅ ÏÎÅÓ ×ÈÏ ÄÏÎȭÔ ÅÌÅÃÔ ×ÏÒÌÄ ÈÅÒÉÔÁÇÅ ÓÉÔÅÓ ÁÓ Á ÐÒÉÍÁÒÙ 

destination but have contact with them when they do their touring through a set of neighbour 

cities or choose to visit them with other attributes of the destination as main motivations. 

&ÒÏÍ ÔÈÁÔȟ ÔÈÅ ÑÕÅÓÔÉÏÎÉÎÇ ÏÆ ÔÈÅ ÖÉÓÉÔÏÒÓȭ ÓÁÔÉÓÆÁÃÔÉÏÎ ÍÁËÅÓ ÓÅÎÓÅ ÔÏ ÂÅ ÒÁÉÓÅÄȡ ÄÏ ÔÈÅ 

tourists who are heritage motivated tend to express a satisfaction level greater towards a 

heritage destination than the other visitors? Do those visitors often tend to return to the 

destination? Is there a case for committing the promotion strategy more toward the capture of a 

larger segment of those visitors or is it more rewarding investing in attracting other segments of 

tourists, even if heritage or culture comes as only a second or third motive?  

Inquiring on the strategy of the destination does not assume that there is a case for changing 

the destination image, and surely not in the case of Guimarães. In this regard, the authors 

believe that the most sustainable strategy to be followed by any tourism destination has to rely 

on its endogenous resources and singularity. Just in this way can it differentiate from the 

competitors and offer visitors an authentic experience. 

In the remaining part, this chapter is organised in four sections along with final conclusions 

and recommendations. The first section briefly reviews the criteria taken into account by 

UNESCO to classify Guimarães as a World Heritage Site (WHS). A literature review on the 

ÃÏÎÃÅÐÔ ÏÆ ÃÕÌÔÕÒÁÌ ÄÅÓÔÉÎÁÔÉÏÎ ÁÎÄ ÏÎ ÔÏÕÒÉÓÔÓȭ ÍÏÔÉÖÁÔÉÏÎÓ ÔÏ×ÁÒÄÓ ÖÉÓÉÔÉÎÇ ÔÈÏÓÅ ÓÉÔÅÓ ÉÓ 

ÐÒÅÓÅÎÔÅÄ ÉÎ ÔÈÅ ÓÅÃÏÎÄ ÓÅÃÔÉÏÎȢ 4ÈÅ ÉÓÓÕÅ ÏÆ ÔÏÕÒÉÓÔÓȭ ÓÁÔÉÓÆÁÃÔÉÏÎ ÉÓ addressed as well in that 

section. In the third section, the analytical methodology used is presented as well as a summary 

description of the city that is the object of analysis. The 4th section is devoted to the results of 
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the empirical study conducted and its discussion. The last section presents the study conclusions 

and policy recommendations. 

 

2. Guimarães ɀ A UNESCO World Heritage Site 

 

The convention concerning the protection of the World Cultural and Natural Heritage was 

signed in Paris in November, 1972 (UNESCO, 1972). It is an international agreement through 

×ÈÉÃÈ ÎÁÔÉÏÎÓ ÊÏÉÎ ÔÏÇÅÔÈÅÒ ÔÏ ÃÏÎÓÅÒÖÅ Á ÃÏÌÌÅÃÔÉÏÎ ÏÆ ÔÈÅ ×ÏÒÌÄȭÓ ÔÉÍÅÌÅÓÓ ÔÒÅÁÓÕÒÅÓ ɉ$ÒÏÓÔȟ 

1996; Pedersen, 2002). Its goal was to encourage identification, protection and preservation of 

cultural and natural heritage around the world that was considered to be of outstanding value to 

humanity (Arezki et al., 2009). Many outstanding monuments make part of the list certified by 

UNESCO and each of them can be seen as a unique contribution to the human history (Li et al., 

2008). 

The certification by UNESCO is important as it states their universal recognition and 

remembers that sites can be important sources of tourism affluence. This certification makes 

more visible the classified site (it increases its international visibility) and acts as a significant 

incentive to turn it more attractive, that is, enhances the investment in its preservation (Drost, 

1996; Arezki et al., 2009). To acquire the designation of a World Heritage Site is quite desired 

and is seen as a mean of attracting tourists (Li et al., 2008; Landorf, 2009).  

At present, Portugal has 15 sites that were certified by UNESCO. This corresponds to 1.5% of 

the whole patrimony certified by UNESCO up to the beginning of 2016. 14 of them have a 

cultural nature (UNESCO, 2016) and the Historic Centre of Guimarães (Northwest of Portugal) is 

one of them and had its certification in December, 2001 (Figures 1 and 2). 
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Figure 1. View of the Historic Centre of Guimarães 

Source: Photo provided by Guimarães Turismo from Municipality Council at 07/11/2016 

 

 

 

Figure 2.  View of the statue of the first King of Portugal and of the Paços do Duque de Bragança 

Source: Photo provided by Guimarães Turismo from Municipality Council at 07/11/2016 

 

Guimarães is a place of deep symbolic meaning and reveals a strong cultural identity. Its 

main attributes are the historical and cultural elements, especially those located in its historic 

city centre. The city centre has only 121 hectares with 5.3% of the total area of the town 

(Atlante, 2005).  

Several criteria were taken into account in the classification by UNESCO of the historic 

centre of Guimarães as a World Heritage Site. Among them, UNESCO pointed out the close 

relationship of the city to the birth of Portugal as an independent state in the 12th century and to 

the emergence of Portuguese as an autonomous language. It noted that the high level of 
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preservation of the buildings in the old city (particularly from the 15
th

 to the 19
th

 century) is an 

authentic example of the evolution of a medieval settlement into a modern town. Finally, it 

valued its rich building typology, which exemplifies the development of Portuguese architecture 

from the 15
th

 to the 19
th

 century. Some specialised building techniques developed there in the 

Middle Ages were transmitted to the Portuguese colonies in Africa and the New World, 

becoming their typical features (Comissão Nacional da UNESCO, 2014; UNESCO, 2016). 

The certification of the historical centre of Guimarães was a key factor behind the emergence 

of the city as a tourism destination, that is, a destination endowed with a cultural/heritage 

nature. In this regard, it is useful to underline that cultural tourism is, no doubt, the main 

motivation to choose visiting Guimarães. As proposed by Pedersen (2002), this tourism segment 

is associated with visiting historical, artistic and scientific or heritage attractions. 

 

3. Cultural and Heritage tourism and Visiting Motivations  

 

3.1 Cultural and heritage tourism 

 

Even though heritage tourism has been done over many centuries, there is not yet a 

complete consensus on its definition. It is difficult to separate heritage tourism from cultural 

tourism. Frequently, these two terms have been used as two separate ones even if related, but 

somehow they represent, as stated by Timothy (2011) an overlapping phenomena. The authors 

share this view as the overlapping area of the two concepts is greater than the divergent one. 

Concerning cultural tourism, Besculides et al. (2002) considered it in a broader sense, 

focusing on visiting historical or archaeological sites, involvement in community festivals, 

watching traditional dances and ceremonies, or merely shopping for handcrafted art. More 

recently, Timothy (2011), following what researchers have found during the last decades, stated 

that cultural tourism is a more modern concept of tourism than heritage tourism. It refers to 

people that visit and participate in living cultures, including several contemporary elements of 

modern culture such as contemporary art or music. Remoaldo et al. (2014) highlighted that 

cultural tourism is a segment of the tourism industry that places special emphasis on heritage 

and cultural attractions. Along with Secondi et al. (2011), these authors have called attention to 

this is one of the fastest tourism growing segments in the world.  

Richards (1997) highlighted that it includes all movements of people that visit specific cultural 

attractions, like heritage sites, arts, drama and cultural manifestations, outside their usual place 

of residence. To Richards and Munsters (2010), cultural tourism is concerned with cultural 
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experiences. In recent years, the search for cultural experiences has become one of the main 

motivations to travel. 

Some factors have contributed to the fast increase in cultural tourism, such as the new 

middle class with higher education levels and income (Richards, 1996). This came along with the 

changes that occurred over time in working conditions and in the expectations about holidays. 

Visitors became more demanding in their holiday and tended to include more cultural elements 

(Remoaldo et al., 2014). In this regard, Ritchie and Hudson (2009) and Yankholmes and 

Akyeampong (2010) highlighted tourists` desires to experience other cultures in multiple forms 

and the need of getting authentic and memorable experiences.  

As noted by OECD (2009), creative activities and intangible heritage must be also added to 

the concept of cultural tourism. Russo and Van der Borg (2002) underlined that the cultural 

experience has to be viewed as a holistic process.  

Some authors tried to differentiate cultural from heritage tourism (e.g., Pedersen, 2002; 

Goh, 2010; Timothy, 2011). Following Pedersen (2002: 24), heritage tourism can be viewed as 

ȰɉȣɊ Á ÂÒÏÁÄ ÃÁÔÅÇÏÒÙ ÔÈÁÔ ÅÍÂÒÁÃÅÓ ÂÏÔÈ ÅÃÏ-tourism and cultural tourism, with an emphasis 

ÏÎ ÃÏÎÓÅÒÖÉÎÇ ÎÁÔÕÒÁÌ ÁÎÄ ÃÕÌÔÕÒÁÌ ÈÅÒÉÔÁÇÅȢȱ )Ô ÃÁÎ ÂÅ ÓÅÅÎ ÁÓ ȰɉȣɊ Á ÃÁÔÅÇÏÒÙ ÏÒ ÍÁÒËÅÔ 

segment that includes visits to historic sites, museums and art galleries, and exploring national 

ÁÎÄ ÆÏÒÅÓÔ ÐÁÒËÓȱȢ 'ÏÈ ɉΨΦΧΦɊ ÁÌÓÏ ÓÅÅÍÓ ÔÏ ÆÏÌÌÏ× ÔÈÅ ÓÁÍÅ ÐÅÒÓÐÅÃÔÉÖÅȟ ÉÎÃÌÕÄÉÎÇ ÉÎ ÉÔ ÖÉÓÉÔÉÎÇ 

built, cultural and natural arenas such as national parks. For some researchers (e.g., Pedersen, 

2002), this kind of tourism is worried with environmental issues and tends to favour minimal 

environmental impacts. But others that use the concept of cultural tourism (e.g., Secondi et al., 

2011) underlined that cultural tourism has highly encouraged the preservation of the 

environment and the historical and artistic heritage, following a developing path contradicting 

the one of mass tourism. 

Even Timothy (2011: 5) agrees that the elements that can be highlighted in cultural tourism 

also have meaning in herÉÔÁÇÅ ÔÏÕÒÉÓÍȡ Ȱ#ÁÓÕÁÌ ÏÂÓÅÒÖÅÒÓ ÏÒ ÓÅÒÉÏÕÓ ÈÏÂÂÙÉÓÔÓ ȬÃÏÎÓÕÍÉÎÇȭ ÌÉÖÉÎÇ 

and built culture in rural or urban contexts and their own personal experiences, including 

education and cultural edification, are an important part of the heritage tourism experienceȢȱ 

Covering so many activities and territory attributes and keeping so much in common with 

other tourism segments, it is hard to define either cultural or heritage tourism. Can the 

motivations of the visitors help in the clarification of this issue or should one conclude that it is 

unlikely to come to consensual definitions of cultural and heritage tourism? One can, of course, 

do as Timothy (2011) and use the two concepts, indistinctly. 
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3.2 Motivations of visiting a World Heritage Site and profile of visitors 

 

Why does someone visit a destination? A desire to enhance his/her own cultural knowledge 

or mainly for spending some free time?  

Since the 1960s, the literature has been concerned with tourism motivation as it is 

fundamental to understanding tourist behaviour (Li et al., 2015). Even so, it was in the 1970s that 

researchers began evaluating tourism motivations using factors associated with the individuals 

and their context, and with the supply turned available by the destinations. The so-ÃÁÌÌÅÄ ȰÐÕÓÈ 

and ÐÕÌÌȱ ÆÁÃÔÏÒÓ ÁÒÅ ÏÎÅ ×ÁÙ ÏÆ ÍÁÔÅÒÉÁÌÉÚÉÎÇ ÔÈÏÓÅ Ô×Ï ÅÓÓÅÎÔÉÁÌ ÄÉÍÅÎÓÉÏÎÓ ÂÅÈÉÎÄ ÔÈÅ 

ÄÅÃÉÓÉÏÎ ÏÆ ÍÁËÉÎÇ Á ÔÏÕÒÉÓÔ ÖÉÓÉÔ ÁÎÄ ÃÈÏÏÓÉÎÇ Á ÄÅÓÔÉÎÁÔÉÏÎȢ 4ÈÅ ÆÉÒÓÔ ȰÐÕÓÈȱ ÉÓ ÔÈÅ ÏÎÅ ÔÈÁÔ 

takes the tourist to decide to travel and has to do with personal and/or social status of 

ÉÎÄÉÖÉÄÕÁÌÓȢ 4ÈÅ ÓÅÃÏÎÄ ȰÐÕÌÌȱ ÉÓ ÁÎ ÏÕÔÓÉÄÅ ÆÏÒÃÅ ÔÈÁÔ ÉÓ ÅÍÂÏÄÉÅÄ ÉÎ ÔÈÅ ÁÔÔÒÉÂÕÔÅÓ ÏÆ Á ÐÁÒÔÉÃÕÌÁÒ 

destination, which exert an attraction (stronger or weaker) on the visitor, are decisive in his/her 

choice, and that acts through the perception that the potential visitor keeps of the destination 

(Dias, 2009; Mendes and Vareiro, 2013). 

#ÒÏÍÐÔÏÎ ɉΧίέίɊ ÉÄÅÎÔÉÆÉÅÄ ÓÅÖÅÎ ȰÐÕÓÈȱ ÆÁÃÔÏÒÓ ÁÎÄ Ô×Ï ȰÐÕÌÌȱ ÆÁÃÔÏÒÓȢ !Ó ÐÕÓÈÉÎÇ ÆÁÃÔÏÒÓȟ 

he listed escape to the routine environment, exploring new environments, self-evaluation, 

relaxation, prestige, return to the origins, and strengthening of family ties and facilitation of 

social interaction. The pull factors are novelty and training/learning. 

4ÏÄÁÙȟ ÔÈÉÓ ȰÐÕÓÈ ÁÎÄ ÐÕÌÌȱ ÍÏÄÅÌ ÉÓ ÓÔÉÌÌ ÇÅÎÅÒÁÌÌÙ ÁÃÃÅÐÔÅÄ (e.g., Mohamed and Othman, 

2012; Li et al., 2015). It presupposes a distinction among the different factors that determine in 

each individual the need to leave his/her usual environment through the journey (push), and the 

attributes identified in the destinations that serve as an attractive force, encouraging individuals 

to do the trip (pull). So while the first ones are contexts/environments that predispose the 

individual to visit some destination and can explain the desire of satisfying the need felt, the 

ÓÅÃÏÎÄ ÏÎÅÓ ÈÁÖÅ ÔÏ ÄÏ ×ÉÔÈ ÔÈÅ ÄÅÓÔÉÎÁÔÉÏÎ ÁÎÄ ÉÔÓ ÁÔÔÒÉÂÕÔÅÓ ÔÈÁÔ ÉÎÄÕÃÅ ÔÈÅ ÉÎÄÉÖÉÄÕÁÌ ȰÔÏ ÓÔÁÙ 

away from the recreation areaȱ ɉ-ÏÈÁÍÅÄ ÁÎÄ /ÔÈÍÁÎȟ ΨΦΧΨ: 176). 

Li et al. (2015), using what was called a sociologist perspective (Wang, 2000), highlighted that 

motivation must be faced in a broad context using global structures and social changes. Using 

this kind of approach, one can not only consider bio- or psychogenesis in the individual. Instead, 

ÉÔ ÉÓ ÍÁÉÎÌÙ ȰɉȣɊ Á ÍÁÔÔÅÒ ÏÆ ÓÏÃÉÏÇÅÎÅÓÉÓ ÁÔ ÔÈÅ ÌÅÖÅÌÓ ÏÆ ÓÏÃÉÅÔÙ ÁÎÄ ÃÕÌÔÕÒÅȱ ɉ,É et al., 2015: 36). 

Due to that, any changes in the global environment can influence the needs and desires of 

individuals and determine their motivations.  
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This leads to modern life, which begins in the home environment and continues in different 

environments during the day and week. The fragmentation of daily life and its relationships is a 

feature of society. The relationships became more fragmented and can result in anomie 

ɉÆÏÌÌÏ×ÉÎÇ ÔÈÅ ÐÅÒÓÐÅÃÔÉÖÅ ÏÆ $ÕÒËÈÅÉÍ ÉÎ ÔÈÅ ΧίέΦÓɊ ÉÎ ÐÅÏÐÌÅȭÓ ÌÉÖÅÓȢ 4ÈÉÓ ÃÁÎ ÆÏÒÃÅ Á ÐÅÒÓÏÎ ÔÏ 

feel the need for escaping from his/her home environÍÅÎÔ ÁÎÄ ȰɉȣɊ ÓÅÅË ÁÕÔÈÅÎÔÉÃÉÔÙ ÁÎÄ ÓÅÌÆ-

enhancement at a destination, through the experience of the products, services and facilities 

ÐÒÏÖÉÄÅÄ ÔÈÅÒÅȱ ɉ$ÁÎÎȟ ΧίήΧȟ ÃÉÔÅÄ ÂÙ ,É et al., 2015). So, one can state that nowadays, the 

search for releasing from stress and gaining a positive psychological effect is understandable. On 

the other side, the behaviour of tourists has become more and more sophisticated and it is 

difficult to identify their motivations. 

When speaking about cultural and heritage tourism, what kind of motivations must one look 

at? When dealing with a World Heritage Site, are the motivations different? 

Do the cities declared by UNESCO as World Heritage Sites have an outstanding tourist 

competitive advantage over the ones not benefiting from such a label?  The answer is probably 

ȰÙÅÓȱȟ ÁÓ ÄÅÓÔÉÎÁÔÉÏÎÓ ÁÒÅ ÇÒÅÁÔÌÙ ÁÆÆÅÃÔÅÄ ÂÙ ÔÈÅÉÒ ÉÍÁÇÅ ɉ"ÁÌÏÇÌÕ ÁÎÄ -Ã#ÌÅÁÒÙȟ ΧίίίȠ 3ÅÃÏÎÄÉ 

et al., 2011). World Heritage Sites have a status that can influence positively the choice of 

destinations by visitors and can be used in their marketing promotion. 

(ÅÒÉÔÁÇÅ ɉÏÒ ÃÕÌÔÕÒÁÌɊ ÖÉÓÉÔÏÒÓ ÈÁÖÅ ÂÅÅÎ ÍÁÒËÅÄ ÁÓ ȬȬÕÐÓÃÁÌÅȭȭȟ ×ÈÉÃÈ ÍÅÁÎÓ ÔÈÅÙ ÔÅÎÄ ÔÏ ÈÁÖÅ 

high income earnings, high education level and are of mature age. This was noted first by 

Silberberg (1995) and later remembered by Kima et al. (2007). Upscale visitors tend to spend 

more time and money at the destination. Meanwhile, the group of cultural tourists has been 

increasingly diversifying and cultural tourism has tended to attract younger people. Also over 

time, women have tended to do cultural tourism more than men (Remoaldo et al., 2014). 

 

4. Analytical Methodology and Destination Summary 

 

4.1 Analytical methodology 

 

As previously mentioned, data used in the empirical research came from a survey during 2015 

among the tourists that chose to visit Guimarães.  It was conducted by the Tourism Services of 

the Municipality and the questionnaire was designed by that entity together with the study 

research team. The results presented in this chapter made use of data collected in 2015 that 

crossed all the tourism seasons and is the first exploration of that data. 
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Taking advantage of the survey data, the methodology used in this empirical study had a 

ÑÕÁÎÔÉÔÁÔÉÖÅ ÎÁÔÕÒÅ ÁÎÄ ÁÓ ÓÅÔ ÆÏÒÔÈȟ ÅÎÖÉÓÁÇÅÄ ÃÏÎÃÌÕÄÉÎÇ ÏÎ ÔÈÅ ÔÏÕÒÉÓÔÓȭ motivations to visit 

the city, its perceived attributes and the level of satisfaction tourists got from visiting the 

destination. 

The questionnaire included a total of 20 questions, most of them categorized and closed. 

Portuguese and English versions of the questionnaire were used. Before its use, a pre-test was 

conducted to adjust some of the questions, to use language better understood by eventual 

respondents and to check the time the survey needed to be fully answered. The locality chosen 

for applying the survey was the Tourism Office that exists in the city of Guimarães. In this way, 

the survey respondents had full support from the staff of the office to fill it in.   

The survey included three main parts: one dealing with the visit to the destination and the 

motivation behind it and another where the tourist was invited to express his/her opinions 

towards the attributes of the city and the level of satisfaction he/her got from the visit. This 

included the intention to return or to recommend a visit to Guimarães to family and friends 

(identification of who chose the destination previously was also sought). In the third part, the 

visitors were inquired on their socio-demographic features (gender, age, education, local of 

residence, being or not married, level of income). 

In the questions about the attributes of the destination, a 5 points Likert scale was used, 

where one meant total disagreement and five meant full agreement. In this research in relation 

to all the research issues, just a few of the questions from the survey were analysed. 

In the analysis of data, descriptive statistics, chi-squares tests and t tests were used to check 

the statistical significance of the results. 

 

4.2 Summary presentation of the destination 

 

Looking to the city of Guimarães, wÈÁÔ ÍÁÉÎ ÔÏÕÒÉÓÍ ȰÐÕÌÌȱ ÆÁÃÔÏÒÓ ÓÈÏÕÌÄ ÂÅ ÃÏÎÓÉÄÅÒÅÄȩ 

Which of its features can attract visitors? 

Guimarães is a medium sized city in the northwest part of Portugal. In recent years, northern 

Portugal has been one of the fastest growing territories among those that have developed a 

tourist vocation within the country. The National Strategic Plan for Tourism implemented by the 

Portuguese government between 2013 and 2015 (Ministério da Economia e Emprego, 2012) 

assumed the following strategic products: sun and sea (which represents the most traditional 

and mass product); religious and cultural tourism structured in routes or circuits; city short 
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breaks; meetings, incentives, conferences and exhibitions (MICE) tourism; golf; nautical tourism; 

residential tourism; health tourism; gastronomy and wines (OECD, 2014). The diversity of 

products supplied has to do both with the set of resources available around the country and with 

ÔÈÅ ×ÉÓÈ ÔÏ ÆÏÌÌÏ× ÔÈÅ ÃÕÓÔÏÍÅÒÓȭ ÄÅÍÁÎÄȢ 

In the last census (2011), the municipality had a total of 156 246 inhabitants (INE, 2015). In 

2013, 1,707 lodging beds were available in the Guimarães municipality, accounting for 49.5% of 

the NUTS III Ave accommodation capacity (sub-region where Guimarães is located) and 3.5% of 

the total accommodation capacity of the NUTS II northern Portugal (INE, 2014). The city 

received 3.8% of the guests of the NUTS II northern region in 2013. Noticeable is that, in the 

same year, overnight stays in Guimarães municipality accounted for 3.4% of total overnight 

stays of the NUTS II north region and 59.0% of overnight stays in the hospitality facilities of 

NUTS III Ave. Having these figures in mind, one can conclude on the increasingly tourist role 

played by Guimarães in the regional context (considering the Ave sub-region).  

Analysing the economic structure of the municipality, highlights the importance and 

historical impact of the textiles and clothing industries. Despite the difficulties these industries 

are facing, today they still make a major contribution to exports and local employment. 

The historic centre of Guimarães was classified by UNESCO as a World Heritage Site on 

December 13, 2001. That certification came after a consistent effort made by local authorities on 

the restoration and preservation of the city historic centre and can be considered one of the 

most durable and productive investments ever made by the municipality. As mentioned before, 

ÔÈÅ ÕÎÉÑÕÅ ÃÈÁÒÁÃÔÅÒ ÏÆ ÔÈÅ ÃÉÔÙȭÓ ÁÒÃÈÉÔÅÃÔÕÒÁÌ ÈÅÒÉÔÁÇÅ ÉÓ ÏÎÅ ÏÆ ÉÔÓ ÍÏÓÔ ÒÅÍÁÒËÁÂÌÅ ÁÔÔÒÉÂÕÔÅÓȢ 

With regard to tourism competitiveness factors, Guimarães was also one host of the 2004 

European Football Championship, a 2012 European Capital of Culture and a 2013 European City 

of Sport. The local authorities are presently trying to obtain the title of European Green Capital 

2020. So the city has been increasingly occupying an important role in the European context, if 

one considers the last 15 years. Accordingly, it has been pursuing a path in the tourism industry 

that has allowed crossing over from an internal (domestic) consolidated destination to an 

emergent international one. 

New cultural and sports facilities were built in recent years, including the Multipurpose Hall 

(Pavilhão Multiusos) of Guimarães, the Sports City, the D. Afonso Henriques Stadium 

restoration, the Vila Flor Cultural Centre and the Platform of Arts and Creativity. These new 

modern facilities improved the capacity and quality for hosting events, whether of a cultural or 

sports nature. 
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After the opening in 2005 of the Multipurpose Guimarães, able to host major cultural, sports 

and congress events; the opening in 2006 of the Vila Flor Cultural Centre, endowed with two 

auditoriums, conference rooms and a large exhibition area; and the developing of projects 

specially prepared with the aim of hosting the 2012 European Culture Capital 2012 (with the 

Platform of Arts, the House of Memory, the Laboratory of Landscape and the urban 

regeneration of the Leather Quarter), the city reinforced its positioning in the cultural and urban 

national tourism context. These public investments got a return on the installed hotel capacity, 

which increased a lot between 2008 and 2013. Along its central geographical location, 50 km 

away from Oporto (less than that from the Oporto airport, the main entrance of visitors in the 

northern region of Portugal), this contributed to a more sustainable development of the tourism 

industry.  

 

5. Empirical Results and Discussion 

 

Data considered in the empirical approach were collected using a survey applied to tourists 

that visited Guimarães in 2015. The results presented in this section are a first exploration of 

those data. 

A total of 325 filled questionnaires were collected through the end of 2015 and analysed. The 

number of questionnaires collected was more than the average used in several other similar 

investigations (e.g., Poria et al., 2006; Yankholmes and Akyeampong, 2010). In the first research 

mentioned, 205 interviews were conducted at a historical site (Anne Frank House in Amsterdam, 

the Netherlands), and in the second one 218 questionnaires were applied at another heritage 

site (Danish-Osu, Ghana).  

Table 1 refers to the socio-demographic profile of the survey respondents, which was 

organized to differentiate WHS visitors from visitors with other motivations. Based on that, the 

chi-square test was used to identify structural changes in the profile of the visitors.  

As can be observed in Table 1, the profile of the visitors is structured around an equilibrium of 

males and females, aged from 26 to 65 years old (86.4%), well educated (those with an 

university degree plus those with a Masters or a PhD degree account for 63.9%), married 

(65.6%), and mostly foreigners (84.8%). 

Looking to the issue of WHS visitors versus visitors endowed with other motivations, the 

most remarkable thing is the major differences detected in what regards education, as indicated 

by the chi-square test. The results show that WHS visitors are endowed with higher levels of 
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education than those with other motivations, which may relate to enhancing the cultural profile 

of the destination. Regarding this dimension, the results were in line with the findings in relevant 

literature (Silberberg, 1995; Kima et al., 2007). 

The high number of foreigners among the visitors can be viewed either as a surplus of the 

image obtained from the destination abroad in recent years or as a limitation of the 

implementation of the survey in the Guimarães Tourism Office, where Portuguese visitors may 

tend to go less than foreigners.  

"ÅÆÏÒÅ ÁÄÄÒÅÓÓÉÎÇ ÔÏÕÒÉÓÔÓȭ ÐÅÒÃÅÉÖÅÄ ÁÔÔÒÉÂÕÔÅÓ ÏÆ 'ÕÉÍÁÒÞÅÓȟ ÉÔ ÉÓ ×ÏÒÔÈ ÃÏÍÍÅÎÔÉÎÇ ÁÂÏÕÔ 

the motivations behind their choice of the destination. As shown in Table 2, taking in all the 

sample, the choice of Guimarães had to do first with being part of a tour around the cities of the 

region (Touring, visiting cities in the region), mentioned by 66.5% of the respondents. This tells a 

lot about the importance of leisure and curiosity on the others and their places has for the 

tourists of our time, as mentioned by Li et al. (2015). 

 

 
WHS visitors Other motivations Total 

X2 Sig. 
N (204) % (62.8) N (121) % (37.2) N (325) % (100) 

Gender       0.572 0.449 

Male 94 46.1 61 50.4 155 47.7   

Female 110 53.9 60 49.6 170 52.3   

Age       0.413 0.938 

0-25 13 6.4 9 7.5 22 6.8   

26-45 98 48.0 58 48.3 156 48.1   

46-65 80 39.2 44 36.7 124 38.3   

Over 65 13 6.4 9 7.5 22 6.8   

Education       13.421 0.004* 

Basic 
Secondary 

14 
44 

6.9 
21.7 

14 
45 

11.6 
37.2 

28 
89 

8.6 
27.5 

  

University 86 42.4 36 29.8 122 37.7   

Masters/Doct. 59 29.1 26 21.5 85 26.2   

Marital status       0.755 0.860 

Single 42 21.9 28 24.1 70 22.7   
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Married 126 65.6 76 65.5 202 65.6   

Divorced/Widow 24 12.5 12 10.3 36 11.7   

Residence       0.189 0.664 

Portugal 32 15.8 17 14.0 49 15.2   

Other countries 170 84.2 104 86.0 274 84.8   

 

4ÁÂÌÅ ΧȢ 3ÏÍÅ ÒÅÓÐÏÎÄÅÎÔÓȭ Ãharacteristics 

Source: AÕÔÈÏÒÓȭ Ï×Î ÓÕÒÖÅÙ ÄÁÔÁ 

* indicated p<0.01 

 

The second highest reason is being a World Heritage Site (considered in the first 

differentiation of visitors) and the third is its architectural heritage, closely related to the 

previous one. This underlines the importance of the cultural patrimony of the destination in the 

ÖÉÓÉÔÏÒÓȭ ÁÔÔÒÁÃÔÉÏÎȢ .ÏÔ ÆÁÒ ÂÅÌÏ× ÔÈÅ ÔÈÉÒÄ ÒÅÁÓÏÎ ÉÎ ÔÅÒÍÓ ÏÆ ÍÅÎÔÉÏÎ ÃÏÍÅÓ ÔÈÅ ÉÄÅÁ ÏÆ 

benefiting from the Cultural activities supplied by the city, together with the circumstance of 

having hosted the 2012 European Capital of Culture. All considered, the reasons speak to a 

cultural motivation behind the choice of the destination. In other words, the image of the city is 

mostly associated with its cultural characteristics and being so, the authors believe this is dealing 

with cultural tourism in a large amount. Of course, leisure and educational experiences do not 

have to be seen as opposed sides of a tourist visit. Profiting from both is probably the best 

achievement a visitor could attain if the destination is able to supply such a set of products.  

Looking again at the segmentation between WHS motivated and other visitors, it is worthy 

to note the importance that seems to take the Cultural activities, having hosted the 2012 

European Capital of Culture and the Architectural heritage for WHS visitors, as underlined by the 

chi-square statistics. In the opposite situation, as a reason behind the choice of the city by other 

visitors, Sport events, Business and Religious motivations have higher percentages, although the 

latter two reasons do not show statistically significant differences. 

Of course, the motivation for someone to choose a destination has a close relationship with 

his/her preferences, which is the kind of tourism experience he/she wants to have and the 

perceived attributes of the site elected. 
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WHS visitors Other motivations Total 

X2 Sig. 

N (204) % (62.8) N (121) % (37.2) N % 

Touring, visiting cities in the region 138 67.6 78 64.5 216 66.5 0.345 0.557 

Business 12 5.9 12 9.9 24 7.4 1.808 0.179 

Religious motivation 22 10.8 21 17.4 43 13.2 2.857 0.091 

Gastronomy and wines 75 36.8 33 27.3 108 33.2 3.084 0.079 

Conferences and Seminars 11 5.4 10 8.3 21 6.5 1.037 0.309 

Cultural activities 97 47.5 32 26.4 129 39.7 14.130 0.000* 

Sports events 7 3.4 15 12.4 22 6.8 9.673 0.002* 

Visit to family and friends 39 19.1 20 16.5 59 18.2 0.343 0.558 

European Capital of Culture 2012 82 40.2 27 22.3 109 33.5 10.896 0.001* 

Architectural heritage 106 52.0 31 25.6 137 42.2 21.611 0.000* 

 

Table 2. 4ÏÕÒÉÓÔÓȭ -ÏÔÉÖÁÔÉÏÎÓ 

Source: AÕÔÈÏÒÓȭ Ï×Î ÓÕÒÖÅÙ ÄÁÔÁ 

* indicated p<0.01 

 

In the second part of the questionnaire, tourists were asked to what extent they 

agree/disagree with the characteristics and attributes of the city based on a five-point Likert 

scale (1= total disagreement to 5= full agreement). Table 3 refers to the rank of perceived 

attributes of Guimarães accorded by both WHS motivated and other visitors. 

Generally speaking, there is not a marked difference found in the way both groups ranked 

ÔÈÅ ÐÅÒÃÅÉÖÅÄ ÁÔÔÒÉÂÕÔÅÓ ÏÆ ÔÈÅ ÄÅÓÔÉÎÁÔÉÏÎȢ %ÖÅÎ ÓÏȟ Á ÆÅ× ÄÉÆÆÅÒÅÎÃÅÓ ÄÏ ÅØÉÓÔ ×ÉÔÈ 7(3 ÖÉÓÉÔÏÒÓȭ 

data presenting lower averages, except for Good Rehabilitation of Historic Centre (linked to the 

origin of Portuguese Nationality), Good Signage and Tourist Information, and Good Transport 

Service. All other attributes seem to be better perceived by those who visit Guimarães not for a 

WHS main motivation, although the differences are not statistically significant. From these 

results, one can conclude that the destination is perceived as being able to offer much more than 

its historic centre. 

Approaching the issue of satisfaction gained by the tourists, which is a main key for returning 

to the destination or recommending its visit to family and friends, data on this issue is shown in 
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Table 3, contrasting the expressed positions of visitors more committed to visiting World 

Heritage Sites and the remaining others.  

 

 

WHS visitors Other motivations 

t-value Sig. 
Rank 

Mean 
score 

SD Rank 
Mean 
score 

SD 

Good rehabilitation of Historic 
Centre 

1 4.47 0.607 3 4.45 0.707 0.262 0.794 

Cleaning of visited sites 2 4.45 0.751 1 4.55 0.695 -1.209 0.228 

Relevant, artistic and 
monumental heritage 

3 4.41 0.707 4 4.43 0.630 -0.238 0.812 

Welcoming city 4 4.37 0.742 2 4.50 0.647 -1.572 0.117 

Linked to the origin of 
Portuguese Nationality 

5 4.22 0.867 7 4.18 0.885 0.336 0.737 

Safe city 6 4.19 0.805 5 4.31 0.837 -1.298 0.196 

Professionalism in service 
delivery 

7 4.16 0.766 6 4.26 0.748 -1.148 0.252 

Good value for money of 
services 

8 4.05 0.795 8 4.11 0.762 -0.602 0.547 

Quality and diversity of 
restaurants and coffee shops 

9 3.99 0.778 10 4.06 0.830 -0.780 0.436 

Good gastronomy 10 3.95 0.823 9 4.07 0.838 -1.292 0.198 

Good signage and tourist 
information 

11 3.94 0.937 11 3.92 0.945 -0.175 0.861 

Quality and diversity of 
general shops 

12 3.76 0.798 12 3.86 0.799 -1.088 0.278 

Good dissemination of 
cultural events 

13 3.72 0.810 16 3.73 0.866 -0.069 0.945 

Quality hotels 14 3.70 0.725 13 3.82 0.827 -1.336 0.182 

Good transport services 15 3.69 0.786 18 3.68 0.829 -0.145 0.885 

Good shopping opportunities 16 3.63 0.805 17 3.72 0.951 -0.876 0.381 

Good range of entertainment 
in terms of quantity 

17 3.63 0.787 15 3.73 0.866 -1.039 0.300 

Good range of entertainment 
in terms of quality 

18 3.61 0.777 14 3.79 0.827 -1.894 0.059 

 

Table 3. Perceived Attributes of Guimarães 

Source: AÕÔÈÏÒÓȭ Ï×Î ÓÕÒÖÅy data 

SD = standard deviation 

 

From a first look at Table 4, what seems to be most impressive is the remarkable contrast 

between the overall satisfaction expressed with holidays spent in Guimarães, together with the 
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declared willingness for recommending its visit to relatives and friends (Recommendation to 

Family and Friends), and the intention to return (Will Return). In this regard, the findings of the 

relevant literature provide suitable explanations, that is, enjoying a destination and wishing to 

repeat the visit is not the same (Yoon and Uysal, 2005; Nam et al., 2011).  

In their approach to this issue focused on the same destination, Freitas Santos et al. (2013) 

related this with the size (small/medium) of the city, expressed in the set of tourism products 

perceived by visitors at first glance.  

An interesting result is that despite WHS visitors reporting higher satisfaction levels, other 

visitors want to return in a greater amount. This is probably to do with their recognition that 

there is more to explore in Guimarães than just the historic/cultural component. This result is 

consistent with the first conclusion, commenting on the results found on the visitors motivation, 

ÔÈÁÔ ȰÁÌÌ ÏÔÈÅÒ ÁÔÔÒÉÂÕÔÅÓ ɉÏÔÈÅÒ ÔÈÁÎ ÔÈÅ ÈÅÒÉÔÁÇÅ ÐÁÔÒÉÍÏÎÙɊ ÓÅÅÍ ÔÏ ÂÅ ÂÅÔÔÅÒ ÐÅÒÃÅÉÖÅÄ ÂÙ 

those who visit Guimarães not for their WHS main motivation, although the differences are not 

ÓÔÁÔÉÓÔÉÃÁÌÌÙ ÓÉÇÎÉÆÉÃÁÎÔȱȢ 

 

 

WHS visitors 
(N=204) 

Other motivation (N=121) 
t-value Sig. 

Agree (%)1 Average scores Agree (%)1 Average scores2 

Global quality of 
destination2 

94.6 4.35 90.1 4.27 1.139 0.256 

Satisfaction with holidays 
in Guimarães3 

94.6 4.40 92.2 4.36 0.529 0.598 

Will return4 38.2 3.29 46.2 3.49 -1.466 0.144 

Recommendation to 
family and friends5 

93.1 4.52 85.6 4.41 1.252 0.211 

 

Table 4. Satisfaction and Recommendations 

Source: Authors` own survey data 

Notes: 1 Percentage of respondents that agree are those that answered 4 or 5 on the 5-point Likert scales; 2 Scale ranges 

from 1=bad to 5=excellent; 3 Scale ranges from 1=not at all satisfied to 5=very satisfied; 4 Scale ranges from 1=0% 

hypothesis to 5=100% hypothesis; 5 Scale ranges from 1=not recommend to 5=strongly recommend. 

 

The results in terms of declared overall satisfaction are in line with the ones for the attributes 

satisfaction, not questioning the findings of Chi and Qu (2008), who claimed that attributes 

satisfaction can be taken as an antecedent of destination loyalty. In turn, having in mind the high 

level of satisfaction declared by respondents and the intention declared of repeating the visit to 
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the destination, one can conclude, following Nam et al. (2011) and Yoon and Uysal (2005), that 

behaviour loyalty and psychological commitment are not the same.  

As a final comment on the results shown in Table 4, having in mind the results for perceived 

quality of the destination towards recommendation of the visit to family and friends (both for 

WHS and other visitors), the main idea that comes to mind is the quality of the provision of the 

product or service does have a positive influence on satisfaction and the intention to repeat the 

visit, as assumed by Bigné et al. (2001). 

Looking to the empirical results attained as a whole, there are enough reasons to conclude 

the  destination is performing well, even though suffering from not having a consolidated image 

in the international tourism market and almost certainly from not being able to adequately 

advertise the set of products and services it can provide to visitors. Of course, budget constrains 

are very relevant when dealing with the tourism promotion of the destinations. 

 

6. Conclusions and Recommendations 

 

The tourism industry, and within it the cultural segment, is playing a major role in sustaining 

and enhancing growth in economies all around the world. The importance of cultural/heritage 

tourism has to do with the idea of tourists visits as a memorable happening and an authentic 

experience and relates to the psychological dimension of tourists demand.  

This empirical study, based on a survey applied to the Guimarães visitors, inquired on the 

motivation behind their choice of this destination, remarkable namely by being a World Heritage 

Site since 2001. Besides their motivations, tourists were questioned on the perceived attributes 

of the city on the level of the satisfaction they got from their visits. 

The survey was conducted in 2015 throughout the year. In the analysis of data, descriptive 

statistics, chi-squares tests and t tests were used to check the statistical significance of the 

results. For analytical purposes, following data on visit motivation, the survey respondents were 

grouped between WHS motivated visitors and other visitors. 

Within the main results, the authors underline the following ones as important:  

1) The profile of the visitors showed an equilibrium of males and females, aged from 26 to 

65 years old (86.4%), well educated, married (65.6%), and mostly foreigners (84.8%); 

2) Contrasting this data on WHS motivated visitors versus visitors endowed with other 

motivations, the most noticeable is the major differences detected regarding 

education, which is in line with the findings reported in the relevant literature; 
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3) A large number of the Guimarães visitors (66.5%) visited the city with the aim of a tour 

ÁÒÏÕÎÄ ÔÈÅ ÃÉÔÉÅÓ ÏÆ ÔÈÅ ȰÒÅÇÉÏÎȱȢ ! ÓÅÃÏÎÄ ÒÅÁÓÏÎ ÔÏ ÇÏ ÔÏ 'ÕÉÍÁÒÞÅÓ ÅÍÅÒÇÅÄ ÁÓ 

being a World Heritage Site and third as its architectural heritage. This shows the 

importance of the cultural patrimony of the destination behind its attraction of 

visitors. Having hosted the 2012 European Capital of Culture also mattered. Putting 

this data together, the authors believe there is a place to speak of a city endowed of 

an image associated mostly to its cultural characteristics; 

ΪɊ !ÐÐÒÏÁÃÈÉÎÇ ÔÈÅ ÃÉÔÙ ÁÔÔÒÉÂÕÔÅÓȟ ÔÈÅÒÅ ×ÁÓÎȭÔ Á ÍÁÒËÅÄ ÄÉÆÆÅÒÅÎÃÅ ÉÎ ÔÈÅ ×ÁÙ ÂÏÔÈ 

ÇÒÏÕÐÓ ÒÁÎË ÔÈÅ ÐÅÒÃÅÉÖÅÄ ÁÔÔÒÉÂÕÔÅÓ ÏÆ ÔÈÅ ÄÅÓÔÉÎÁÔÉÏÎȢ (Ï×ÅÖÅÒȟ 7(3 ÖÉÓÉÔÏÒÓȭ ÄÁÔÁ 

presented lower averages, except for Good Rehabilitation of Historic Centre, Good 

Signage and Tourist Information, and Good Transport Service. From these results, one 

can conclude that the destination is perceived as being able to offer much more than 

its historic centre; 

5) Regarding satisfaction taken from the visit, despite WHS visitors reporting higher 

satisfaction levels, the other visitors declared wanting to return in a greater amount. A 

possible explanation for this is the recognition by them that there is more to explore in 

Guimarães than just the historical/cultural component; 

6) The results also make visible that one thing is enjoying a destination and another is 

wishing to return to it, even having declared in large amounts intending to 

recommend its visit to family and friends. These results are in line with the findings of 

Chi and Qu (2008), who claimed that attributes satisfaction can be taken as an 

antecedent of destination loyalty, but loyalty should be interpreted in the sense used 

by Nam et al. (2011) and Yoon and Uysal (2005) to whom behaviour loyalty and 

psychological commitment are not the same. 

Looking for possible policy recommendations derived from these results, they seem to 

confirm the idea that the destination still does not has a consolidated image in the international 

tourism market. The issue of the advertising for the set of products and services the city can 

provide to visitors seems to be one to which tourism authorities and agents need to pay 

particular attention. Even so, in relative terms, the city seems to be performing well, considering 

its emergent nature. 

The results presented in this study are from a first approach chosen for the research subject 

and a first exploration of data collected through the survey implemented in 2015. Deeper 

analysis and the use of other methods could surely help in the interpretation of the results and in 

the consolidation (or not) of the conclusions formulated following the results. 
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Finally, the adequacy of the sample is under question as the number of foreigners among the 

visitors was larger than expected, having in mind previous data on the structure of the 

destination visitors. This biased sample is probably a consequence of the option taken for 

implementing the survey in the Guimarães Tourism Office, where Portuguese visitors tend to go 

less than foreigners. That being said, one has to admit that available data can express the visit 

motivations, perceived attributes of the city and satisfaction towards it of the foreigner visitors. 

They may be more representative of their approach and not necessarily the one of Portuguese 

tourists. This is a major limitation that should be dealt with in future research.  
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Historic Gardens and Patrimonialization by UNESCO: The 

Botanical Garden of Coimbra, Portugal 

 

SUSANA GASTAL42  

VIVIANE ROCHA PALMA43 

 

Abstract: 

Contemporary marks include expansion of cities, extinction of nature, mobility and past as an 

important value. These marks enlighten historic gardens as cultural heritage and tourism 

product. The World Heritage List inscription ensures safeguards, but also places heritage as 

tourist differential. This article presents Botanical Garden of the University of Coimbra, World 

Heritage Site since 2013, with the aim of describing heritage historical reasons for its inscription 

ÏÎ 7ÏÒÌÄ (ÅÒÉÔÁÇÅ ,ÉÓÔȟ ÐÒÅÓÅÎÔÓ ÖÉÓÉÔÏÒȭÓ ÐÒÏÆÉÌÅ ÁÎÄ ÔÈÅÉÒ ËÎÏ×ÌÅÄÇÅ ÁÂÏÕÔ ÔÈÅ "ÏÔÁÎÉÃÁÌ 

inscription on the UNESCO list. The results show the success of the decision of UNESCO, but as 

this occurred associated with the University there is low visibility to Botanical Gardens 

patrimonialization inside and outside the University. Current management has in its planning to 

expand visibility of the Botanical Garden using communication and tourism tools.
44

. 

 

Keywords: Garden Tourism; Historic Gardens; World Heritage; Botanical Garden of University of Coimbra; 

Coimbra; Portugal 

 

Resumo: 

A expansão das cidades, a extinção da Natureza, a mobilidade e a valorização do passado são 

algumas das marcas do contemporâneo. Essas marcas levam à valorização dos jardins históricos 

como patrimônio cultural e como produto turístico. A certificação pela UNESCO como 

Patrimônio Mundial deve garantir salvaguardas ao Bem, mas também o coloca como diferencial 

turístico. Este artigo apresenta o Jardim Botânico da Universidade de Coimbra, Patrimônio 

Mundial desde 2013, com o objetivo de descrever as razões histórico-patrimoniais que levaram à 
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sua certificação pela UNESCO, apresentando-se o perfil do visitante e o seu conhecimento sobre 

a certificação da área. Os resultados apontam o acerto da decisão da UNESCO, mas, como essa 

se deu associada ao conjunto da Universidade, há pouca visibilidade à patrimonialização do 

Jardim Botânico dentro e fora da Instituição. A atual gestão tem no seu planejamento dar maior 

visibilidade ao Jardim Botânico, usando ferramentas de comunicação e turismo. 

 

Palavras-chave: Turismo de Jardins; Jardins Históricos; Patrimônio Mundial; Jardim Botânico da 

Universidade de Coimbra; Coimbra; Portugal 

 

Resumen: 

En este artículo se presenta el Jardín Botánico de la Universidad de Coimbra, Patrimonio de 

la Humanidad desde 2013, con el objetivo de describir las razones históricas que llevaron a su 

certificación por la UNESCO. Además, a través de un estudio, se presentar el perfil del visitante y 

su conocimiento de la certificación. Alguno de los argumentos contemporáneas más utilizados 

en relación a las diferentes políticas de gestión del territorio urbano han sido: la expansión de las 

ciudades, la extinción de la naturaleza, la movilidad o la exaltación del pasado. La 

gobernabilidad y gestión de las mismas, podrían conducir a la recuperación de los jardines 

históricos como recurso turístico a ofrecer en forma de producto dentro del patrimonio cultural. 

La certificación por la UNESCO como Patrimonio Mundial debería no solo garantizar su 

mantenimiento, sino que también situarlo como un diferencial dentro de la oferta de turismo. 

Los resultados de nuestra investigación, muestran el éxito de la decisión de la UNESCO. Pero 

también se reseña que como esta declaración fue asociado con el conjunto de la Universidad, 

hay poca visibilidad a patrimonialización del Jardín Botánico en términos internos y externos a la 

Institución. Concluimos con la idea de que la gestión actual debería de dar en su planificación 

mayor visibilidad al Jardín Botánico, entre otros, con herramientas de comunicación no solo a la 

población autóctona, sino también a los visitantes y turistas que vienen a la ciudad.  

 

Palabras Clave: Turismo de Jardines; Jardín Botánico de la Universidad de Coimbra; Jardines Históricos; 

Patrimonio Mundial 
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1. Introduction  

 

Historic or botanical gardens have gain visibility in recent years due to contemporary scene, 

characterised, among others, by wide territorial, economic, political and population expansion of 

the city. Nature is disappearing in urban areas and there is an increased mobility of people as 

well as a specialization of trips. Fredric Jameson (2001) sums up saying that contemporary 

society is culturalised and that nature is gone forever, just being ransomed or sustained as 

product, most especially, if incorporated as heritage.  

The social emphases are associated to economic emphases. Mobility, for example, leads to 

increasingly larger number of travellers going through the world, contributing not only to well-

known mass tourism, but also expanding specialised and culturally motivated trips, among 

others, in search of gardens. (Galli, 2015). Data from Botanic Gardens Conservation International 

(BGCI, 2010) recorded 200 million visits to botanical gardens in 2010, creating a niche tourism 

that is analysed as garden tourism. 

Even culture and its expressions are associated with the economics. Nowadays, culture is an 

economic sector that involves significant figures, leading to market disputes between products, 

such as it happens with historic centres of the cities. For that reason, UNESCO inscription as 

World Heritage has become highly valued. It means recognition of the importance of property, 

giving it visibility and adding differentiated value to it in competitive cultural and tourism 

markets.    

Positive scenario, however, does not assume that historic centres, museums, historic 

gardens and botanical gardens, even those recognised as World Heritage by UNESCO, have no 

worries about financial maintenance and a greater integration in community, leading to actions 

in favour of loyalty of visitors and the expansion of this public in terms of numbers and 

diversification. BGCI proposes audience development, i.e. expansion of number of visitors, users 

and even communities (Moussouri, 2013). To achieve these goals, BGCI recommends conducting 

research (audience research), i.e. investigations that focus on public, their opinion and feelings, 

as proposed by cultural studies. 

Audience research is an important means of knowing how people want to enjoy and 

participate, and then it may assist in the production of content for educational projects of 

heritage interpretation. Such content should be easily assimilated, contributing to greater 

awareness about proceedings carried out on Botanical Gardens (Moussouri, 2013; White 1998; 

Van Valkenhoef, 2013; Wang and He, 2013 Willison, 2013; Walker, 2003; Ryland, 2010; Furse-

Roberts, 2009).  
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This chapter intends to analyse garden tourism and to introduce Botanical Garden of 

University of Coimbra, Alta and Sofia (JBUC), inscribed on UNESCO World Heritage List in 2013, 

in procedure that certified University. Finally, we present results of exploratory level research 

conducted in 2016 in Botanical Garden. Research traced the profile of the visitors (audience) and 

questioned their knowledge on area under study, in particular regarding recognition of Botanical 

Garden as World Heritage by UNESCO. For collecting data, we used questionnaire with open 

and closed questions applied to 120 individuals in July 2016. 

 

2. Gardens, Historic Gardens and Garden Tourism 

 

Florence Charter
45

, signed by the International Council of Monuments and Sites (ICOMOS), 

defines historic garden as an architectural and vegetal composition which has public interest 

from the point of view of history and art, and for that reason it should be considered as a 

monument. Gardens are vegetal compositions, whose living material are perishable and at same 

time, renewable. Historic garden results from cyclical movement of nature associated with 

artistic expression and human skills in its maintenance, through gardening and natural sciences. 

4ÈÅÙ ÁÒÅ ÅÑÕÉÖÁÌÅÎÔ ÔÏ ÌÉÖÉÎÇ ÍÕÓÅÕÍÓȟ ÁÎÄ ÍÕÓÔ ÅÎÓÕÒÅ ÆÕÔÕÒÅ ÇÅÎÅÒÁÔÉÏÎȭÓ ÁÃÃÅÓÓ ÔÏ ÎÁÔÕÒÁÌ 

and cultural preserved heritage. This led UNESCO and other safeguard entities to recognise its 

importance to figure in World Heritage List. 

Among historic gardens there are some botanical gardens. Creation of botanical gardens 

refers to the 15th century, when great navigations, on their return to Europe, began to bring 

vegetal species from new worlds. Thereafter, they were deposited in enclosed areas to 

guarantee their survival and, if possible, reproduction. Historically, botanical gardens have 

demarcated a long association with researches, first ones being auxiliaries for teaching in 

medical schools, "with botany lessons aimed to apothecaries and surgeons" (Campbell, 2007: 

250). Botanical gardens were consolidated in Italy (Pisa, 1543; Padua and Florence, 1545; 

Bologna, 1547), all of them associated with universities
46

. 

                                                                 

45 The Florence Charter, 1981. International Committee of Gardens and Historical Sites. Available at: 
<http://portal.iphan.gov.br/uploads/ckfinder/arquivos/Carta%20de%20Florenc%CC%A7a%201981.pdf>. Consulted on: 
April 20th, 2016.  

46 The Botanic Gardens Conservation International (BGCI, 2015) does not consider that these spaces represented in the 
act of their foundation, the purpose and the function of botanical gardens in essence, even if they had the support of a 
university in their design. And it points out, however, the Botanical Garden of Missouri, in the United States, as the 1st 
garden considered botanical, in essence. The space had a scientific basis for identifying and researching the plants of 
its collection and exchange seeds with other institutions in order to expand the botanical knowledge around the world 
(BGCI, 2015). 

http://portal.iphan.gov.br/uploads/ckfinder/arquivos/Carta%20de%20Florenc%CC%A7a%201981.pdf
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Expansion of international trade routes in the 16th and 17th centuries changed botanical 

gardens. Kew Gardens in London and the Botanical Garden of Madrid, for example, were 

created to acclimatise and cultivate species brought in through expeditions to the tropics. 

European gardens began then to give rise to new botanical gardens in regions visited by them, 

to conserve and cultivate species for commercial purposes. This was the case, for example, of an 

herbarium created by Dutch in Recife, Brazil, in the 1st half of the 17th century (Gesteira, 2004). 

As time passes, function of these areas started being expanded. Today, they have as main 

objectives researches in biotechnology, biodiversity maintenance and natural environment 

preservation of the Planet. 

Every garden is unique in its botanical content and for artistic pieces such as fountains and 

statuary that complement landscape and expand symbolic value of the area. That is why 

gardens are among most prominent tourist attractions, being example Central Park (New York, 

USA), Tivoli (Denmark) and Giverny (France). Among those classified by UNESCO as World 

Heritage are Royal Exhibition Building and Carlton Gardens (Australia), Classical Gardens of 

Suzhou (China), Kew Gardens (Britain) and Botanical Garden of University of Coimbra 

(Portugal), all of them attracting considerable visitation. 

Portugal, in particular, has registered significant numbers in garden tourism. In 2008, 

Autonomous Region of Madeira, for example, in its 3 main gardens (Botanical Garden of 

Madeira, Monte Palace Tropical Garden and Quinta do Palheiro Ferreiro) registered more than 

580,000 visitors who gave revenue of 3.5 million euros. In Continent, Serralves Park (Oporto) 

receives an average of 100,000 visitors a year. The gardens of Marquês da Fronteira Palace 

(Lisbon), and Botanical Garden of University of Coimbra (Coimbra) count every year 11,000 visits 

each
47

.    

Such demand leads academic literature to present what has been referred to as garden 

tourism (or garden visiting) (De Angelis and De Angelis Neto, 1998; Smith, 2013; Brum and 

Santiago, 2011; Deladerrière, 2004; Evans, 2001). Garden tourism is included as an important 

trend of niche tourism, understanding that "niche is nothing more than a small market 

consisting of a single customer or a small group of customers with the same characteristics or 

needs" (Silva e Carvalho, 2013:633). Garden tourism, in general terms, involves trip to visit 

gardens which have significance to gardening history, and to festivals or events related to 

botany (Thomas et al 1994:2.). Quintal (2009:71) is more restrictive and defines it as "a 

                                                                 

47Source: the author from the data obtained in the Tourism and Creative Economy Congress. Porto, 18th and 19th, May 
2016, and in an interview with the director of the Botanical Garden of University of Coimbra. 
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specialised tourism niche in visits to botanical gardens, historic gardens and other gardens with 

ÈÉÇÈ ÐÈÙÔÏÄÉÖÅÒÓÉÔÙȢȱ 

 

3. Botanical Garden of the University of Coimbra 

 

Botanical Garden of University of Coimbra has 244 years of history full of events and people 

who contributed to it to reach in 2013 the recognition by UNESCO as World Heritage, in same 

nomination process as University. University of Coimbra was founded in 1290, being part of an 

exclusive group of 15 higher education institutions that refer to the 13th century. Until 1537, 

when it is definitively installed in Coimbra, University was alternately based in this city and 

Lisbon. 

Botanical Garden is an emblematic space for city of Coimbra and a prestigious space for 

Portugal due to its scientific contribution to botany. Like its counterpart in other countries, its 

creation is associated with medical sciences. Gradually, Garden began to interact with other 

areas of knowledge, such as Biology, Ecology, Anthropology, Philosophy, Pharmacy, Education, 

and at last Tourism. Integrating UNESCO list of properties registered as World Heritage, 

Botanical Garden expanded its visibility and consequent presence of visitors, who want to enjoy 

a public space for leisure, meeting and appreciation of natural landscape in addition to scientific 

culture. They are new ways of using the gardens, which managers seek to respect, without 

neglecting its scientific functions. 

Back in time, Botanical Garden of Coimbra history ÓÔÁÒÔÅÄ ÁÔ -ÁÒÑÕÉÓ ÏÆ 0ÏÍÂÁÌȭÓ 

administration (1750-1777), when University was modernised, particularly Medical School. 

University reform sought to improve Portuguese elite, only class with access to University, 

encouraging culture, arts and sciences (Maxwell, 1990: 110). This context led to the creation of 

University Botanical Garden in 1772, on land donated by Benedictine friars, next to St. Benedict 

College. It was called Horto Botânico, taking up only the area that is still known as Quadrado 

Central (Central Square). 

Botanical Gardens should be a "common Establishment of Medical and Philosophical 

Colleges, for the cultivation of plants that are useful to Arts in general, and Medicine, in 

particular" (Statutes of University of Coimbra, 1772). Same document determined cultivation of 

all kinds of plants, especially of those that could contribute to Medicine, including plants of 

Portuguese overseas dominions. Even today, Garden keeps this scientific component, but it has 

also expanded its role in the dissemination of science and environmental education, its potential 

as a recreational space, as green lung in the middle of town, and now, as an important tourist 
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attraction and Coimbra postcard. Nowadays, Jardim Clássico (Classical Garden) occupies 3,5ha 

in upper level. In other 9,5ha is Mata (forest), an area that connects Upper and Lower part of city 

of Coimbra.  

Botanical Garden original design was idealised by naturalist Domenico Vandelli, who had 

already founded first Portuguese Botanical Garden (Ajuda, Lisbon) in 1768. Professor Dalla-Bella 

and Julius Mattiazzi, the gardener responsible for Padua Botanical, also contributed to first 

sketches. Italian school was therefore, reference to the project of Botanical of University of 

Coimbra, in particular of Padua 'ÁÒÄÅÎ ɉ(ÅÎÒÉÑÕÅÓȟ ΧήέάɊȢ 6ÁÎÄÅÌÌÉȭÓ ÐÒÏÊÅÃÔ ÁÄÄÅÄ Χή ÆÏÕÎÔÁÉÎÓȟ 

statuary and vases with floral arrangements (Figure 1). The project sent to Marquis of Pombal for 

approval was considered luxurious
48

 and it was refused. A new project was designed with greater 

modesty and oriented to functionality proposed by Pombal.  

 

Figure 1  

 

Plant cultivation began in Quadrado Central (Central Square) in 1774, and it was completed in 

1790, with addition of only a central fountain, setting that remains to present day. In that 

decade, Medical School to study plants therapeutic properties and Escolas Sistemáticas 

(Systematic Schools) for botanical studies, as well as a series of rectangular flower beds for 

cultivation of medicinal plants were all concluded (Henriques, 1876). 

Italian botanist Domenico Vandelli was first director of Botanical Garden, a position he held 

until 1791 when Portuguese botanist Félix Avelar Brotero, Professor of Botany and Agriculture, 

took over direction (Brites, 2006). Brotero was a scholar of Portuguese flora and went around 

the country searching for species hitherto unknown or little studied and he cultivated such plants 

on site (Braga, 1898). German physician and naturalist, Heinrich Friedrich Link, who visited 

Coimbra in 1799, wrote about Botanical Garden that "this property was superiorly organised and 

it is more interesting than the Lisbon Botanical Garden. Next to each plant it is found a stake 

with the name of the plant written on it, which is a similar distribution to the Jardin des Plantes 

in Paris (...)" (Braga, 1898). 

                                                                 

48 4ÈÅ ÌÅÔÔÅÒ ÉÎ ×ÈÉÃÈ ÔÈÅ -ÁÒÑÕÉÓ ÏÆ 0ÏÍÂÁÌ ÅØÐÒÅÓÓÅÓ ÉÔÓ ÉÎÄÉÇÎÁÔÉÏÎ ÁÔ ÔÉÍÅ ÏÆ ×ÒÉÔÉÎÇȡ Ȱ/Ó ÄÉÃÔÏÓ ÐÒÏÆÅÓÓÏÒÅÓ ÓÞÏ 
italianos: e a gente d´esta nação, acostumada a ver deitar para o ar centenas de mil cruzados de Portugal em Roma, e 
cheia d´este enthusiasmo, julga que tudo o que não é excessivamente custoso não é digno do nome portuguez ou do 
seu nome d´elles. Eu, porém, entendo até agora, e entenderei sempre, que as cousas não são boas porque são muito 
custosas e magnificasȟ ÍÁÓ ÓÉÍ Å ÔÞÏ ÓÏÍÅÎÔÅ ÐÏÒÑÕÅ ÓÞÏ ÐÒĕÐÒÉÁÓ Å ÁÄÅÑÕÁÄÁÓ ÐÁÒÁ Ï ÕÓÏ ÑÕÅ ÄǰÅÌÌÁÓ ÓÅ ÄÅÖÅ ÆÁÚÅÒȱ 
(Carvalho, 1872).  
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"ÒÏÔÅÒÏȭÓ ÌÏÎÇ ×ÏÒË ÉÎÃÌÕÄÅÄ ÐÕÂÌÉÃÁÔÉÏÎ ÏÆ Flora Lusitânica (Lusitanian Flora) in 1804. This 

book describes 1,885 species in Latin, using Linnaean classification system (Carvalho, 1987). 

Brotero also signed extensive report, exposing garden conditions in terms of accomplished work 

and what was still necessary to be done, and submitted it to the rector of University in 1807. 

Report echoed, leading to purchase of new areas and duplicating Garden (Figure 2). During 

Napoleonic wars, Brotero took refuge in Lisbon, but remained as director of Institution until 1811 

(Henriques, 1876). 

 

 

Figure 1. Plant of the University of Coimbra Botanical Garden, 1773 

Source: Botany Library of University of Coimbra 

 

Figure 2  

 

António Neves de Mello succeeds Brotero as Professor of Botany and also as director of the 

Garden. In his administration, impressive railing made of stone, iron and brass was installed and 

project for main gate by Joseph Couto dos Santos Leal was approved (Brites, 2006). Neves de 

Mello was also responsible for Garden Catalog (1882), reporting existence of 1,834 species of 

plants and a store of 4000 species of seed. In same year he was expelled from University and ɀ 

even returning between 1825 and 1834 ɀ he was dismissed for political reasons (Henriques, 

1876). From 1834 to 1854, stairs of the Alameda Central were built and the main iron gate was 

installed in 1844 (Image 3), a blacksmithing work by Master Manuel Bernardes Galinha. His 

signature can still be seen in locks of the gate (Henriques, 1876). 

 


